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A  free  press  stands  as  one  of  the  great  interpreters 
between  the  government  and  the  people.  To  allow  it 
to  be  fettered  is  to  fetter  ourselves.” 

— Supreme  Court  of  the  United  States,  1936 
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libel  trial 
nears  end 
(See  page  11) 

ARF  declares 
Simmons  reader 
study  reliable 
(See  page  12) 

Oakland  Trib 
unions  agree 
to  glvebacks 
(See  page  13) 
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A  great  newspaper  is  more  than  an  eyeshade 


Editor  &  Publish 
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THE  ONLY  INDEPENDENT  WEEKLY  JOURNAL  OF  NEWSPAPERING 


Authorized  Representative  National  Graphic  Sales  Inc.  •  181  S.  Bloomingdale  Road-Suite  102,  Bloomingdale,  IL  60108  •  Phone  312-894-3333 


For  more  information, 
call  or  write: 


830  Prosper  Road  •  P.O.  Box  30  , 
De  Pere,  Wisconsin  54115 
(414)  336-5715  TELEX  26-3471 


First  to  design  a 
successful  high  velocity 
flotation  dryer,  TEC  made  -  — 
flame  impingement  dryers  obsolete. 


First  to  offer  the  Coanda  Hi-Float®  Air 
Bar  at  higher  heat  transfer  rates  than 
any  other  air  bar. 


First  to  introduce  sine  wave  position¬ 
ing  so  ALL  webs  (baggy  or  not)  float 
perfectly. 


We  could  go  on  an  on,  but  over  2300 
installations  in  37  countries  says  TEC 
does  it  right. 


have  over  80 
operating  installations 
producing  products  for  the 
h0at  set  newspaper/ insert  market. 


Only  TEC  can  give  you  one  source 
responsibility  for  the  Dryer,  Chill  Roll 
Stand,  and  Air  Pollution  Control  System. 
We  manufacture  what  we  sell. 


If  you  are  going  heat  set,  contact  TEC 
today.  For  the  best  printing  quality, 
deal  with  the  people  who  were  there 
first. 


Which  came 
first?  TEC 
of  course! 


Restraints  of  any  other  kind  could  start  a  chain  reaction  that 
would  endanger  freedoms  all  over  the  wrarld.  The  World  Freedom 
of  Information  Award,  observing  1983  as  “World  Communications 
Year,”  has  been  introduced  as  a  tribute  to  an  individual  who  has 
made  outstanding  contribudtHis  to  the  protection  of  world  freedoms 
of  press  and  speech .  The  recipient,  William  G.  Harley,  senior  media 
consultant  to  the  U.  S.  National  Commission  for  UNESCO,  is  being 
honored  for  his  accomplishments  in  international  communications 
since  1971.  Harte-Hanks  Communicaticxis  is  proud  to  support  this 
special  award  presented  by  Texas  Tech  University,  the  Texas  Daily 
Newspaper  Association ,  Texas  Association  of  Broadcasters  and  Texas 
Press  Association.  The  award  not  only  pays  tribute  to  a  pitmeer  such 
as  Mr.  Harley,  but  also  serves  as  a  signal  that  the  freedoms  of  the 
world  must  not  be  compromised. 


communicatioins,  iinc 

P.O.  Box  269  •  San  Antonio,  Texas  78291 

Becoming  Community  Information  Centers 


William  G.  Hariey 

Senior  Media  Consultant 

U.  S.  National  Commission  for  UNESCO 


1983  Recipient,  World  FOI  Award 
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EDITOR  &  PUBLISHER  CALENDAR  OF  EVENTS 


*  Major  meetings  in  bold  face 

MARCH 

16- 18 — America*East  Newspaper  Production  Conference,  Greater 

Merchandise  Mart/Expo  Center,  Monroeville,  Pa. 

17- 18 — New  England  Newspaper  Association  annual  meeting, 

Hyatt  Regency  Hotel,  Cambridge,  Mass. 

17-20 — New  York  Press  Association,  The  Americana,  Albany,  N.Y. 
20-22 — Texas  Daily  Newspaper  Association  annual  meeting.  Fort 
Worth,  Texas. 

20-24 — Inter-American  Press  Association  Midyear  Meeting 
Las  Hadas  Hotel,  Manzanillo,  Mexico. 

31-4/1 — Newspaper  in  Education  conference.  Holiday 

Inn-Capital,  Wetshington,  D.C. 

31-4/1 — National  News  Council,  1  Lincoln  Plaza,  New  York,  N.Y. 


10-13 — Newspaper  Research  Council,  Hotel  Don  Cesar,  St. 

Petersburg,  Fla. 

17 — National  Cartoonists  Society,  Reuben  Awards  Dinner,  Bev¬ 
erly  Hills  Hotel,  Los  Angeles. 

17-19 — Northern  States  Circulation  Managers,  Radisson  Plaza  Ho- 
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Training  Seminar  •  Miami,  Florida 
April  25-29, 1983 

“The  future  belongs  to  those  who  prepare 
for  it”  is  never  more  true  than  when  one 


tel,  St.  Paul,  Minn. 

20-22 — PNPA/Interstate  Ad  Managers  Association  Display 

Ad  Conference,  Hotel  Hershey,  Hershey,  Pa. 

24- 27 — Newspaper  Purchasing  Management  Association,  The  Ra¬ 

disson  Lincoln,  Dallas,  Tex. 

25- 27 — American  Newspaper  Publishers  Association,  Waldorf- 

Astoria  Hotel,  N.Y.,  N.Y. 


reaches  that  point  in  one’s  career  when  there 
are  no  further  opportunities  for  promotion. 


This  is  a  situation  which  many  managers, 
directors  and  administrators  face  in  their  own 
career  and  it  is  a  common  situation  among 
subordinates. 

This  seminar  is  designed  to  teach  employes 
to  face  this  in  a  positive  way  rather  than 


1-3 — Ohio  Circulation  Managers  Association,  Quaker  Square  Hil¬ 
ton,  Akron,  Ohio. 

4-7 — Catholic  Press  Association  annual  convention,  Frank¬ 
lin  Plaza  Hotel,  Philadelphia,  Pa. 

9-12 — American  Association  of  Newspaper  Editors,  Fairmont  Hotel, 
Denver,  Colorado. 


avoiding  or  running  from  it.  Management  skills 
in  counseling,  developing,  motivating  and 
redirecting  subordinates  will  not  only  improve 
your  company’s  productivity  but  will  also  give 
you  a  systematic  approach  to  planning  your 
own  career  within  its  limitations. 

Worksheets,  role  playing,  dialogues  between 
manager  and  subordinate  provides  hands  on 
experience  in  dealing  with  these  situations. 


Seminars/Workshops/Clinics 


MARCH 


13-15— Editors  Research  Workshop,  sponsored  by  Washington 
Post,  Newspaper  Readership  Project,  ASNE,  and  Newspaper  Re¬ 
search  Council,  Capitol  Hilton,  Washington,  D.C. 

13-16 — SNPA  Foundation,  Racism  '80s  Style,  Florida  A&M, 
Tallahassee,  Fla. 

18-19 — War,  Peace  and  the  News  Media,  Department  of  Journalism, 


COST:  $350,  payable  in  advance 
Fee  includes  all  meeting  materials;  breakfast, 
lunch  and  dinner  at  The  Miami  Herald  for  the 
duration  of  the  meetings.  Expenses  for  travel 
and  lodging  are  additional.  Hotel 
accommodations  available  within  walking 
distance.  Additional  information  sent  upon 
receipt  of  fee. 

Send  your  nominations  to: 

James  E.  Wells,  Director  of  Training 

KNIGHT-RIDDER  NEWSPAPERS 


NYU,  New  York,  N.Y. 

20-23 — ANPA  Labor  and  Personnel  Relations  Seminar,  Drake 
Hotel,  Chicago. 

20-25 — Modern  Media  Institute,  Writing  Center  for  Sports  Writers,  St.- 
Petersburg,  Florida. 

20- 26— ANPA/INPA  Newspaper  Executives  Marketing  Seminar, 

Woodlands  Inn,  Houston. 

21- 25 — ANPA/RI  Management  Introduction  to  New  Technology, 

Research  Institute,  Reston,  Va. 

APRIL 

13 — SNPA  Foundation,  Copy  editing  and  headline  writing.  North 
Texas  State  University,  Denton. 
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Honors  .  .  .  Linda  Lit¬ 
tle,  Dallas  Times  Herald, 
won  first  prize  ($100)  in 
the  print  category  of  the 
Texas  Public  Health 
Association  Media 
Awards  (PHAME)  for  her 
series  on  Hansen’s  Dis¬ 
ease.  Of  equal  merit  in  the 
broadcast  division  was 
Angela  Vierville’s  writing 
of  “I  Don’t  Want  to  Have 
a  Baby”  (birth  control) 
for  KSAT-tv  San  Anto¬ 
nio.  Carolyn  Poirot,  Fort 
Worth  Star-Telegram, 
was  cited  for  her  reports 


OH. DEftR- LOOKS  LIKE 
THE  PULITZER  JURY 
IS  AT  IT  AGAIN- J" 


The  4th  Estate 


About  awards 


Exceptional  Work  on  the  Air  .  .  .  The  Southern  Baptist 
Radio  and  Television  Commission  gave  Abe  Lincoln 
Awards,  for  meritorious  reporting  and  programming,  to 
Mary  Alice  Tiernet,  WISN-tv  Milwaukee,  and  David  Ber¬ 
ry,  WQDR-fm  Raleigh,  N.C.  The  latter  did  a  32-part  series 
on  Vietnam  war  veterans  ...  In  the  duPont-Columbia 
University  awards  program  the  No.  1  citation  for  investi¬ 
gative  reporting  went  to  the  staff  of  KNXT-tv  Los 
Angeles. 


Medical  Reporting 
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general  public  health  Linda  Little 

coverage.  Other  newspaper  writers  who  won  honors  were: 
Susan  Gross,  Lewisville  News,  for  a  home  birth  series;  and 
Anne  Dodson,  Corpus  Christi  Caller-Times,  for  a  series  on 
Caesarean  section. 


By  Doug  Borgstedt 


A  series  of  editorials  .  .  .  analyzing  the  effects  of  cold 
weather  on  poor  people  already  hit  hard  by  the  economy 
earned  the  Kansas  City  Star  and  Times  the  1983  Sweep- 
stakes  Award  in  the  Editorial  Excellence  Contest  spon¬ 
sored  for  the  Inland  Daily  Press  Association  by  the  Wil¬ 
liam  Allen  White  Foundation  at  the  University  of  Kansas/ 
Lawrence.  The  Star  and  Times  entry  also  took  first  place  in 
the  50,()()0-circulation  division.  Other  first  place  winners 
included:  the  Fort  Scott  (Kans.)  Tribune  (under  10,000 
circulation);  the  Waukesha  (Wis.)  Freeman  (10,000- 
25,000);  and  the  Albany  (N.Y.)  Knickerbocker  News 
(25,000  to  50,000). 


"FRANKLY,  MURPHY,  1  OONT  THINK  THE  ()UEEN  ANP 
RONNIE  ARE  EVER  GONNA  RIDE  THROUGH  HERE-J  " 
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"PONT  Tat  ME  -  ANOTHER  RFQIONAL  EDITION  „ 

OF  THE  WALL  ST.  NEWS-? 


Freedoms  Foundation  Award  .  .  .  Main  Line  Times 

cartoonist  Emidio  - 

“Mike”  Angelo  will  re¬ 
ceive  the  George 
Washington  Honor  Medal 
for  excellence  from  the 
Freedoms  Foundation  at 
Valley  Forge.  Angelo’s 
winning  cartoon  was  pub¬ 
lished  July  1 , 1982.  This  is 
Angelo’s  second  Freedoms  Foundation  Award.  He  won  a 
medal  in  1951  for  a  cartoon  published  in  the  Philadelphia 
Inquirer. 


■DAVERIOConvevoi 


Systems  to  automate  your  mailroom  and  make  it  a 
profit  center.  Engineered  on  the  building-block  princi¬ 
ple,  these  systems  meet  individual  requirements  and 
provide  for  step-by-step  expansion.  They  offer  the 
flexibility  to  assemble  a  newspaper  package 
targeted  to  your  readership. 


press-speed  stacker 

Delivers  neat  bundles  of 
preset  or  programmed  count. 

Has  built-in  squeeze  rollers  and  shingle  aligner.  Simple 
operation,  easily  accessible.  Connects  to  any  press  or 
conveyor.  Delivery  to  left  and  right. 


’  .  ..r,  —38,000/hr. 

multi-station  stuffing 
machine  for  in-line  opera- 
tion  with  press  or  for  manual 
feeding.  Built-in  automatic  reject 
system  for  incomplete  copies.  Has  the 
capability  to  insert  into  center  of  paper  or  between 
sections.  Insert  feeders  run  2:1  or  1:1.  Size 
adjustments  are  fast  and  simple.  In-line  design  saves 
space.  Model  320  Automatic  Infeed  System  with  buffering 
capability  automatically  feeds  main  sections  from  press. 


—  specially 

designed  for  newspaper  inserts  and  magazine  sections, 
3-shift  operation,  and  speeds  to  72,000/hr. 


operation  with  inserting  machines  of  any  manufacture. 
One  person  keeps  pace. 


heavy-duty,  fully  automatic 
stitching  lines  which  fold,  stitch  and  trim 
booklets,  in-house,  ready  for  inserting  into  your 
newspaper.  Eliminates  quarter  folding  and  pasting  on 
press.  Increases  page  capacity  and  gives  the  flexibility  to 
enclose  coupons  and  reply  cards.  Speeds  to  7,200/hr. 
10,000/hr.  or  12,000/hr. 


stuffs  inserts  into  newspapers  at  speeds 
to  14,000/hr.  For  tabloids,  quarter  folds, 
sections,  and  pre-inserted  packages.  Central 
lubrication  and  automatic  reject  system  are  standard. 
Fits  into  the  most  crowded  mailroom.  Available  with 
alternate  feed  and  double  production. 


^  '  flexible  press-speed  • 

I  /  conveyor,  transports 

newspapers,  preprints, 
magazines,  and  supple- 

I  I  ments  from  press  to  mailroom. 

■  v»  '  Grips  product  on  unprinted  edge  jiB 

to  eliminate  smudging.  Ideal  for  preprints 
ction.  and  newspapers  using  color.  Wear  and 

;ial  supplements.  maintenance  are  only  a  fraction  of  wire-type  conveyors. 

Muller-Martini  is  the  world's  largest  manufacturer  of  bindery  and  newspaper  mailroom 
equipment.  Dependable  service,  standard  computerized  parts  and  a  world  wide 
organization  under  one  name  all  work  for  you  when  you  choose  machines  that  are 
designed,  manufactured,  and  serviced  by  Muller-Martini. 


MULLER-MARTINI  CORP. 

40  Rabro  Dr..  Hauppauge.  N.Y.  11787  •  (516)  582-4343 


Independent  Press  is  a  consortium  of  the  most  aggressive  and  respected 
major  independent  newspapers  in  the  nation. 

IP  assembles  the  journalistic  prowess  of  The  Sun  and  The  Evening  Sun  of 
Baltimore,  The  Boston  Globe,  the  Chicago  Sun-Times,  The  Dallas  Morning 
News  -  plus  Newhouse  News  Service  and  the  London  Telegraph  -  to  provide 
your  newspaper  with  the  talents  of  some  of  the  world’s  foremost  journalists. 

Across  the  continent  and  around  the  world,  IP  adds  scope  and  depth  to  the 
pages  of  any  newspaper  through  an  extensive  network  of  full-time  news 
bureaus,  free-ranging  correspondents  and  prize-winning  columnists  and 
reporters.  It  offers  an  outstanding  assortment  of  first-quality  national  and 
international  news  coverage,  as  well  as  an  unsurpassed  array  of  features, 
columns,  commentary,  sports  and  much  more. 

Independent  Press  is  the  result  of  the  reorganization  and  expansion  of  the 
Field  News  Service,  and  is  committed  to  providing  the  most  comprehensive 
news  and  feature  coverage  available  from  a  supplemental  news  service.  It  is 
owned  and  directed  by  the  Chicago  Sun-Times  and  guided  by  a  board  of 
editors  representing  each  of  the  independent  papers  to  create  the  best- 
organized  supplemental  service.  And  it  can  be  yours  24  hours  a  day  via  high¬ 
speed  wire  transmission. 

Field  Newspaper  Syndicate  is  the  exclusive  sales  and  world  distribution 
agent  for  Independent  Press.  For  more  information,  contact  the  sales 
department,  collect,  at  (714)  549-8700  or  (212)  873-5849. 


The  morning,  evening  and  Sunday  editions  of  The  Baltimore 
Sun  have  been  shedding  light  on  the  news  since  the  first  Sun  began  publication  in 
May  of  1837.  Vowing  from  the  start  “to  report  the  news  that  closely  affects  our 
readers,”  the  Sun  has  done  just  that  with  an  extensive  network  of  foreign  bureaus 
and  correspondents,  an  aggressive  Washington  bureau  and  strong  coverage  of  the 
Middle  East. 


The  Boston  Globe  is  one  of  the  nation’s  most  honored 
newspapers.  Recipient  of  eight  Pulitzer  Prizes  and  a  host  of  awards  for  news 
coverage,  the  outspoken  Globe  is  characterized  by  a  vigorous  editorial  style.  In 
addition,  the  Globe  provides  the  journalistic  expertise  of  its  major  Washington 
bureau,  award-winning  investigative  unit,  lively  sportswriting,  entertainment 
coverage  and  thought-provoking  features  and  human  interest  columns. 
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The  Chicago  Sun-Times  was  established  in  1941  and  is  the 
country’s  seventh  largest  newspaper.  The  Sun-Times  has  earned  numerous  honors 
for  journalistic  excellence  throughout  the  years.  It  is  known  for  its  comprehensive 
coverage  of  local,  national  and  international  events.  Additional  strengths  include 
outstanding  investigative  reporting,  Pulitzer  Prize  winning  news  and  feature 
photography  and  many  of  the  most  prestigious  names  in  the  newspaper  business. 


The  Dallas  Morning  News  is  committed  to  maintaining  and 
expanding  its  editorial  leadership  in  the  Southwest.  National  and  international 
coverage  is  anchored  by  a  distinguished  Washington  bureau,  with  others  in  New 
York,  Mexico  City,  Toronto  and  Tel  Aviv.  The  Morning  News  also  reports  ex¬ 
tensively  on  the  hot  Sun  Belt  topics  of  business  and  economics,  energy,  defense, 
sports,  national  and  regional  politics,  entertainment,  the  arts,  fashion  and  lifestyle. 


PLUS 

...the  full  national  resources  of  the  Newhouse  News  Service  and  the  worldwide 
reporting  of  The  London  Telegraph. 
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Prejudicing  the  jury 

The  judge’s  ruling  in  the  Albuquerque  libel  case,  insisting 
that  the  financial  statements  of  the  defendants  be  entered 
into  evidence  before  the  jury  starts  deliberations,  seems  to 
anticipate  a  verdict  in  favor  of  the  plaintiff.  Why  else,  then, 
should  a  jury  be  shown  the  defendants’  ability  to  pay  before  a 
verdict  is  reached? 

This  case  has  produced  many  conflicts  between  the  judge 
and  media.  Another  precedent-setting  issue  is  the  judge’s 
denial  of  news  media  requests  for  access  to  evidence  already 
introduced  and  part  of  the  record.  This  is  in  the  face  of  a  state 
law  guaranteeing  the  freedom  of  media  to  copy  public  records 
at  reasonable  times  and  places. 

Put  them  both  together  and  it  indicates  a  strong  anti-press 
bias.  Newspapers  have  had  a  long  history  of  fighting  the 
suppression  of  public  records.  But  the  issue  of  financial  re¬ 
sponsibility  and  ability  to  pay  in  a  libel  suit,  before  the  trial 
has  been  completed  and  presented  to  the  jury,  appears  to  be  a 
new  threat. 

Libel  cases,  as  with  any  other  court  cases,  should  be  tried 
on  the  merits.  Instructing  a  jury  on  the  financial  record  of  a 
defendant  goes  beyond  the  merits  and  is  prejudicial  to  a  fair 
and  impartial  judgement. 


How’s  that  again? 

Two  years  ago  at  the  annual  convention  of  the  American 
Newspaper  Publishers  Association  in  Chicago,  Ted  Turner, 
creator  of  the  24-hour  Cable  News  Network,  advised  pub¬ 
lishers  to  sell  their  papers  and  get  out  of  the  business  because 
newspapers  weren’t  going  to  be  around  very  long. 

Last  week.  Turner  made  news  by  seeking  merger  or  joint 
venture  (otherwise  spelled  “financial  support”)  with  some 
major  media  companies  including  those  in  the  newspaper 
business. 

E&P’s  story  (May  9, 1981,  page  44)  said:  “Ted  Turner  drew 
hearty  laughs  from  the  publishers  rather  than  cries  of  fear 
and  trepidation  when  he  said  most  of  them  would  be  out  of 
business  in  10  years  because  of  new  telecommunications 
technologies  and  the  high  cost  of  energy.  ‘The  newspaper  as 
we  know  it  today  will  be  gone  in  the  next  10  years,’  he  said.” 

One  fifth  of  the  decade  has  gone  by  since  he  made  that 
forecast  and  already  newspaper  circulations  have  shown  an 
increase  in  many  areas,  the  number  of  newspaper  readers 
per  copy  has  gone  up,  while  television  audiences  in  prime 
time  are  declining.  RCA  and  CBS  have  discontinued  their 
cable  services,  one  because  of  the  lack  of  subscriber  support 
and  the  other  for  the  lack  of  advertiser  support.  Now  Turner 
wants  to  hedge  his  bets. 

Forgive  us  if  our  smirk  is  showing. 
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One  man's  opinion 

Bright  future  predicted 
for  community  newspapers 


By  Conrad  Fink 

We’ve  been  through  a  couple  of 
tough  years  in  our  industry.  But  I  think 
community  newspaper  publishing  is  in 
for  a  decade  of  prosperity  that  might 
outstrip  any  growth  period  we’ve  seen 
so  far. 

The  general  economy  will  have  to  get 
going  again,  of  course,  but  once  it 
does — and  assuming  we  make  a  few 
smart  moves — the  community  news¬ 
paper  could  finish  the  1980s  as  the  sing¬ 
le  most  important  news  and  advertising 
medium  in  many  markets  across  the 
country. 

It’s  no  secret,  of  course,  that  some 
metros  are  having  troubles  ...  In 
many  sections  of  the  country,  the  met¬ 
ro’s  shadow  is  shrinking,  not  leng¬ 
thening. 

Quite  clearly,  for  example,  the 
Atlanta  Journal  and  Constitution  over 
the  past  10  years  have  withdrawn 
voluntarily  and  steadily  from  much  of 
their  historic  presence  in  virtually  ev¬ 
ery  nook  and  cranny  in  the  state.  No 
longer  are  those  newspapers  seeking 
heavy  circulation  in  distant  reaches  of 
Georgia. 

And  neither,  in  Iowa,  is  that  famous 
statewide  newspaper  the  Des  Moines 
Register;  nor,  in  Minnesota,  the  Min¬ 
neapolis  Tribune. 

This  is  not  always  a  sign  of  weak¬ 
ness,  of  course;  rather,  it  is  a  sign  of 
changing  times. 

The  plain  fact  is  that  after  decades  of 
chasing  as  much  gross  circulation  as 
possible,  many  metros — which  once 
sought  statewide  impact — now  have 
determined  that  circulation  is  a  cost 
factor  and  not,  in  all  circumstances,  a 
producer  of  sufficient  revenue  to  cover 
that  cost. 

The  average  Washington  Post,  for 
example,  contains  daily  26-27  cents 
worth  of  newsprint;  the  paper  sells  for 
25  cents.  Nothing  to  be  gained  by  ship¬ 
ping  copies  of  the  Washington  Post  all 
over  creation — unless  the  advertisers 
want  that  done. 

And,  increasingly,  in  Atlanta,  Des 
Moines,  Minneapolis,  and  many  other 
large  cities,  as  well  as  Washington,  the 
advertisers  are  putting  out  this  mes¬ 
sage:  Yes,  we  want  large  numbers  of 


(Fink  is  a  former  executive  of  Associ¬ 
ated  Press  and  Park  Newspapers.  He  is 
now  teaching  newspaper  management 
at  the  University  of  Georgia.  This  article 
contains  excerpts  from  a  speech  he  deli¬ 
vered  to  the  Georgia  Press  Association 
on  February  24.) 
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readers,  but  they  must  be  the  right  kind 
of  readers — the  demographically  and 
psychographically  attractive  readers — 
and  they  must  live  in  the  right  places — 
places  near  our  retail  outlets. 

So,  and  this  of  course  is  a  big  break 
for  small  town  publishers,  many  metros 
are  lopping  off  that  circulation  in  dis¬ 
tant  areas  no  longer  attractive  to  home 
market  advertisers.  Clearly,  a  home 
market  advertiser — a  food  chain  in 
Atlanta,  a  shopping  mall  in  Des 
Moires,  a  clothing  retailer  in  Min¬ 
neapolis — no  longer  will  pay  an  ad  rate, 
a  cost  per  thousand,  based  on  circula¬ 
tion  so  far  flung  that  many  readers 
simply  are  too  distant  to  be  prospective 
customers. 

I  think  many  will  get  more  deeply 
into  zoning  both  editorial  content  and 
advertising.  Most  metros  will  have 
sophisticated,  computerized  lists  of  all 
subscribers  and  non-subscribers  in 
their  market. 

So — the  future  holds,  I  think,  finely 
tailored  zoning  by  metros.  If  you’re  in 
the  suburbs,  you  can  expect  zoned  edi¬ 
tions  of  the  metro  to  carry  your  high 
school  wrestling  results — and  to  offer 
your  advertisers  rates  fully  competitive 
with  yours.  Expect,  also,  the  metros 
across  the  country  to  get  deeply  into 
direct  mail. 

I  think  more  metros  will  also  get  into 
the  shopper  business — although  there 
are  better,  safer  ways  for  metros  to 
reach  for  that  deeper  market  penetra¬ 
tion. 

The  new  technology  permits  metros 
to  compete  with  suburban  and  small 
community  papers  in  entirely  new 
ways — for  example,  by  moving  print¬ 
ing  plants  out  of  downtown  and  produc¬ 
ing  newspapers  close  to  those  very 
attractive  readers  in  affluent  suburbs. 


The  Detroit  News,  for  example,  has  a 
satellite  plant  in  distant  East  Lansing, 
turning  out  newspapers  for  a  circula¬ 
tion  effort  covering  attractive  suburbs 
in  that  direction. 

Surely,  if  Gannett’s  USA  Today  can 
go  through  page  makeup  in  suburban 
Washington,  D.C. — and  be  zoomed 
around  the  country  by  satellite — surely 
it  is  inevitable  that  the  new  technology 
will  permit  the  metros  to  focus  on  your 
markets  if  they  are  deemed  attractive 
and  important  to  the  metros  adver¬ 
tisers. 

So,  what  really  are  we  talking  about 
here?  We  are  talking,  I  think,  about 
metro  newspapers  with  huge  problems 
in  their  core  markets — inner  city  de¬ 
terioration,  flight  of  the  affluent  reader 
to  the  suburb,  slipping  penetration  fi¬ 
gures  and  rising  costs. 

But  we  also  are  talking  about  a  new 
generation  of  technology  that  will  help 
metros  overcome  some  of  those  prob¬ 
lems. 

What  can  suburban  and  other  com¬ 
munity  newspapers  do  to  face  the  chal¬ 
lenges?  It  seems  to  me  several  steps 
must  be  taken,  starting  now,  to  com¬ 
pete  against  all  challenges — metro  zon¬ 
ing,  direct  mail,  shoppers,  electronic 
home  delivery,  whatever. 

First,  community  newspapers  will 
have  to  really  bear  down  on  improving 
journalistic  quality,  with  major  emph¬ 
asis  on  local  news. 

A  second  move  strongly  indicated,  I 
think,  is  to  tightly  coordinate  the  efforts 
of  all  departments — news,  circulation, 
advertising,  promotion — to  insure  each 
community  newspaper  achieves  and 
holds  significant  penetration  of  its 
home  market.  We’ll  not  only  have  to 
create  a  better  product;  we  must  prom¬ 
ote  it  better  and  sell  it  better  in  a  totally 
integrated  marketing  thrust. 

Third,  I  think  community  newspapers 
will  simply  have  to  do  a  better  job  of 
making  it  easier — and  perhaps  cheap¬ 
er — for  major  advertisers,  particularly 
national  advertisers,  to  do  business 
with  them. 
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San  Jose  Mercury  News 
Graphics  ’83,  April  22-24 

In  today’s  competetive  market,  newspapers  rec¬ 
ognize  the  need  to  integrate  writing,  phott^aphy, 
graphics  and  design.  Making  effective  use  of  these 
elements  presents  a  new  and  exciting  challenge  to 
newspaper  editors,  photographers,  artists  and  de¬ 
signers. 

For  the  fifth  consecutive  year,  the  San  Jose 
Mercury  News  is  offering  an  intensive  three-day 
conference  to  help  newspeople  meet  that  challenge. 

This  year’s  program,  Graphics  ’83  (formerly 
called  Photc^aphy  in  Journalism),  features  pre¬ 
sentations  by  the  top  professionals  in  the  fields  of 
editing,  photojournalism  and  newspaper  design. 


Featured  speakers  include;  Bill  Frakes,  newspa¬ 
per  photc^apher  of  the  year;  Michael  J.  Davies, 
editor  of  the  Pulitzer  Prize-winning  Kansas  City 
Star  and  Times;  Howard  Finberg,  graph¬ 
ics/picture  editor  of  the  Chicago  Tribune;  Jim 
Brandenburg,  magazine  photographer  of  the  year; 
Gary  Settle,  winner  of  POY’s  best  use  of  photo¬ 
graphs  award;  Nigel  Holmes,  deputy  art  director 
for  Time  magazine;  and  Eli  Re^,  winner  of  the 
World  Understanding  Award. 

The  conference  features  hands-on  workshops,  an 
ethics/privacy  panel,  design  and  portfolio  critiques 
and  a  picture  editing  and  design  competition. 

Send  in  your-^registration  today.  (Space  is  limit¬ 
ed.)  For  hotel  reservations,  contact  the  St  Claire- 
Hilton  at  (408)  295-2000. 


Newspaper/title . 
Address _ 


Registration  fee:  $50  (Students  $35) 
Mail  check  or  money  order,  payable 
to  the  San  Jose  Mercury  News,  to: 
David  Yamold,  assistant 
managing  editor/graphics 
San  Jose  Mercury'  News/ 

750  Ridder  Park  Drive 
San  Jose,  Calif.  95190 
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$17  million  libel  trial 
winds  down  in  New  Mexico 


It’s  been  billed  as  the  most  signifi¬ 
cant  libel  trial  in  New  Mexico  history. 

The  $17  million  libel  suit  of  attorney 
William  Marchiondo  against  the  Albu¬ 
querque  Journal  is  nearing  completion 
after  seven  weeks  of  fireworks. 

The  trial  has  had  prominent  Boston 
attorney  F.  Lee  Bailey  representing  the 
plaintiff,  mob  figures  testifying  for  the 
Journal,  an  ex-Governor  as  a  witness, 
and  a  weekly  newspaper  editor  and 
part-owner  (whose  newspaper  re¬ 
ceived  a  loan  from  Marchiondo),  who 
testified  against  the  Journal. 

On  top  of  that,  the  trial  has  raised 
enough  journalistic  issues  to  keep  First 
Amendment  buffs  busy  debating  for 
weeks. 

The  trial,  on  a  change  of  venue,  is 
being  held  in  the  small  town  of  Las 
Cruces. 

Marchiondo  alleged  in  a  1 978  com¬ 
plaint  that  the  Journal  falsely  con¬ 
nected  him  with  organized  crime  by 
publishing  his  photograph  under  a 
headline  that  read,  “Organized  Crime 
Showing  Interest  in  New  Mexico.” 

Judge  bars  media 

The  trial  judge  in  attorney  William 
Marchiondo’s  $17  million  libel  case 
against  the  Albuquerque  Journal  has 
denied  news  media  requests  for  access 
to  evidence  introduced  and  the  media 
has  taken  its  appeal  to  the  New  Mexico 
Supreme  Court. 

State  District  Judge  Richard  Traub 
ruled  that  allowing  access  for  inspec¬ 
tion  and  copying  exhibits  would  be  a 
burden  on  the  court. 

The  New  Mexico  Press  Association, 
the  New  Mexico  Broadcasters  Asso¬ 
ciation  and  KOAT-tv  offered  to  pay 
copying  costs  and  to  share  exhibits  that 
would  be  copied  on  a  pool  arrange¬ 
ment. 

The  media  argued  that  Traub’s  order 
is  illegal,  violating  both  the  constitu¬ 
tional  guarantees  of  freedom  of  the 
press  and  a  state  law  that  allows  the 
copying  of  public  records  at  reasonable 
times  and  places. 

Attorneys  for  the  media  cited  New 
Mexico  statutes  in  support  of  their  mo¬ 
tion. 

In  announcing  his  ruling,  Traub  tore 


The  headline  ran  over  a  story  pub¬ 
lished  on  March  26,  1977.  The  story 
was  originally  part  of  the  Investigative 
Reporters  and  Editors  (IRE)  series  and 
was  rewritten  by  Journal  editors  to  in¬ 
clude  more  information  about  orga¬ 
nized  crime  in  New  Mexico. 

Defendants  in  the  case  are  the  Jour¬ 
nal  Publishing  Co.,  publisher  T.H. 
Lang,  editor  Jerry  Crawford  and  senior 
editor  Robert  Brown. 

In  his  opening  statements,  Bailey, 
one  of  three  attorneys  representing 
Marchiondo,  portrayed  his  client  as  a 
skilled  and  respected  attorney  who  be¬ 
came  the  victim  of  a  malicious  Journal 
“plot”  to  destroy  him  by  falsely  con¬ 
necting  him  with  organized  crime. 
Bailey,  Marchiondo  and  his  partner 
said  the  law  firm's  income  decreased 
since  the  article  was  published  and  the 
quality  of  the  types  of  cases  the  firm 
was  hired  to  handle  also  declined. 

During  the  trial.  Journal  attorney 
Eric  Lanphere  has  attempted  to  show 
that  Marchiondo  was  associated  with 
organized  crime  and  that  the  associa- 

from  trial  evidence 

into  the  media.  He  noted  that  during  the 
trial  he  had  to  interrupt  proceedings  at 
least  once  to  caution  a  Las  Cruces 
newspaper  photographer  with  a  noisy 
camera.  He  also  said  an  Albuquerque 
Tribune  photographer  used  a  noisy 
camera  and  that  a  tv  station  photo¬ 
graphed  a  proceeding  with  the  jury  ab¬ 
sent  and  then  carried  it  on  the  evening 
newscast. 

He  said  the  trial  is  not  being  held  “so 
the  media  can  sell  advertising  on  the  6 
and  10  o’clock  news.” 

Traub  further  said  the  media  attemp¬ 
ted  to  photograph  a  federally  protected 
witness  when  he  was  taken  from  the 
court  building.  He  said  this  attempt  was 
made  ‘  ‘truly  contrary  to  the  spirit  of  fair 
play”  since  the  man’s  life  was  at  stake. 

The  judge  also  cited  a  Albuquerque 
Journal  report  of  matters  covered  in 
closed  proceedings. 

The  trial  judge  ruled  that  granting  the 
media  immediate  access  to  exhibits 
would  be  “overly  burdensome  to  the 
court.”  He  said  it  would  force  the  court 
reporter  to  monitor  the  media  activities 
at  the  expense  of  the  trial. 
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tion  was  established,  in  part,  by  Mar¬ 
chiondo’s  own  voice  in  conversations 
intercepted  in  FBI  wiretaps. 

Lanphere  presented  witnesses  to 
support  the  Journal’s  contention  that 
the  photograph  and  headline  placement 
were  made  in  accordance  with 
accepted  journalistic  standards  and 
that  the  Journal  staff  members  involved 
in  various  stages  of  publication  did  not 
discuss  the  handling  of  the  story  with 
each  other. 

Quoted  accurately 

Journal  attorneys  have  also  pointed 
out  that  Marchiondo  consented  to  be 
interviewed  for  the  story  and  that  his 
comments  appear  in  the  story.  On  the 
stand,  Marchiondo  conceded  that  he 
was  quoted  accurately,  but  said  he  was 
not  aware  of  the  subject  of  the  story  or 
how  it  was  to  be  presented. 

Attorneys  for  Marchiondo  ques¬ 
tioned  four  witnesses  who  testified 
they  had  never  heard  of  any  connection 
between  Marchiondo  and  organized 
crime  until  the  article  appeared.  The 
four  each  said  they  then  avoided  retain¬ 
ing  Marchiondo. 

Bailey  contended  that  the  effort  to 
damage  Marchiondo  began  with  the 
succession  of  Lang  to  the  publisher’s 
post  in  the  early  197()’s  and  Jerry  Apo- 
daca’s  candidacy  for  Governor  in  1974. 

Marchiondo  supported  Apodaca, 
and  the  Journal  had  set  out  to  “do  in 
Jerry  Apodaca,”  Bailey  said.  He  added 

(Continued  on  page  18) 

Financial  records 
must  be  disclosed 

The  New  Mexico  Supreme  Court 
(March  2)  rejected  a  request  by  the 
Albuquerque  Journal  to  withhold  the 
financial  statements  of  the  newspaper 
and  its  publisher  from  the  jury  hearing 
the  libel  suit  of  William  Marchiondo 
unless  the  jury  first  decides  to  award 
punitive  damages. 

The  ruling  upholds  the  February  1 1 
order  of  trial  judge  Richard  Traub  that 
the  financial  statements  be  entered  into 
evidence  before  the  jury  begins  deli¬ 
berations. 

Journal  attorneys  have  contended 
that  making  public  such  financial  in¬ 
formation  might  prejudice  the  jury. 

In  the  petition  to  the  high  court.  Jour¬ 
nal  attorney  James  Sorenson  accused 
Marchiondo  of  trying  to  use  the  finan¬ 
cial  statements  “as  a  weapon”  to  pre¬ 
judice  the  jury  against  the  Journal  and 
to  “induce  an  award  of  damages  re¬ 
gardless  of  liability.” 
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ARF  audit  finds  Simmons 
readership  report  reiiable 


By  David  Astor 

The  Simmons  1982  National  Study  of 
Local  Newspaper  Ratings,  which  re¬ 
ported  an  unexpectedly  high  reader  per 
copy  average,  has  been  given  a  favor¬ 
able  audit  by  the  Advertising  Research 
Foundation. 

ARF  said  the  Simmons  Market  Re¬ 
search  Bureau  study  “was  found  to 
have  been  conducted  substantially  in 
accord  with  the  description  of  the 
methodology  provided  by  SMRB  in  its 
published  reports.” 

The  advertising  foundation  empha¬ 
sized,  however,  that  its  audit  “does  not 
imply  any  endorsement  of  the  service, 
the  concept  or  the  methodology  em¬ 
ployed.” 

Another  national  syndicated  news¬ 
paper  study,  due  to  be  released  by  the 
Scarborough  Research  Corporation  in 
May,  was  given  a  preliminary  favorable 
review  by  the  ARF. 

The  foundation’s  Newspaper  Audi¬ 
ence  Research  Council  announced  the 
audit  findings  March  8  at  a  session  of 
the  29th  ARF  Annual  Conference  & 
Research  Expo  in  the  New  York 
Hilton. 

Mary  Grace  Hannon,  chairperson  of 
the  council,  said  it  was  important  that 
the  national  syndicated  data,  which  she 
called  “a  gigantic  step  forward  for 
newspapers,”  gain  acceptance  and  cre¬ 
dibility.  “The  industry's  life  depends 
on  it  if  it's  going  to  have  national  adver¬ 
tising,”  she  said. 

Simmons  said  its  study  allows  news¬ 
papers  to  “be  evaluated  and  purchased 
on  a  comparable  basis  with  local  tv  and 
radio.”  The  report,  which  covers  109 
daily  and  80  Sunday  newspapers  in  40 
of  the  largest  ADI's/SMSA’s  in  the 
U.S.,  provides  size  and  demographic 
characteristics  of  each  paper  as  well  as 
the  readership  turnover  rate. 

The  New  York  City-based  Simmons, 
which  conducted  telephone  interviews 
with  57,171  respondents  for  the  two- 
phase  study,  found  that  daily  newspap¬ 
ers  nationwide  average  about  2.7  read¬ 
ers  per  copy — significantly  higher  than 
the  2.2  figure  that  has  turned  up  in  prior 
studies  over  the  past  several  years.  The 
finding  came  as  a  surprise  to  newspaper 
ad  executives,  who  are  now  waiting  to 
see  if  the  Scarborough  numbers  will  be 
similar.  Scarborough’s  report  will  be 
based  on  approximately  65,000  respon¬ 
dents  from  51  markets. 

George  Sacks,  senior  vice  president- 
newspaper  research  for  Simmons,  told 
Editor  &  Publisher  that  the  in¬ 
creased  U.S.  population  could  be 
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adding  to  the  pool  of  newspaper  read¬ 
ers,  with  the  recession  causing  many  of 
these  added  readers  to  save  money  by 
borrowing  someone  else’s  paper.  Other 
possible  reasons  for  the  higher  reader 
per  copy  average,  said  Sacks,  could  in¬ 
clude  the  change  in  many  newspapers’ 
formats  to  a  more  feature  orientation,  a 
shift  of  some  people  to  less  tv-watching 
and  more  newspaper  reading,  and — on 
the  other  hand — a  desire  on  the  part  of 
many  to  scan  newspapers  for  cable  tv 
listings. 

Sacks,  who  joined  Simmons  on 

Comics  project 
on  schedule 

Major  research  sweeps  conducted  in 
four  segments  of  the  United  States 
among  children,  teenagers  and  adults 
have  been  completed  in  the  21st  Cen¬ 
tury  Comics  project,  according  to  Tom 
Craddock,  comic  sales  director  for  Met¬ 
ropolitan  Sunday  Newspapers. 

The  research  was  conducted  by  the 
Gene  Reilly  Group  of  Darien,  Connec¬ 
ticut,  and  Scarborough  Research  of 
New  York. 

Craddock  said  the  project  is  progres¬ 
sing  on  schedule  and  is  expected  to  be 
completed  by  this  September.  A  media 
kit  will  then  be  put  together  and  distri¬ 
buted  to  newspapers  documenting  how 
to  improve  and  promote  readership  of 
comics. 

Two  creative  committee  sessions 
were  held  in  February  and  a  consoli¬ 
dated  report  covering  both  is  currently 
being  compiled  by  the  Gene  Reilly 
Group.  According  to  Craddock,  that 
report  will  “provide  a  solid  basis  from 
which  the  creative  committee  can  de¬ 
velop  new  comic  approaches.” 

Bill  Baker  of  the  Detroit  Free  Press 
and  chairman  of  the  creative  commit¬ 
tee,  has  divided  the  creative  task 
assignments  into  two  segments:  con¬ 
tent  and  format.  The  content  segment  is 
being  coordinated  by  Mike  Argirion  of 
the  Comics  Council  and  involves  ana¬ 
lyzing  types  of  characters,  strips,  fea¬ 
tures  and  comic  content  in  general.  The 
format  segment,  coordinated  by  Don 
Michel  of  the  Tribune  Company  Syndi¬ 
cate,  will  seek  ideas  aimed  at  coming  up 
with  a  more  creative  appearance  for 
comic  sections. 

More  than  $200,000  has  been  col¬ 
lected  from  newspapers  to  finance  the 
project  and  Craddock  said  the  contri¬ 
butor  list  continues  to  grow. 


March  1  from  Starch  INRA  Hooper, 
said  the  SMRB  report  is  the  first  “on  a 
syndicated  basis  for  so  many  papers.” 

ARF  monitored  the  Simmons  study 
before,  during  and  after  the  fieldwork. 

It  found  after  the  fieldwork  that  Sim¬ 
mons’  total  average  interview  comple¬ 
tion  rate  was  68.7%.  An  intensive 
check  of  five  specific  markets  showed 
that  interviews  were  fairly  evenly  dis¬ 
tributed  over  the  days  of  the  week,  that 
interviewers  generally  adhered  to  in¬ 
structions  to  make  six  or  more  attempts 
to  reach  respondents,  and  that  the  rate 
of  answer  completion  on  selected  clas¬ 
sification  questions  ranged  from  72% 
on  household  income  to  99%  on  marital 
status. 

Sacks  succeeds 
Dalgin  at  SMRB 

George  Sacks,  former  vicepresident, 
marketing  services  of  Starch  INRA 
Hooper,  has  joined  Simmons  Market 
Research  Bureau  as  senior  vicepresi¬ 
dent,  newspaper  research. 

Sacks  succeeds  Gene  Dalgin,  who 
retired  from  the  company  in  December. 
Sacks  will  be  responsible  for  guiding 
the  company’s  annual  Study  of  Local 
Newspaper  Ratings. 

Frank  Stanton,  president  of  Sim¬ 
mons,  said  Sacks  was  selected  because 
of  his  heavy  involvement  with  news¬ 
paper  research  at  the  Starch  organiza¬ 
tion.  Prior  to  that.  Sacks  was  vicepresi¬ 
dent,  marketing  services  and  research 
at  Parade  magazine. 

Radio  pact  signed 
for  USA  Today 

Gannett  Co.  and  Mutual  Broadcast¬ 
ing  System  will  produce  and  distribute 
radio  news  features  drawn  exclusively 
from  USA  Today. 

To  begin  on  April  4,  the  Monday 
through  Friday  radio  series  entitled 
“The  USA  Today”  will  consist  of  three 
60-second  programs  called  “Money,” 
“Life,”  and  “Entertainment.” 

The  radio  programs  will  be  distri¬ 
buted  on  the  same  day  the  stories 
appear  in  USA  Today.  Gannett  will 
write  the  programs  and  transmit  their 
content  by  satellite  to  Los  Angeles  and 
Detroit  where  they  will  be  recorded  and 
returned  as  finished  radio  programs  to 
Mutual’s  facilities  in  Arlington,  Va., 
two  miles  from  USA  Today’s  editorial 
offices. 

Mutual  will  transmit  the  features  on 
its  national  satellite  network  which 
reaches  650  earth  stations  nationwide. 

“The  USA  Today”  will  be  produced 
by  Michael  Anthony,  radio  director  of 
the  Gannett  News  Service  in  Washing¬ 
ton,  D.C. 
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Unions  agree  to  givebacks 
with  Oakiand  Tribune  buyer 


By  William  Brand 

Robert  Maynard,  the  prospective 
buyer  of  the  Oakland  (Calif.)  Tribune, 
has  reached  labor  agreements  with  all 
six  Tribune  unions  which  will  save  the 
paper  $10  million  over  the  next  five 
years. 

The  concessions  do  not  take  effect 
until  Maynard  purchases  the  Tribune. 

Maynard  also  intends  to  institute  a 
profit  sharing  plan  which  calls  for  20% 
of  the  Tribune’s  after-tax  profits  above 
$2.5  million  to  be  distributed  among  all 
employees. 

The  contract  givebacks,  Maynard 
said,  were  necessary  to  assure  financ¬ 
ing  to  buy  the  paper  from  Gannett  Co. 
Maynard,  a  former  Washington  Post 
reporter  and  associate  editor,  joined 
the  Tribune  in  1979  as  editor  when  Gan¬ 
nett  acquired  the  Tribune  and  became 
publisher  as  well  in  1981. 

Gannett  is  selling  the  Tribune  in 
order  to  comply  with  FCC  cross¬ 
ownership  rules  in  its  purchase  of 
KRON-tv,  San  Francisco,  from 
Chronicle  Publishing  Co. 

Major  union  concessions  include  a 
wage  freeze  until  1984,  then  6%  annual 
wage  hikes  for  the  next  four  years,  and 
an  agreement  requiring  all  employees 
to  give  up  one  week  of  vacation  next 
year. 

The  unions  include  the  Bay  Area 
Typographical  Union  No.  21,  (Graphic 
Arts  International  Union  Local  280, 
San  Francisco-Oakland  Newspaper 
Guild,  San  Francisco  Oakland  Mailer’s 
Union  No.  18,  San  Francisco  Web 
Pressmen  and  Platemakers  Union  No. 
4  and  Newspaper,  Magazine  and 
Periodical  Circulators’  and  Drivers’ 
Union  No.  %.  All  unions  ratified  the 
contract  decisions  by  a  large  majority. 

“I  believe  with  this  agreement  the 
Tribune  has  every  prospect  of  succeed¬ 
ing,”  said  Doug  Cutherberson,  chief 
union  negotiator.  “The  unions  and  Mr. 
Maynard  entered  into  it  to  save  a  news¬ 
paper  and  a  lot  of  jobs.  Gannett  has 
never  said  that  it  would  close  the  paper 
if  it  couldn’t  find  a  buyer,  but  it  was 
considered  a  possibility  by  the  un¬ 
ions.” 

Cuthberson  said  that  Gannett 
opened  its  Tribune  books  to  Guild  au¬ 
ditor  Charles  Kurtz  of  Gibbsboro,  N.J. 
The  unions,  he  said,  are  satisfied  that 
the  paper  is  losing  money  and  that  the 
new  agreement  will  generate  sufficient 
savings  to  allow  the  paper  to  survive. 

Maynard,  meanwhile,  said  he  is 
deeply  gratified  by  “this  enormous 
show  of  support  by  employees.  We 
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obviously  have  passed  another  miles¬ 
tone,”  he  said. 

Maynard  has  not  yet  revealed  names 
of  prospective  investors  in  his  new 
company,  nor  his  financing  arrange¬ 
ments.  However,  it  is  understood  that 
most,  if  not  all,  investors  are  San  Fran¬ 
cisco  Bay  area  residents,  and  that  Gan¬ 
nett  will  provide  at  least  part  of  the 
financing. 

According  to  union  and  company 
officials,  no  newspaper  guild  em¬ 
ployees  will  be  laid  off.  The  Typog¬ 
raphical  Union  has  agreed  to  allow  the 
Tribune  to  reduce  the  workforce  by  1 1 
jobs  over  the  first  120  days  of  the  new 
contract;  the  pressroom  of  the  Tribune 
to  adult  carrier  routes,  a  move  which 
will  cost  the  union  50  jobs  out  of  220 
employees. 

Most  of  the  force  reduction  will  come 
through  attrition,  early  retirement  in¬ 
centives  and  buyouts  of  senior  em¬ 
ployees,  Larry  Frankel,  director  of 
labor  relations  for  the  Tribune  said. 

In  addition,  the  mailer’s  union 
agreed  to  a  substantial  revision  in  the 
relief  system. 

When  a  sixth  weekly  shift  is  needed, 
the  union  will  provide  employees  who 
have  not  yet  worked  a  fifth  shift,  saving 
the  company  overtime  wages. 

Newspaper  Guild  employees  will  no 
longer  be  paid  for  the  first  day  of  sick 
leave.  Mileage  was  reduced  from  32 
cents  per  mile  to  20  cents.  A  37 '/i  hour 
week  will  remain  in  effect,  but  overtime 
need  only  be  paid  for  work  over  ten 
hours  in  any  one  work  day  or  40  hours 
in  a  work  week. 

The  Guild  also  agreed  to  more  lenient 
scheduling  and  will  allow  the  Tribune 
to  cross-utilize  four  reporters  or  copy 
editors,  depending  on  needs  of  the 
company. 

The  Tribune  also  won  the  right  to  use 
stringers  and  freelancers  to  supplement 
work  done  by  Guild  employees  up  to  a 
limit  of  15  freelancers  in  any  one  week. 
Reporters  in  bureaus  will  be  allowed  to 
use  cameras  without  cost  to  the  com¬ 
pany  and  without  restrictions  as  long  as 
there  are  no  layoffs  in  the  photo  depart¬ 
ment. 

The  Tribune  employs  910;  unions 
represent  two-thirds.  The  new  agree¬ 
ment  will  apply  to  both  union  and  non¬ 
union  employees. 

Frankel  told  reporters  the  negotia¬ 
tions  were  a  cooperative  effort  with  the 
unions.  There  have  been  no  pay  cuts 
and  no  wholesale  layoffs,  he  said.  “We 
haven’t  eliminated  substantial  numbers 
of  bodies.  It  is  not  a  major  dismantling 
of  the  workforce.” 


Gannett  Co.  to  help 
finance  daily’s  sale 

At  a  meeting  with  stock  analysts  in 
New  York,  Douglas  McCorkindale, 
senior  vicepresident  and  chief  financial 
officer  at  Gannett,  said  the  company 
would  “lose  a  couple  of  million”  dol¬ 
lars  in  the  sale  of  the  Oakland  Tribune. 

McCorkindale  told  the  analysts  that 
Gannett  will  “probably  take  back  some 
paper”  to  help  finance  the  sale  to 
Robert  C.  Maynard,  the  Tribune’s  edi¬ 
tor  and  publisher. 

Gannett  has  agreed  to  take  back  a  $  1 6 
million  note  from  Maynard,  according 
to  a  Bay  Area  newspaper  executive. 
The  executive  said  Maynard  is  seeking 
an  additional  $5  million  from  local 
banks  in  the  form  of  a  mortgage  “based 
on  real  estate”  owned  by  the  Tribune. 

Media  wants  cameras 
in  Federal  courts 

A  coalition  of  28  newspaper  and 
broadcast  organizations  has  urged  that 
radio,  tv  and  photographic  coverage  be 
allowed  in  Federal  courts. 

The  request  was  made  to  the  Judicial 
Conference  of  the  United  States,  which 
sets  rules  for  all  Federal  courts  except 
the  Supreme  Court.  A  meeting  is  sche¬ 
duled  for  March  16-17  in  Washington, 
D.C.,  to  discuss  the  request. 

Among  the  organizations  behind  the 
petition  are  Associated  Press,  United 
Press  International,  ABC,  CBS,  NBC, 
Public  Broadcasting  Service  and  sever¬ 
al  other  major  newspapers  and  profes¬ 
sional  organizations. 

“A  revolution  in  the  technology  of 
camera  and  audio  equipment  has 
occurred  since  the  ban  on  visual  and 
aural  coverage  of  court  proceedings 
was  formulated,”  the  petition  said. 

The  Judicial  Conference  was  created 
in  1922.  Its  members  include  the  chief 
judges  of  the  13  Federal  appeals  courts 
and  one  judge  from  each  district  court. 
Warren  Burger,  Chief  Justice  of  the 
U.S.  Supreme  Court,  is  chairman. 

Fred  Farrar  on  ABC 

Fred  Farrar,  assistant  professor  of 
journalism  at  Temple  University’s 
School  of  Communications,  former 
newspaper  advertising  representative 
and  journalism  historian,  will  be  a  guest 
on  ABC’s  “Good  Morning  America” 
program  March  18  featuring  “News¬ 
paper  Day.”  It  is  the  last  in  the  net¬ 
work’s  week-long  discussion  of  media. 
Farrar  is  helping  Editor  &  Publisher 
prepare  for  its  100th  anniversary  edi¬ 
tion  in  early  1984,  which  will  feature  a 
history  of  American  journalism  for  the 
last  l(j0  years  as  seen  through  the  pages 
olE&P. 
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Gannett  News  Service  wins 
SDX  pubiic  service  award 


A  series  about  the  abuse  of  children 
in  the  Oklahoma  institutional  system 
won  Gannett  News  Service  the  prize 
for  best  public  service  reporting  in  the 
51st  annual  Sigma  Delta  Chi  Distin¬ 
guished  Service  Awards. 

The  series  was  written  by  John  Han- 
chette,  Carlton  Sherwood  and  Brian 
Gallagher. 

This  year’s  competition  for  the  Dis¬ 
tinguished  Service  Awards,  sponsored 
by  the  Society  of  Professional  Journal¬ 
ists,  Sigma  Delta  Chi,  drew  more  than 
1 ,200  entries  in  categories  representing 
newspapers,  magazines,  broadcast  and 
research. 

In  addition  to  Gannett  News  Service, 
other  newspaper  winners  were: 

— General  Reporting:  Loretta  Tofa- 
ni  of  the  Washington  Post,  for  a  three- 
part  series  revealing  the  extent  and  pre¬ 
valence  of  sexual  assault  on  men  being 
held  in  the  Prince  George’s  County 
(Maryland)  Detention  Center.  Her 
series,  “Rape  in  the  County  Jail,’’ 
pointed  up  how  the  jail  administration, 
and  even  the  victims,  accepted  such 
violence  as  routine  and  resisted  disclo¬ 
sure  of  the  frequency  and  severity  of 
such  attacks. 

The  judges  said,  “We  were  particu¬ 
larly  impressed  with  her  initiative  and 
persistence  in  digging  up  the  informa¬ 
tion  and  details  in  her  investigation. 
That  former  prisoners  who  had  been 
raped  and  beaten  had  told  her  their 
stories  was  amazing  enough;  that  she 
also  got  many  of  the  rapists  themselves 
to  verify  those  stories  and  give  their 
own  account  was  incredible.’’ 

— Editorial  Writing:  David  Rohn  of 
the  Indianapolis  News,  for  the  editorials 
depicting  the  crisis  in  the  Social  Secur¬ 
ity  system.  The  judges  said,  “He  man¬ 
ages  to  take  a  complex  topic  and  ex¬ 
plain  it  while  also  crafting  an  argument 
to  support  his  position.  Rohn  seeks  to 
engage  the  reader  in  thinking  about  So¬ 
cial  Security,  not  merely  reacting  to  the 
current  crisis.” 

— Washington  Correspondence: 
Newsday  reporters  Judith  Bender, 
James  M.  Klurfeld,  Earl  B.  Lane  and 
Susan  Page  for  stories  about  the 
“permanent”  government  bureaucra¬ 
cy.  The  judges  said,  “We  found  the 
entry  to  be  refreshingly  good  reading. 
(It  reflected)  a  new  way  of  looking  at  an 
old  story — What  is  government?” 

— Foreign  Correspondence:  Robert 
Rivard  of  the  Dallas  Times-Herald,  for 
his  series  on  the  United  States  involve¬ 
ment  in  the  civil  war  in  El  Salvador. 
The  judges  praised  his  comprehensive. 


balanced  account  of  “a  complex  situa¬ 
tion  in  which  (both  sides)  were  consci¬ 
entiously  attempting  to  obstruct  and 
mislead  him.  Without  sensationalizing 
the  tragedy  of  the  war,  he  introduced 
enough  ‘color’  and  human  interest  to 
draw  the  reader  into  the  well- 
documented  substance  of  a  story  that 
was  timely  and  significant.” 

— News  Photography:  Robert  Fila  of 
the  Chicago  Tribune,  for  his  picture  of 
cleaning  woman  working  around,  but 
carefully  eyeing,  the  stately  remains  of 
John  Cardinal  Cody  of  Chicago.  The 
judges  said,  “The  patience  and  eye  for 
a  human  approach  to  the  news  as  well 
as  technical  excellence  enabled  Fila  to 
win.  It  is  that  thread  which  ties  the 
commonplace  to  the  magnificent.” 

Editorial  Cartoon:  Richard  Locher 
of  the  Chicago  Tribune,  for  a  cartoon 
depicting  President  Reagan  working  on 
an  airplane  called  “U.S.  Budget,” 

Strike  averted 
in  Los  Angeles 

Eleventh  hour  negotiations  March  5 
ended  in  a  settlement  that  averted  a 
possible  strike  at  the  Los  Angeles 
Herald  Examiner. 

Newspaper  employees,  in  a  223-73 
vote  the  following  night,  accepted  a 
management  offer  of  a  16%  pay  in¬ 
crease  over  three  years,  according  to 
officials  of  the  News  Media  and 
Graphics  Communications  Union, 
Local  773. 

The  contract  was  scheduled  to  expire 
midnight  March  5,  but  Herald  Examin¬ 
er  publisher  Francis  L.  Dale  said  both 
sides  had  agreed  to  negotiate  beyond 
the  deadline.  Dale  also  said  the  news¬ 
paper  was  prepared  to  continue  pub¬ 
lishing  with  management  personnel  if 
contract  talks  failed. 

The  new  contract  raises  reporters 
and  photographers  from  the  current  top 
minimum  of  $445.53  to  $517.79  by 
September,  1985.  Printing  and  compos¬ 
ing  room  employees  go  up  from  $37 1 .78 
to  $408.07.  Union  officers  said  there 
would  also  be  some  improvement  in 
health  benefits. 

Originally,  the  union  had  asked  for  a 
62%  wage  increase  while  the  company 
was  proposing  to  cut  wages  by  40%  or 
more. 

Los  Angeles  Times'  top  minimum  is 
$675.50  but,  according  to  a  Times  story 
March  5,  fewer  than  10%  of  the  edito¬ 
rial  staff  earn  the  minimum,  with  the 
rest  being  above  scale. 


while  House  Speaker  Tip  O’Neill  walks 
away  carrying  the  propeller.  The 
judges  said  the  cartoon  “evoked  humor 
despite  the  seriousness  of  the  obvious 
breakdown  between  the  President  and 
Speaker.  The  workmanship  was  out¬ 
standing.” 

The  Gannett  News  Service  series, 
was  entitled  “Oklahoma  Shame.”  The 
judges  said,  “Research  for  the  series 
was  exhaustive  and  shows  a  significant 
commitment  by  both  the  writers  and 
Gannett.  The  series  resulted  in  a  mas¬ 
sive  house  cleaning  of  the  state’s  Hu¬ 
man  Services  Department,  the  resigna¬ 
tion  of  its  iron-fisted  director,  and  state 
and  federal  judicial  and  legislative  man¬ 
dates  to  clean  up  the  department.” 

Honorable  mention  in  the  Public  Ser¬ 
vice  category  went  to  the  Jackson  Cla¬ 
rion-Ledger  for  its  series  on  the  need 
for  compulsory  public  kindergarten  in 
Mississippi,  the  only  state  without  it; 
and  to  Loretta  Tofani  of  the  Washing¬ 
ton  Post  for  her  series  on  the  sexual 
assault  of  prisoners  in  Prince  George’s 
County  Detention  Center. 

Supreme  Court  nixes 
classified  ad  review 

The  Supreme  Court  has  refused  to 
review  a  U.S.  First  Circuit  Court  of 
Appeals  ruling  that  the  Providence 
(R.l.)  Journal  violated  federal  antitrust 
laws  by  declining  to  publish  a  classified 
ad  from  an  apartment  referral  com¬ 
pany. 

The  Journal,  which  decided  to  turn 
down  all  such  ads  after  receiving  reader 
complaints,  claimed  that  its  decision 
was  protected  by  the  First  Amend¬ 
ment.  The  referral  company.  Home 
Placement,  charged  that  the  Journal’s 
policy  was  aimed  at  insuring  that  the 
newspaper  would  continue  to  get  apart¬ 
ment  listings  for  its  classified  section. 

No  legal  precedent  was  set  by  the 
Supreme  Court  action,  which  was  not 
considered  a  ruling  on  the  merits  of  the 
case.  A  federal  court  will  now  decide 
what  damages  should  be  awarded  to  the 
referral  firm  and  its  president. 

Correction 

Due  to  reversal  of  a  photo  negative  in 
final  production  stage  at  the  printing 
plant,  identifications  of  columnists 
celebrating  publication  of  John  Cham¬ 
berlain’s  memoirs,  “A  Life  with  the 
Printed  Word,”  on  page  23,  February 
5,  were  incorrect.  From  left,  as  the 
photo  appeared,  are:  Andrew  Tully, 
John  Chamberlain,  Frank  van  der  Lin¬ 
den,  Don  Lambro,  and  Nick  Thim- 
mesch.  Tully  is  The  Heritage  Founda¬ 
tion’s  distinguished  journalism  fellow 
this  year  and  the  others  are  former  jour¬ 
nalism  fellows  at  the  Washington  think 
tank. 
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Hackensack  Record  team  wins 
James  Wright  Brown  Award 


A  3-member  team  of  Hackensack 
(N.J.)  Record  reporters  were  awarded 
the  James  Wright  Brown  Award  for  ex¬ 
cellence  in  public  service  reporting 
(March  3)  by  the  Deadline  Club,  the 
New  York  City  Chapter  of  Society  of 
Professional  Journalists,  Sigma  Delta 
Chi. 

The  annual  award  is  named  after  the 
late  publisher  and  chairman  of  the 
board  of  Editor  &  Publisher. 

Members  of  the  Record  reporting 
team,  who  wrote  a  series,  entitled, 
“Crime  and  the  Courts,”  were:  John 
Kolesar,  Janny  Scott,  and  Bruce 
Rosen. 


The  winners  received  the  Deadline 
Club’s  statuette,  which  is  a  reproduc¬ 
tion  of  an  original  sculpture  by  the  late 
Rube  Goldberg,  at  an  awards  dinner 
that  was  held  March  3  in  New  York. 

James  Wright  Brown  Special 
Achievement  Plaques  were  awarded  to 
the  runners-up  in  the  competition. 
They  were  Arthur  Browne,  New  York 
News,  for  a  series  titled  “Junk  Justice;” 
Rick  Hampson  and  Jerry  Schwartz,  AP, 
“In  the  Crumbling  Metropolis.” 

Other  Deadline  Club  recipients  were 
as  follows: 

Television  Public  Service  Award-to 
Gabe  Pressman  and  Barbara  Rick, 


UPl  adds  12 
new  services 

United  Press  International  is  intro¬ 
ducing  1 2  new  regional  and  feature  ser¬ 
vices  as  part  of  its  expansion  of  ser¬ 
vices  to  newspapers. 

William  J.  Small,  president  of  UPI, 
said  the  new  services,  ranging  from 
new  graphics  to  science  stories  from 
California’s  Silicon  Valley,  are  de¬ 
signed  to  help  newspapers  reach  new 
readers  and  better  serve  existing 
readers. 

“Newspapers  are  changing  along 
with  shifts  in  demographics  and  read¬ 
ership  patterns,”  Small  said.  “UPI  has 
always  done  a  good  job  in  spot  news, 
but  now  we’re  adding  a  new  dimension. 
As  part  of  the  basic  wire,  we  are  intro¬ 
ducing  special  services  to  help  today’s 
newspapers  to  be  more  competitive.” 

The  new  features  and  services  are: 

•  A  regular  feature  from  Washington 
for  op-ed  pages,  called  “Face  the 
Issues,”  in  which  prominent  figures 
look  at  a  major  issue  from  different 
viewpoints. 

•  A  new  monthly  feature  called 
“National  Entertainment  Calendar,” 
listing  by  regions  highlights  of  events 
including  theatre,  dance,  opera,  con¬ 
certs,  art  exhibits,  star  attractions, 
pageants,  parades  and  fairs.  The  calen¬ 
dar  moves  one  week  in  advance  for  re¬ 
lease  the  last  weekend  of  each  month. 

•  Increased  science  coverage,  with 
an  emphasis  on  new  and  emerging  tech¬ 
nologies.  UPI  is  adding  science  writers 
in  Washington,  D.C. ,  and  in  California, 
to  watch  over  the  silicon  chip  technolo¬ 
gies.  Also  new:  a  monthly  computer 
column  aimed  at  readers  who  have  per¬ 
sonal  mini-computers. 

•  An  expanded  graphics  service, 
with  increased  stafff  and  an  emphasis 
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on  “reportorial”  graphics  for  newspa¬ 
pers.  plus  additional  maps  and  charts 
each  day. 

•  Appointment  of  a  special  Washing¬ 
ton  correspondent  for  each  of  the  six 
domestic  UPI  divisions,  who  will  re¬ 
port  only  on  subjects  of  interest  to  pa¬ 
pers  in  his  or  her  region. 

•  Appointment  of  a  special  business 
editor  in  each  of  the  six  divisions,  to 
develop  business  news  and  feature 
stories  in  the  individual  states  in  the 
divisions. 

•  Expanded  “news  briefs”  pack¬ 
ages,  aimed  at  helping  newspapers 
make  more  use  of  white  space.  News, 
business  and  sports  briefs  now  move 
every  four  hours  on  the  high-speed 
wire. 

•  More  special  sections.  UPI  is  sche¬ 
duling  one  per  month  and  will  be  adding 
more  in  the  future.  Sample  sections  for 
1983  including  June  Brides  (moving  this 
month).  Gardening  (April),  Gradua¬ 
tion-careers  (May),  and  Back  to  School 
(August). 

•  A  new  package  of  Caribbean  news 
briefs,  looking  at  the  politics,  economic 
news,  human  rights  developments  and 
other  facets  of  this  important  region. 

•  A  new  column  on  comings  and 
goings  at  the  United  Nations,  to  be 
moving  on  the  UPI  wires  once  per 
week. 

•  New  state  and  regional  features  re¬ 
sponsive  to  the  needs  of  UPI  subscri¬ 
bers  in  specific  areas.  Every  UPI  divi¬ 
sion  is  introducing  new  state  business 
news,  “People”  material  and  state  or 
regional  trend  pieces. 

•  A  new  lifestyles  column  on  UPI’s 
Spanish  Language  wire,  about  Hispa- 
nic-American  “people  in  the  news.” 

Small  said  some  of  the  new  features 
and  services  already  are  moving  on  the 
wire,  whereas  others  will  begin  in  the 
next  few  weeks. 


WNBC-tv,  for  “The  Hungry”; 

Radio  Public  Service  Award-to  Irene 
Cornell,  WCBS,  for  “The  Scandal  of 
Revolving  Justice;” 

Financial  News  Award-to  Phillip  L. 
Zweig,  American  Banker  for  “Failure 
of  Penn  Square  Bank”  ; 

Science  Award-to  John  Leo  and 
Claudia  Wallis,  Time,  for  “The  New 
Scarlet  Letter”; 

Photography  Award-to  Jeff  Wide- 
ner,  UPI,  for  a  photo  of  the  Pope 
yawning. 

All  entries  had  to  have  been  pub¬ 
lished  or  aired  in  the  New  York  metro¬ 
politan  area  by  news  organizations 
based  in  the  area.  Entry  fees  from  the 
competition  go  to  the  club’s  program 
for  scholarships  to  New  York-area 
journalism  students. 


Queen  settles 
suit  against  tabloid 

Queen  Elizabeth  II  settled  her  dam¬ 
age  suit  against  the  San,  Britain's 
largest  tabloid,  out  of  court  March  2 
after  the  newspaper  admitted  it  had  no 
right  to  print  the  backstairs  gossip  of  a 
former  Buckingham  Palace  employee. 

The  Sun,  controlled  by  publisher 
Rupert  Murdoch,  agreed  to  pay  $6,000 
to  the  Newspaper  Press  Fund,  which 
makes  grants  and  pensions  to  newspa¬ 
per  workers  and  their  lamilies.  The  Sun 
also  agreed  to  pay  the  palace's  legal 
costs,  Murdoch's  News  Group  Ltd. 
announced.  The  queen  is  a  patron  of 
the  fund. 

In  addition,  Kieran  Kenny,  the  ex¬ 
palace  worker  who  provided  the  in¬ 
formation  for  the  first  chapter  headed 
“World  exclusive:  Queen  Koo's 
Romps  at  the  Palace ,  ”  agreed  to  donate 
his  fee  to  a  charity  chosen  by  the 
palace.  The  first  chapter  February  21 
promised  a  second  article,  but  the 
palace  won  an  injunction  preventing 
publication. 

The  Law  Society  said  the  damage 
suit  filed  against  the  tabloid  and  Kenny 
was  the  fi  rst  ever  brought  by  a  reigning 
monarch. 

Mrs.  R.M.  White  II 
dies  suddenly 

Mrs.  Robert  M.  White  11,  55,  wife  of 
the  editor  and  publisher  of  the  Mexico 
(Mo.)  Ledger,  died  February  21  of  car¬ 
diac  arrthythmia  while  keeping  a  busi¬ 
ness  appointment  in  Muncie,  Indiana, 
where  she  had  gone  to  visit  her  mother, 
Mrs.  W.W.  Spurgeon.  Mrs.  White, 
widely  known  as  an  expert  horse¬ 
woman,  had  previously  experienced 
heart  trouble  while  on  vacation  in  1978. 
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Newspapers  told  to  respond 
to  retail  advertiser  needs 


By  David  Astor 

Retail  advertisers  will  continue  to 
welcome  “flirting”  advances  from 
other  media  if  newspapers  keep  taking 
their  long-time  “marriage”  to  retailers 
for  granted. 

This  was  the  warning  from  Saks  Fifth 
Avenue  senior  vice  president,  director 
of  marketing  Paul  Leblang  at  a  March  3 
luncheon  attended  by  the  national  and 
retail  membership  of  the  Newspaper 
Advertising  Sales  Association. 

“You  are  cognizant  of  the  com¬ 
plaints  we  (retailers)  have,”  Leblang 
told  the  attendees.  “The  problem  is  not 
the  identification  of  strains  in  the  rela¬ 
tionship,  but  the  solution  to  these 
strains.” 

Leblang,  for  instance,  cited  the  issue 
of  rate  increases.  “Some  of  them  are 
justified,”  he  said.  “But  your  costs 
often  go  up  faster  than  what  you  can 
deliver  in  circulation  and  product 
quality.” 

Newspapers,  Leblang  said,  are 
“positively,  absolutely  the  only  black 
and  white  media  retailers  use .  ”  He  sug¬ 
gested  that  more  papers  follow  the  ex¬ 
ample  of  Gannett’s  USA  Today.  “Ithas 
a  lot  of  readability,”  he  said.  “I’m  not 
saying  it  necessarily  has  better  edito¬ 
rial,  but  the  graphics  and  color  make  it 
an  exciting,  interesting  newspaper.” 

Speaking  of  editorial,  Leblang  said, 
“Your  fashion  sections  are  terrible  by 
and  large.  Sometimes  they  are  good 
once  a  week.”  He  said  that  if  newspap¬ 
ers  “are  telling  us  that  their  readers  are 
not  so  interested  in  the  subject,”  then 
maybe  retailers  should  conclude  that 
readers  are  not  interested  in  perusing 
ads  on  the  subject  either. 

As  for  segmentation  of  newspapers 
into  sections  covering  the  home  and 
various  other  areas,  Leblang  said  pap¬ 
ers  have  basically  “done  a  good  job.” 
But  he  added,  “Now  that  you’ve  gone 
to  all  this  work,  we  don’t  know  what  to 
do  with  it.  Who’s  reading  what?” 

This  lack  of  section  by  section  (and 
page  by  page)  reader  analysis,  Leblang 
said,  doesn’t  mean  that  newspapers  do 
not  provide  retail  advertisers  with  costs 
per  thousand  and  many  other  statistics. 
“There  is  a  data  overload,”  he  said. 
“But  it  doesn’t  mean  a  thing.  It  is  not 
really  answering  some  of  our  ques¬ 
tions.” 

One  question,  he  said,  is  what  part  of 
a  newspaper  is  read  by  the  man  and 
woman  in  a  working  couple  when  they 
“each  take  half  to  the  office”  after 
breakfast. 

Another  complaint  advertisers  have. 


Paul  Leblang 

Leblang  said,  is  the  sometimes  hapha¬ 
zard  placement  of  ads  in  a  newspaper. 
“Readers  don’t  know  what  ad  is  com¬ 
ing  next,”  he  said.  “You  think  very 
carefully  about  editorial  flow.  Adver¬ 
tisers  have  the  same  needs.” 

Retail  chains  more  easily  tolerated 
problems  with  newspaper  advertising 
in  better  economic  times  when  they 
were  expanding  and  opening  new 
stores,  said  the  Saks  executive.  Now, 
Leblang  stated,  many  chains  are  find¬ 
ing  that  there  is  no  market  for  new 
stores  in  their  metropolitan  areas  and 
that  it  is  hard  to  expand  nationally. 
Leblang  said  today’s  ad  dollars  must 
consequently  be  used  in  a  more  cost- 
efficient  and  productive  way. 

Leblang  also  said  that,  with  the 
growth  of  suburban  newspapers,  retail¬ 
ers  have  to  “fragment”  their  ad  buy  in 
several  papers  to  reach  a  metropolitan 
area’s  target  audience.  “The  cost  can 
be  astronomical,”  declared  Leblang. 
“By  that  time,  you  go  to  television.” 

Newspapers,  concluded  Leblang, 
have  to  “look  at  things  from  a  market¬ 
ing  rather  than  selling  perspective.” 

N.Y.  Times  Co.  plans 
regional  HQ  move 

The  New  York  Times  Company’s 
Regional  Newspaper  Group,  which 
consists  of  30  newspapers,  all  but  one 
of  them  in  the  Southeast,  in  June  will 
move  its  headquarters  from  Lakeland, 
Florida  to  Atlanta,  Georgia. 

The  decision  to  move  the  headquar¬ 
ters  was  made  to  better  serve  the  needs 
of  papers  in  seven  Southeastern  states 
after  the  Times  Company  purchased 
eleven  newspapers  that  formerly  had 
been  part  of  the  Worrell  Newspapers 
group. 


UniMedia  acquires 
another  French  daily 

The  Order  of  the  Oblate  Fathers,  a 
Roman  Catholic  religious  group,  has 
announced  an  agreement  to  sell  to  Un¬ 
iMedia  Inc.  the  daily  Le  Droit  (circula¬ 
tion  40,000),  the  only  French  daily 
newspaper  in  Ottawa  and  Ontario.  The 
transfer  will  be  completed  before  the 
end  of  March. 

UniMedia  Inc.,  a  Montreal-based 
group  of  daily,  Sunday,  weekly  news¬ 
papers,  is  also  involved  in  commercial 
printing  and  distribution  of  books, 
magazines  and  newspapers. 

Le  Droit  was  founded  some  75  years 
ago  to  promote  the  interests  of  French 
Canadians  living  in  the  Federal  capital, 
which  also  has  an  English  daily,  the 
Southam-owned  Citizen. 

UniMedia  Inc.  is  a  private  holding 
company  with  two  shareholders:  Jac¬ 
ques  Francoeur  (a  director  of  American 
Newspaper  Publishers  Association  and 
former  president  of  the  Canadian  Daily 
Newspaper  Association),  and  Jean-Guy 
Faucher.  UniMedia  also  publishes  Le 
Soleil  (circulation  140,000)  in  Quebec 
City,  the  capital  of  Quebec  Province 
and  owns  a  third  daily,  Le  Quotidien  in 
Chicoutimi,  as  well  as  a  dozen  weeklies 
and  three  Sunday  newspapers. 

UniMedia  also  has,  in  the  Montreal 
area,  three  printing  plants  for  maga¬ 
zines,  newspapers  (it  is  a  major  printer 
of  the  National  Star)  and  books  (Harle¬ 
quin  and  other  collections).  It  recently 
inaugurated  a  Cameron  pocket  book 
press  with  a  capacity  of  two  million 
books  a  week. 

Top  brand  ads 
less  active  in  ’82 

The  AIS  Archive  Service,  the  agen¬ 
cy-owned  facility  that  clips  and  stores 
national  ads  appearing  in  newspapers 
and  magazines,  reported  that  the  num¬ 
ber  of  brands  active  in  the  top  25  mar¬ 
kets  was  almost  10%  less  during  1982 
than  in  1981. 

Jared  Safirstein,  president  of  Adver¬ 
tising  Information  Services,  noted  that 
the  decline  may  be  reflecting  both  a 
reduction  in  newspaper  ad  budgets  and 
a  reluctance  to  launch  new  brands  in  an 
uncertain  economic  climate. 

The  great  concern  over  the  economy 
shown  by  the  advertising  community 
did  result  in  a  flurry  of  interest  in  the 
financial  services  category,  Safirstein 
said. 

“We  received  so  many  requests  for 
tear  sheets  of  bank  and  brokerage 
house  advertising  that  we  had  to  start 
tracking  them  in  mid-year,  although  we 
normally  keep  only  a  limited  number  of 
retail  categories  on  file.” 
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Co-op  coupon  group  offers 
1  order-1  bill  for  ROP  ads 


By  John  Consoli 

The  Sunflower  Group,  a  Kansas- 
based  co-op  couponing  organization,  is 
now  offering  national  advertisers  a  one 
order/one  bill  ad  placement  program  to 
make  it  faster  and  easier  to  run  their 
ROP  ads  in  a  multi-newspaper  sche¬ 
dule. 

Sunflower  Group  president  Dennis 
Garberg  said  the  program  has  been  ex¬ 
perimented  with  on  a  test  basis  for  the 
past  year  and  recently  one  national 
advertiser  placed  an  ad  in  200  East 
Coast  newspapers  via  the  program. 

Garberg  said  the  program  was  re¬ 
cently  given  a  name — Newspaper 
One — and  it  is  a  natural  extension  of  his 
firm’s  co-op  couponing  ad  placement 
program. 

Sunflower,  which  was  founded  by 
Garberg,  formerly  of  H&R  Block,  V/2 
years  ago,  bought  $6  million  in  news¬ 
paper  space  during  1982  under  its  co-op 
couponing  program.  The  co-op  coupon 
program  has  allowed  national  advertis¬ 
ers  to  run  coupons  in  many  smaller 
newspapers  that  normally  do  not  get 
such  advertising  under  some  of  the  big¬ 
ger  coupon  vehicles  like  Vlassis,  Blair, 
Product  Movers  and  NCC. 

The  Sunflower  computers  now  con¬ 
tain  ad  rates  and  specifications  for  ev¬ 
ery  daily  newspaper  in  the  country  and 
Garberg  plans  to  use  this  information  to 
offer  national  advertisers  a  one  order/ 
one  bill  program  to  place  ROP  ads. 

Garberg  sees  it  as  a  natural  spin-off 
to  the  existing  co-op  coupon  placement 
business. 

A  promotional  ad  touting  Newspaper 
One  states:  “We  guarantee  to  have 
artwork  and  insertion  orders  processed 
and  on  the  way  to  the  newspapers  the 
same  day  we  receive  your  mecha¬ 
nical.” 

Garberg  said  if  advertisers  want  to 
make  changes  in  a  mechanical,  his  staff 
can  accommodate  them. 

“We  have  been  performing  this  type 
of  service  for  about  a  year  now  on  a  test 
basis  and  are  now  ready  to  start  pro¬ 
moting  it,”  he  said.  “A  lot  of  national 
advertising  is  the  result  of  reaction  to 
market  forces — response  to  a  competi¬ 
tor’s  promotion,  for  example.  We 
guarantee  that  a  national  advertiser 
placing  through  us  can  have  an  ad 
placed  in  newspapers  around  the  coun¬ 
try  within  one  week.  Going  through  an 
ad  agency  and  individual  newspapers 
might  take  up  to  three  weeks.” 

Garberg  said  his  organization  has  the 
computer  hardware  and  software  to 
write  insertion  orders  quickly  and  also 
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a  production  facility  that  can  crank  out 
ads  for  as  many  as  1,200  newspapers 
each  week. 

“We  are  trying  to  make  newspapers 
more  accessible  to  national  advertis¬ 
ers,”  he  said.  “We  bill  it  out  a  the 
national  rate  of  each  newspaper  and  the 
advertiser  gets  one  bill.  Then  we  pay 
each  newspaper  and  collect  a  1 5%  com¬ 
mission  from  each  newspaper.” 

Garberg  said  the  operation  has  not 
run  into  any  problems  yet  with  ad  agen¬ 
cies  that  represent  national  advertisers. 
He  said  in  one  instance,  the  agency  of  a 
national  advertiser  worked  hand-in- 
hand  with  his  company. 

“We  are  really  performing  a  rapid 
function  that  ad  agencies  are  not  in  a 
position  to  perform,”  Garberg  said. 
“So  there  really  is  no  competition.” 

Garberg  said  about  30  or  40  different 
brands  have  been  promoted  through 
ads  placed  via  the  Newspaper  One 
system. 

The  Sunflower  Group  recently 
moved  to  a  new  13,000  square  foot 
headquarters  in  Lenexa,  Kansas,  a 
suburb  of  Kansas  City. 

The  new  facilities  are  outfitted  with  a 
complete  darkroom  and  highspeed 
print  production  equipment,  enabling 
total  in-house  production  facilities.  The 
firm  is  also  fully  computerized  and  util¬ 
izes  two  IBM  System  32  computers.  An 
IBM  System  34  is  on  order  for  delivery 
this  year. 

N.Y.  News  editor 
defends  headline 

New  York  News  editor  James 
Wieghart  said  the  front  page  headline  in 
the  February  23  edition  of  the  News 
which  read:  “Black  upsets  Chicago’s 
Byrne,”  was  not  meant  to  be  racist. 

“I’m  sorry  that  some  people  have 
interpreted  it  that  way,”  said  Wieghart, 
who  added  he  was  personally  answer¬ 
ing  some  readers  who  phoned  in  com¬ 
plaints. 

“I’ve  listened  to  the  complaints  and 
told  the  readers  it  wasn’t  intended  to  be 
racist,”  he  said.  “The  News  is  not  a 
racist  newspaper,  I  am  not  a  racist,  nor 
is  the  person  who  wrote  the  headline  a 
racist,”  said  Wieghart, 

“The  person  who  wrote  the  head 
tried  to  convey  in  limited  space  what 
the  story  was  about,”  the  editor  said. 
“We  only  have  two  lines  of  lO'/a  count 
for  120-point  heads  which  is  our  style. 
I’m  not  sure  I  could  have  written  a  bet¬ 
ter  headline  for  the  story  in  that  space.” 


Judge  denies  move 
to  restore  strikers 

A  U.S.  District  Court  judge  has  ruled 
that  Allbritton  Communications  does 
not  have  to  immediately  reinstate 
editorial  and  composing  room  em¬ 
ployees  who  struck  or  were  fired  from 
the  Paterson  (N.J.)  News  in  1981. 

Judge  Herbert  Stern’s  ruling  means 
the  matter  will  continue  to  proceed  via 
the  National  Labor  Relations  Board 
rather  than  in  the  courts  until  the 
NLRB  rules  on  it. 

Last  September,  NLRB  Administra¬ 
tive  Law  Judge  James  Morton  decided 
that  Allbritton  Communications  unfair¬ 
ly  fired  or  dismissed  employees  at  the 
Paterson  News  and  called  on  the  com¬ 
pany  to  rehire  those  workers.  A 
National  Labor  Relations  Board  re¬ 
gional  director  then  sought  a  court 
order  to  have  the  employees  reinstated. 
Meanwhile,  Allbritton  Communica¬ 
tions  appealed  the  law  judge’s  ruling  to 
the  full  NLRB  board  in  Washington, 
D.C. 

In  declining  to  order  the  workers  im¬ 
mediately  reinstated.  Stern  pointed  out 
that  the  administrative  law  judge  had 
issued  his  ruling  and  as  a  result,  the 
urgency  which  would  justify  the  court’s 
issuing  a  temporary  injunction  had 
“dissipated.” 

Once  the  full  NLRB  rules  on  the 
case,  either  side  has  the  option  at  that 
time  of  taking  the  matter  into  court.  In 
the  meantime,  the  striking  workers 
have  been  replaced. 

Toronto  Guild 
ratifies  pact 

Unionized  employees  of  the  Toronto 
Globe  and  Mail  ratified  a  two-year  con¬ 
tract  that  increases  their  wages  9% 
annually. 

Members  of  the  Southern  Ontario 
Newspaper  Guild  voted  127-10  in  favor 
of  the  pact,  ending  the  threat  of  a  strike 
in  the  editorial,  maintenance,  delivery 
and  circulation  departments. 

The  acceptance  means  the  minimum 
five-year  rate  for  reporters  increases  to 
$570.33.  Part  of  the  increase  ($47.09)  is 
retroactive  to  July  1,  1982.  Another 
$51.30  will  be  added  in  June,  boosting 
the  top  minimum  to  $621.66. 

The  contract  also  requires  the  news¬ 
paper  to  deduct  from  non-Guild  mem¬ 
bers’  pay  the  equivalent  of  dues  for  the 
Guild. 

In  a  related  matter,  an  arbitrator 
awarded  each  of  1 1  editorial  employees 
discharged  by  the  Globe  and  Mail  for 
economic  reasons  last  summer  an  extra 
three  weeks’  pay  and  benefits.  The 
arbitrator,  Martin  Teplitsky  also  ruled, 
however,  that  the  company’s  decision 
to  cut  staff  was  reasonable. 
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New  Mexico  trial 

(Continued  from  page  11) 

that  three  1974  articles  that  led  Mar- 
chiondo  to  file  suit  for  libel  in  1975  (an 
eailier  case)  against  the  Journal,  led  the 
newspaper  to  decide  to  “set  him  up  so 
they  could  really  libel  him.” 

Lanphere  has  attempted  to  show  that 
it  was  the  Investigative  Reporters  and 
Editors,  not  the  Albuquerque  Journal, 
that  initiated  the  investigation  that  led 
to  the  story  on  Marchiondo. 

The  IRE  was  a  non-profit  organiza¬ 
tion  of  reporters  and  editors  formed  to 
continue  the  work  of  Arizona  reporter 
Don  Bolles,  who  died  of  injuries  suf¬ 
fered  when  his  car  was  bombed.  Bolles 
was  investigating  crime  and  corruption 
in  Arizona,  and  similarities  were  found 
in  New  Mexico,  Lanphere  said. 

IRE  reporters  Myrta  Pulliam  and 
John  Rawlinson  subsequently  inter¬ 
viewed  Marchiondo  and  after  the  Jour¬ 
nal  got  that  segment  of  the  26-part 
series,  senior  editor  Brown  rewrote  it. 

Procedures  explained 

During  the  trial,  the  Journal’s  poli¬ 
cies  on  endorsements  and  some  of  the 
editing  procedures  were  explained. 

Publisher  Lang  was  questioned  as  to 
why  the  Journal  supported  Republican 
Joe  Skeen  for  Governor  over  Jerry 
Apodacain  1974.  Marchiondo  was  a  big 
supporter  of  Apodaca  and  the  1974  en¬ 
dorsement  of  Skeen  was  one  of  three 
articles  Marchiondo  claimed  were  li¬ 
belous  against  him  when  he  first  sued 
the  Journal  in  1975. 

Lang  said  he  probably  would  have 
been  inclined  to  support  Apodaca  but 
agreed  to  support  Skeen  after  discus¬ 
sing  several  issues  with  then-editor 
Brown  and  reviewing  certain  docu¬ 
ments. 

Lang  said  it  is  the  right  of  a  newspaper 
under  the  First  Amendment  to  en¬ 
dorse  candidates  and  express  editorial 
opinions. 

He  said  endorsements  are  usually 
made  near  the  end  of  a  campaign  and 
are  the  product  of  an  upper- 
management  conference. 

Lang  became  publisher  of  the  Jour¬ 
nal  at  age  23  after  his  father  died.  He 
holds  the  titles  of  president,  chairman 
of  the  board,  treasurer,  director  and 
chief  executive  officer  of  the  Journal 
Publishing  Co.  In  addition,  he  is  presi¬ 
dent  of  the  Albuquerque  Publishing 
Co.,  a  separate  corporation  (with  the 
E.W.  Scripps  Co.)  that  prints  and  dis¬ 
tributes  both  the  Journal  and  the 
Scripps’  owned  Albuquerque  Tribune. 

Lang,  34,  owns  25%  of  the  stock  in 
the  Journal,  which  is  owned  by  his 
family. 

Lang  testified  that  the  Journal  has 
been  involved  in  “eight  to  ten”  libel 
suits  and  has  never  been  found  guilty 
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before.  He  said  no  money  has  been  paid 
out  in  settlements. 

Pulliam,  an  Indianapolis  Star  reporter 
who  in  1976  was  working  with  IRE  on 
the  Arizona  Project,  testified  she  did 
not  talk  to  anyone  from  the  Albuquer¬ 
que  Journal  before  conducting  her  1976 
interview  with  Marchiondo. 

F*ulliam  acknowledged  that  the  Jour¬ 
nal  paid  transportation  costs  for  herself 
and  fellow  IRE  reporter  John  Rawlin¬ 
son  from  Phoenix  to  Albuquerque  to 
conduct  the  interview. 

But  Pulliam  said  it  was  the  head  of 
the  IRE  team  in  Phoenix,  Bob  Greene 
of  Newsday,  who  assigned  her  to  inter¬ 
view  Marchiondo. 

Testimony  by  Journal  editors  indi¬ 
cated  that  Journal  reporter  William 
Hume,  who  eventually  spent  about  six 
days  in  Phoenix  working  on  the  IRE 
series,  was  originally  asked  to  inter¬ 
view  Marchiondo,  but  it  was  decided 
that  this  might  be  a  conflict  since  Mar¬ 
chiondo  already  had  a  libel  suit  pending 
against  the  newspaper.  Instead,  two 
out-of-state  reporters  were  sent. 

Hume  testified  that  he  worked  with 
the  IRE  in  Phoenix  in  January  of  1977, 
after  the  Marchiondo  interview  had 
been  conducted. 

Pulliam  testified  that  she  only  did  the 
interview  and  had  no  role  in  checking 
the  facts,  writing  or  editing  the  story 
involving  Marchiondo. 

Newspapers  receiving  the  entire  26- 
part  series,  were  free  to  edit  and  revise 
any  part  of  it  and  the  Journal  revised 
the  article  that  included  the  Marchion¬ 
do  interview. 

IRE  head  testifies 

Greene  of  Newsday  and  the  head  of 
the  IRE  team  in  Phoenix  testified  that 
he  decided  to  “take  a  look  at  New  Mex¬ 
ico”  because  he  had  information  that 
organized  crime  figures  were  in  the 
state. 

Greene,  an  assistant  managing  editor 
of  Newsday,  said  he  has  no  doubt  that 
James  Vincent  Napoli  Sr.  was  a  close 
associate  of  organized  crime  in  New 
York.  Marchiondo  was  quoted  in  the 
article  as  describing  Napoli  as  a  close 
friend  and  a  “beautiful  person.” 

Marchiondo  testified  that  his  charac¬ 
terization  of  Napoli  as  a  friend  and 
beautiful  person  was  true.  He  said  he 
has  no  knowledge  that  Napoli  is  in¬ 
volved  in  organized  crime  and  as  far  as 
he  knows,  he  is  not. 

Greene  said  he  made  the  decision  to 
look  at  New  Mexico  as  part  of  the  IRE 
series  after  attending  a  national  law  en¬ 
forcement  seminar,  and  after  discus¬ 
sing  his  concerns  with  Patrick 
O’Hearn,  an  investigator  with  the  New 
Mexico  Attorney  General’s  office. 

Greene  said  Newsday  had  been  fol¬ 
lowing  the  garbage  rackets,  and  the 
newspaper  knew  one  principal  had 
moved  to  New  Mexico.  He  also  said 


one  of  the  names  O’ Hearn  mentioned 
was  Napoli,  with  whom  Greene  was 
familiar. 

The  information  “was  enough  to 
make  me  wonder  if  there  was  a  parallel 
between  New  Mexico  and  Arizona,” 
Greene  said. 

Greene  said  that  on  his  way  to  New 
Mexico,  he  conferred  with  members  of 
the  state  Attorney  General’s  office  staff 
and  picked  up  an  Albuquerque  Police 
Department  surveillance  report. 

Greene  said  the  report  played  a  part 
in  his  decision  to  do  a  New  Mexico 
story  for  the  series. 

Greene  said  the  document,  which 
was  accepted  as  evidence  in  the  libel 
trial,  indicated  that  Napoli  was  picked 
up  by  Marchiondo  at  the  Albuquerque 
airport  on  a  visit  to  New  Mexico,  was 
introduced  to  a  former  attorney  general 
at  an  Albuquerque  hotel,  and  was 
approached  by  a  state  senator  on  the 
street.  In  addition,  while  at  the  hotel 
with  Napoli,  Marchiondo  talked  to  a 
former  governor,  Greene  said. 

“All  of  that  is  a  matter  of  enormous 
interest  if  you’re  attempting  to  deter¬ 
mine  whether  hoodlums  from  the  East 
are  coming  West  .  .  .  because  the  first 
thing  they  usually  have  to  do  is  get  en¬ 
tree  with  the  politicians  in  that  state,” 
Greene  testified. 

Greene  stressed  that  the  IRE  re¬ 
ceived  no  advice  from  anyone  at  the 
Journal  in  the  decision  to  do  a  New 
Mexico  story  and  that  Hume  never 
urged  IRE  to  do  a  story.  He  said  he 
asked  Hume  originally  to  interview 
Marchiondo  because  it  was  in  Hume’s 
hometown. 

The  Journal  decided  to  pay  for  Pul¬ 
liam  and  Rawlinson’s  way  to  Albuquer¬ 
que,  Greene  said,  because  they  felt  bad 
since  Hume  had  to  back  out  from  doing 
the  interview.  Greene  said  the  Journal 
felt  it  was  “the  honorable  thing”  to  do 
and  he  accepted  because  IRE  was  al¬ 
ways  looking  to  save  funds. 

Finally  Greene  testified  that  if  the 
newspaper  was  out  to  play  prominently 
Marchiondo’s  connection  in  the  story, 
his  photo  would  have  appeared  on  the 
front  page,  not  on  a  jump  page. 

Journal  editor  Jerry  (irawford  said 
the  headline  was  a  fair  index  to  the  con¬ 
tents  of  the  story,  that  the  photo  and 
headline  were  not  oversized  for  the 
page  and  that  it  is  normal  for  a  news¬ 
paper  to  use  a  layout  of  the  kind  in 
question  when  a  person  is  quoted  in  the 
story.  He  said  he  gave  no  special  in¬ 
structions  as  to  where  the  photo  should 
be  placed. 

Crawford,  who  has  been  Journal  edi¬ 
tor  since  late  1976,  said  he  first  showed 
all  the  ire’s  26-part  series  to  publisher 
Lang.  He  then  submitted  copies  at 
Lang’s  request  to  the  other  editors  to 
be  evaluated  for  newsworthiness  in 
New  Mexico. 

(Continued  on  page  20) 
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New  Mexico  trial 

(Continued  from  page  18) 

Crawford  said  a  decision  was  made 
that  the  Journal  did  not  have  enough 
information  about  the  stories,  and  Lang 
and  two  staff  members  went  to  Arizona 
to  satisfy  themselves  that  supporting 
documents  were  available. 

Crawford  said  Lang  was  confident 
that  documents  were  there  and  said,  “if 
we  could  set  up  editing  teams  and 
verify  the  information  in  the  stories,  we 
could  run”  the  articles. 

Meanwhile,  Crawford  said  he  called 
Greene  for  his  evaluation.  Journal  re¬ 
porter  Hume  and  assistant  city  editor 
John  Kamman  spent  two  weeks  in  Tuc¬ 
son  looking  at  documents  and  sending 
back  each  edited  story  about  two  days 
before  publication  date. 

Crawford  said  the  New  Mexico  arti¬ 
cle,  the  14th  in  the  series  and  the  sub¬ 
ject  of  the  lawsuit,  was  reviewed  by 
Brown,  then  senior  editor,  and  twice  by 
himself. 

Through  questioning,  Bailey  had 
attempted  to  show  that  Hume  met  with 
IRE  reporters  prior  to  the  Marchiondo 
interview  and  was  the  person  largely 
responsible  for  the  New  Mexico  article 
and  the  Marchiondo  connection. 

In  an  attempt  to  support  the  informa¬ 
tion  in  the  story  linking  Marchiondo  to 
organized  crime  figures,  the  Journal 
had  three  persons  currently  under  the 
Federal  Witness  Protection  program 
testify. 

Mob  testimony 

One  was  Aladena  “Jimmy  the 
Weasel”  Fratianno,  a  self- 
acknowledged  former  mob  hit  man  and 
former  California  boss  of  La  Cosa  Nos¬ 
tra.  Another  was  Jerome  Sternlieb,  a 
New  York  mob  associate. 

Both  Fratianno  and  Sternlieb  associ¬ 
ated  Marchiondo  with  organized  crime 
figures. 

Bailey  cited  the  criminal  records  of 
the  two  men  and  their  “reputations  for 
lying.” 

Lang  said  the  Journal  paid  Fratianno 
the  amount  he  asked  for  his  deposition 
testimony — S250  an  hour  for  Fratianno 
and  $150  an  hour  for  the  time  of  his 
attorney.  Lang  said  the  Journal  has 
paid  slightly  less  than  $20,000  so  far. 

Bailey  suggested  that  for  that  price, 
Fratianno  might  say  what  the  Journal 
wanted  to  hear.  Publisher  Lang  said  he 
felt  since  Fratianno  is  in  the  federal 
Witness  Protection  Program,  giving 
false  testimony  might  subject  him  to 
dismissal  from  it.  Lang  also  said  sever¬ 
al  federal  marshalls  were  present  when 
Fratianno  gave  his  deposition  which 
was  taped  and  aired  in  court. 

Fratianno  testified  that  when  Mar¬ 
chiondo  was  getting  into  Star-Glo  Inc., 
a  Las  Vegas-based  manufacturer  of 
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self-lighting  charcoal  briquets,  Mar¬ 
chiondo  told  him  “Whatever  I  do,  you 
get  a  piece  of  me.” 

Fratianno  also  testified  that  Mar¬ 
chiondo  once  asked  him  for  help  in 
breaking  a  man’s  legs. 

Fratianno  testified  as  to  his  business 
dealings  with  Marchiondo.  He  said  he 
and  others  with  organized  crime  back¬ 
grounds  were  partners  with  Marchion¬ 
do  in  a  New  Mexico-based  company 
called  Alfa  Chemical  Company  of  New 
Mexico. 

Fratianno  further  testified  that  Mar¬ 
chiondo  once  told  him  he  was  going  to 
talk  to  Allen  Dorfman  of  Chicago  about 
obtaining  a  loan.  Dorfman  was  a 
Teamsters  Union  Associate  with  repu¬ 
ted  mob  ties  who  was  killed  January  20 
in  Chicago  in  what  has  been  described 
as  a  gangland  hit.  Marchiondo  testified 
that  he  accidently  met  Dorfman  in  a 
Chicago  restaurant. 

Fratianno  said  he  would  not  testify 
for  free  because  his  life  was  in  danger 
and  “I  really  need  the  money.” 

He  said  the  only  advice  he  received 
from  Journal  attorneys  was  “to  tell  the 
truth.” 

A  Texas  man,  Joseph  Durst,  testified 
by  deposition  that  in  1976  he  bought 
stock  in  a  company  called  Bokum  Re¬ 
sources  Inc.  through  William  Mar¬ 
chiondo  at  the  request  of  Fratianno.  He 
said  he  later  sold  the  stock  Fratianno’s 
direction  and  split  $  1 2,000  in  profit  with 
him. 

Marchiondo  had  testified  that  he 
obtained  Bokum  stock  from  his  brother 
to  sell  to  Durst  but  had  no  knowledge 
that  it  was  really  for  Fratianno.  He  also 
denied  Fratianno  had  ever  said  the 
Texas  man  would  “front”  for  him  be¬ 
cause  Fratianno  couldn’t  buy  stock  in 
New  Mexico. 

Another  Journal  witness,  who  is  also 
under  federal  protection,  testified  that 
he  saw  a  Las  Vegas  mob  associate  hand 
Marchiondo  several  stacks  of  $100  bills 
as  a  payoff  for  then  New  Mexico  gov¬ 
ernor,  Jerry  Apodaca.  That  witness 
was  Norman  Duncan,  who  invented  a 
process  for  self-lighting  charcoal  bri¬ 
quets. 

Wanda  George  testified  how  she  and 
her  late  husband  attended  meetings 
with  Marchiondo  and  Napoli. 

During  the  trial  it  was  also  brought 
out  that  articles  appearing  in  the  New 
York  newspapers  have,  over  the  years, 
described  Napoli  as  “one  of  the  five 
leading  Mafia  chieftains  in  the  metro¬ 
politan  area.”  It  was  also  stated  that 
the  FBI  has  linked  Napoli  to  organized 
crime. 

Marchiondo  said  he  first  met  Fratian¬ 
no  when  he  came  to  him  as  a  client  and 
introduced  himself  as  James  Fratello. 
He  said  he  first  met  Napoli  in  1968, 
when  Napoli’s  son  was  charged  with 
armed  robbery  in  New  Mexico  and  he 
was  consulted  as  an  attorney. 


Marchiondo  testified  that  when  the 
elder  was  in  New  York,  he  visited  him 
as  an  attorney  and  friend. 

A  tape  was  played  of  a  conversation 
Marchiondo  had  with  Napoli  on  one  of 
the  visits.  Law  enforcement  officials 
had  secretly  taped  the  conversation. 
Editor  testifies 

Mark  Acuff,  editor  and  part-owner  of 
the  New  Mexico  Independent,  a  week¬ 
ly  newspaper  in  Albuquerque,  testified 
that  in  his  opinion  the  article  that  is 
subject  of  the  suit  conveyed  the  im¬ 
pression  that  Marchiondo  was  with 
organized  crime. 

Under  cross-examination  by  Journal 
attorneys,  Acuff  stated  that  Marchion¬ 
do  gave  him  financial  assistance. 

Marchiondo  earlier  testified  that  he 
had  loaned  the  Independent’s  owners 
$4,000  and  later  signed  a  guarantee  for 
$20,000  on  a  loan  the  paper  received 
from  Venture  Capital  Corp. 

Under  questioning  by  Marchiondo  at¬ 
torneys.  Acuff  said  headlines  and  photo¬ 
graphs  have  a  strong  impact  on  the  read¬ 
er. 

Marchiondo  said  he  helped  the  week¬ 
ly  newspaper  because  he  feels  Albu¬ 
querque  needs  another  newspaper.  He 
said  because  the  Journal  and  Tribune 
have  a  joint  operating  agreement, 
“they  work  hand  and  glove  together.” 

Strike  averted 
in  Los  Angeles 

Eleventh  hour  negotiations  March  5 
ended  in  a  settlement  that  averted  a 
possible  strike  at  the  Los  Angeles 
Herald  Examiner. 

Newspaper  employees,  in  a  223-73 
vote  the  following  night,  accepted  a 
management  offer  of  a  16%  pay  in¬ 
crease  over  three  years,  according  to 
officials  of  the  News  Media  and 
Graphics  Communications  Union, 
Local  773. 

The  contract  was  scheduled  to  expire 
midnight  March  5,  but  Herald  Examin¬ 
er  publisher  Francis  L.  Dale  said  both 
sides  had  agreed  to  negotiate  beyond 
the  deadline. 

The  new  contract  raises  reporters 
and  photographers  from  the  current  top 
minimum  of  $445.53  to  $517.79  by 
September,  1985.  Printing  and  compos¬ 
ing  room  employees  go  up  from  $37 1 .78 
to  $408.07.  Union  officers  said  there 
would  also  be  some  improvement  in 
health  benefits. 

Originally,  the  union  had  asked  for  a 
62%  wage  increase  while  the  company 
was  proposing  to  cut  wages  by  40%  or 
more. 

Los  Angeles  Times'  top  minimum  is 
$675.50  but,  according  to  a  Times  story 
March  5,  fewer  than  10%  of  the  editorial 
staff  earn  the  minimum,  with  the  rest 
being  above  scale. 
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Goss:  Market-Driven  Technology 


JANUARY 

FEBRUARY 

MARCH 

At  the  Baltimore  Sun,  an 
integrated  Goss®  production 
system  goes  on  edition. 
Automated  system  designed 
to  maximize  productivity  and 
accountability. 

The  Goss  National  4-Color 

Ad  Test  helps  establish  an 
industry  data  bank. 

Demonstrates  quality  of 
newspaper  process  color 
reproduction. 

Computer  simulation 
analysis  of  mailroom 
operations  and  equipment 
needs  expanded. 

APRIL 

MAY 

JUNE 

The  Goss  Libra  web  offset 
press  is  introduced  to  the 
book  industry. 

The  Goss  SSC  Flying  Paster 
for  Community  "  presses  is 
announced. 

The  Goss  Headliner*  Offset 
press  for  double-width 
newspaper  production 
is  introduced  worldwide. 

The  first  Metro  press  at 

Beijing,  P.R.C.,  is  dedicated. 

Eleven  Goss  press  users  win 
the  worldwide  Kodak  color 
contest.  Best  of  Show  goes 
to  Metro-Offset"  user.  New 
Straits  Times,  Kuala  Lumpur, 
Malaysia. 

JULY 

AUGUST 

SEPTEMBER 

Computer  aided  design  and 
manufacturing  technology  is 
applied  to  new  Goss 
products.  Helps  assure 
quality  in  engineering  and 
manufacturing. 

Use  of  robotic  manufacturing 
technology  for  press  rollers 
maximizes  quality  and 
lowers  costs. 

At  the  Chicago  Tribune,  the 
world’s  largest  double-width 
offset  production  system 
goes  on  edition  with  10 

9-unit  Metroliner"  presses. 

OCTOBER 

NOVEMBER 

DECEMBER 

Al  Ah  ram,  Cairo,  Egypt, 

U.A.R.,  enters  the  second 
phase  of  a  customized 
Metroliner  training  program. 

Will  soon  be  printed  on  new 
Goss  Metroliner  presses. 

130  attend  the  Goss 
Productivity/Quality 

Conference  in  Chicago. 
Attendants  visit  Chicago 
Tribune’s  new  Freedom 

Center  plant. 

New-style  Goss  Urbanite® 
being  installed  at  Yellow 
Advertiser  in  England. 

1982:  Products  and  systems  designed  to  anticipate  and  satisfy 
market  needs,  instaiiations  customized  by  the  Goss  consultive 
marketing  approach.  Industry-wide  conferences.  Cooperative 
efforts  to  improve  color  quality.  That’s  what  being  market-driven 
means  to  us. 


Rockwell  International 


Goss  Products 
Graphic  Systems  Division 
Rockwell  International 
3100  South  Central  Avenue 
Chicago,  Illinois  60650 
312/656-8600 
Telex  253478 


...where  science  gets  down  to  business 


ACLU  revises 
libel  policy 

The  American  Civil  Liberties  Union 
has  amended  its  libel  policy  for  cases 
involving  public  figures  and  public 
issues  and  issued  a  new  policy  on  the 
“privacy  aspects  of  libel.” 

The  ACLU  board  of  directors  took 
the  position  that  there  can  be  no  libel 
when  public  figures  or  issues  of  public 
concern  are  involved. 

Alan  Reitman,  associate  director, 
said  the  new  policy  means  the  ACLU 
will  be  more  willing  to  intervene  in  a 
libel  case  on  a  newspaper’s  behalf,  if  so 
requested. 

“The  ACLU  regards  the  existence  of 
the  right  of  action  for  defamation  to  be 
violative  of  the  First  Amendment,  in 
the  course  of  public  debate,”  the  board 
stated. 

It  said  public  debate  occurs  “when 
speech  relates  to:  a  public  official  on  a 
subject  matter  related  to  his/her  public 
position;  a  public  figure  on  a  subject 
matter  related  to  his/her  public  status; 
anyone  (public  or  private)  on  a  subject 
of  public  concern.  For  this  purpose, 
public  concern  can  be  deemed  to  relate 
to  anything  having  an  impact  on  the 
social  or  political  system  or  climate.” 

In  cases  brought  by  private  indi¬ 
viduals  not  involved  in  a  public  matter, 
the  ACLU  said:  “There  should  be  no 
liability  unless  the  plaintiff  can  prove 


with  clear  and  convincing  evidence  that 
the  false  and  defamatory  speech  was 
made  with  knowledge  of  its  falsity  or 
with  reckless  disregard  as  to  its  truth  or 
falsity  and  with  intent  to  damage  an 
identifiable  party’s  reputation.” 

The  ACLU  stated  damages  in  a  libel 
action  “should  be  limited  to  compensa¬ 
tory  damages”  and  said  the  awarding  of 
punitive  damages  “is  inconsistent  with 
the  First  Amendment  principles  since 
they  are  intended  not  to  compensate 
the  plaintiff  for  any  loss  but  to  punish 
the  defendant.  In  the  interest  of  free 
speech,  punitive  damages  should  never 
be  allowed  in  any  libel  case,  even  in 
cases  where  malice  can  be  proven.” 

The  board  also  stated  its  support  for 
“the  right  of  a  (libel)  defendant  to 
obtain  a  speedy  determination  of  the 
plaintiffs  ability  to  meet  the  burden  of 
establishing  a  claim  in  order  to  avoid 
the  cost  of  a  trial  in  most  cases.” 

The  ACLU  stated  it  opposes  “all  cri¬ 
minal  prosecutions  for  libel”  and  “all 
so-called  group  libel  laws.  Group  libel 
laws  are  aimed  at  those  who  engage  in 
false,  abusive  attacks  on  racial,  reli¬ 
gious,  or  other  groups  .  .  .The  type  of 
statements  sought  to  be  proscribed  by 
group  libel  laws,  like  defamatory  state¬ 
ments  about  public  officials,  require 
protection  because  they  frequently  will 
pertain  to  social  and  political  issues  of 
public  importance.” 

The  ACLU  board  also  acted  on  a 
new  policy  concerning  “invasion  of 
privacy  through  speech.” 


The  ACLU  said  there  should  be  “no 
cause  for  action”  for  claims  which 
come  under  the  heading  “false  light” 
since  such  actions  “tend  to  be  weak 
libel  claims.”  The  board  said  if  false 
light  claims  “are  sufficiently  strong,” 
they  will  fall  within  the  plaintiffs  rights 
to  sue  for  libel. 

Claims  involving  physical  intrusion 
“can  be  narrowly  viewed  as  illegal  ac¬ 
tions  in  a  non-communications  context 
such  as  trespassing,  bugging,  wire  tap¬ 
ping,  etc.,”  the  board  stated.  “The 
ACLU  believes  that  with  claims  of  this 
sort  the  press  should  be  treated  no  dif¬ 
ferently  from  anyone  else.” 

The  board  remanded  to  the  ACLU’s 
communication  media  committee  a 
proposed  amendment  for  its  policy  on 
“wrongful  appropriation”  of  a  per¬ 
son’s  name  or  likeness  for  the  purpose 
of  advertising  a  product  or  service. 

The  board  left  for  future  considera¬ 
tion  its  policy  on  the  use  of  “truthful, 
embarrassing,  private  facts  .  .  .where 
the  plaintiff  claims  to  be  damaged  be¬ 
cause  a  previously  unpublished  person¬ 
al  fact  was  revealed.” 

The  ACLU  policy  on  this  matter,  as 
currently  written,  says  the  organization 
“believes  there  should  be  no  cause  for 
action.  To  acknowledge  otherwise 
would  be  to  subject  the  press  to  some¬ 
one  else’s  assessment  as  to  whether  the 
information  was  overtly  intimate  or  of 
insufficient  concern  to  the  public  so  as 
to  make  the  government,  through  the 
courts,  the  arbiter  of  ideas.” 
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Even  if  you  weren't 
among  the  more  than 
400  news  people  who 
called  state  Farm  for 
prompt  help  on  an 
insurance  story  last 
you  may  want 
our new  phone 
numbers. 
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Introducing 

THE  BEST 

OF  BOTH  WORLDS! 

You  know  that  if  you  want  the  finest  ADSET  are  now  AUTOLOGIC  products... 

typesetting  systems,  you  call  AUTOLOGIC,  manufactured,  sold,  serviced  and  supported 
But  did  you  know  that  if  you  want  the  the  AUTOLOGIC  way. 
finest  Ad  and  Page  layout  systems,  you  , .  ,  ,  l 

also  call  AUTOLOGIC?  ^  The  merging  of 

two  complementary  product  lines,  both 

That’s  right,  because  Raytheon’s  RAYCOMP  manufactured  and  supported  by  the  com- 
100,  RAYCOMP  III,  and  the  RAYCOMP  pany  known  for  quality:  AUTOLOGIC. 


Autologic  ^ 

Who  else? 


RAYCOMP  100 
RAYCOMP  III 
RAYCOMP  ADset 


Autologic,  a  subsidiary  of  Volt  Information  Sciences. 
1050  Rancho  Conejo  Blvd..  Newbury  Park,  CA  91320 
(213)  889-7400  (805)  498-9611 


This  ad  was  composed  on  an  APS  Microcomposer  and  set  on  an  APS-Micro  5,  in  37  seconds. 
Typefaces  used  are  ITC  Future  Bold  and  ITC  Souvenir  Light,  digitized  by  Autologic. 


Free  weekly  claims  victory 
over  defunct  Gannett  daily 


By  Andrew  Radolf 

The  managing  editor  of  the  Morrison 
County  Record,  a  free  circulation 
weekly  in  Minnesota,  said  competition 
from  his  publication  was  one  of  the 
reasons  Gannett  Co.  decided  to  end 
publication  of  the  Little  Falls  Trans¬ 
cript  last  fall. 

At  its  demise,  the  100  year-old  Trans¬ 
cript  had  about  3,900  daily  circulation 
and  was  the  smallest  of  Gannett’s 
dailies.  Gannett  acquired  the  Trans¬ 
cript  along  with  the  nearby  St.  Cloud 
Daily  Times,  circulation  29,450  daily, 
in  1977  in  the  merger  with  Speidel 
Newspapers. 

The  Record  is  distributed  free  to 
15,000  households  every  Monday. 

Since  the  Transcript  folded,  the  Re¬ 
cord  added  a  6,000  run  on  Wednesdays 
to  its  publication  schedule.  The 
Wednesday  edition  is  distributed  on  a 
voluntary  pay  basis  in  Little  Falls. 

The  Record  is  delivered  by  both  car¬ 
riers  and  second  class  mail. 

The  paper  mails  about  250  copies  on 
Mondays  and  about  2,150  on  Wednes¬ 
days. 

“On  Wednesday’s  we  mail  a  lot  more 
because  more  because  it’s  a  much 
smaller  paper,  averaging  16  pages,’’ 
said  James  Wright,  circulation  mana¬ 
ger.  “On  Monday’s  we  average  80 
pages.’’ 

In  addition,  the  Farm  Record,  a  spe¬ 
cialty  publication,  is  mailed  to  3,600 
subscribers  who  live  in  Morrision  and 
adjoining  counties. 

“I’m  sure  the  competitive  situation 
played  a  big  part  in  their  leaving,”  said 
Robert  Wright,  managing  editor  and 
James  Wright’s  father.  “1  don’t  think 
they  would  have  left  if  there  wasn’t  a 
free  paper  competing  with  them.” 

Wright  said  the  Transcript’s  circula¬ 
tion  was  too  small  to  offer  advertisers 
the  kind  of  market  penetration  avail¬ 
able  to  them  with  the  Record  which  is 
owned  by  Carolyn  Hoheisel. 

“It  just  wasn’t  economical  for 
them,”  he  said. 

Wright,  who  is  president  of  Indepen¬ 
dent  Free  Papers  of  America,  believes 
free  weeklies  like  the  Record  pose  a 


The  best  buy  in  Word 
Processors  is  hidden 
in  Casa  Grande,  AZ! 

Over  2  million  readers  will  find  it 
next  week  in  the  syndicated 
column 

The  Business  Computer^** 

For  rates  &  samples:  608/231-1335 


competitive  threat  to  other  small 
dailies. 

“I  believe  the  days  of  paid  circula¬ 
tion  papers  in  small  towns  are  num¬ 
bered,”  he  said.  “They  can’t  get  the 
reach.” 

Another  reason  Gannett  decided  to 
fold  the  Transcript,  Wright  believes, 
“is  a  town  of  this  size  couldn’t  support 
a  daily  news-wise.  There’s  not  enough 
news  to  keep  subscribers  increasing.” 

Wright  said  the  competition  between 
the  Record  and  the  Transcript  “was  not 
friendly.  There  was  no  love  lost  be¬ 
tween  the  personnel  of  the  two  publica¬ 
tions.” 

He  said  the  Transcript  referred  to  the 
Record  as  a  “local  shopper”  and  ran 
in-house  ads  stating;  “  ‘It’s  one  thing 
to  call  yourself  a  newspaper  and 
another  thing  to  be  one’.” 

The  Transcript  “twice  came  out  edi¬ 
torially  against  me,”  Wright  continued, 
“and  accused  us  of  copying  their 
news.” 

Michael  Gage,  pubisher  of  Gannett’s 
Green  Bay  (Wis.)  Press-Gazette  and  re¬ 
gional  vicepresident  of  Gannett  West, 
said  the  “primary  reason”  for  the  deci¬ 
sion  to  end  publication  of  the  Little 
Falls  Transcript  was  the  company  be¬ 
lieved  it  “could  take  the  local  news  col¬ 
umns  and  put  them  into  the  St.  Cloud 
Daily  Times.” 

Gage  said  the  Daily  Times  now  car¬ 
ries  “slightly  more  than  two  pages”  of 
Little  Falls  news. 

Gage  declined  to  comment  on 
Wright’s  statements  about  the  competi¬ 
tion  from  the  Record. 

“I  wouldn’t  start  arguments  with  him 
about  it,”  Gage  said.  “He  can  think 
anything  he  wants  to.” 

Gage  said  over  3,000  of  the  Trans¬ 
cript’s  former  subscribers  have  been 
converted  to  the  Daily  Times  although 
the  total  number  of  subscribers  for  a 
Gannett  newspaper  in  Little  Falls  has 
“decreased  slightly.” 

He  said  the  converted  subscribers 
were  offered  a  special  13-week  dis¬ 
count. 

The  Daily  Times  has  “some  local 
ads”  from  Little  Falls  but  “very  few 
contracts,”  Gage  said.  “But  there  are 
contracts.  Our  primary  mission  (in  Lit¬ 
tle  Falls)  is  to  serve  those  readers.” 

Gary  Stout,  former  publisher  of  Lit¬ 
tle  Falls  Transcript,  is  now  publisher  of 
Fremont  (Neb.)  Tribune  with  about 
13,000  daily  circulation.  Stout  replaced 
Gary  Chappell  in  Fremont  who  left 
Gannett’s  employment  to  work  for  a 
printing  firm  in  California. 


Media  asked  to  help 
fight  ‘jobless  war’ 

New  York  State’s  Department  of 
Labor  plans  to  establish  four  Media 
Advisory  Councils  to  assist  in  its  “war  on 
unemployment”  which  is  around  9.9%. 

Labor  Commissioner  Lillian  Roberts 
wrote  letters  to  130  newspapers  and  tele¬ 
vision  and  radio  stations  urging  them  to 
join  the  councils. 

So  far,  the  department  has  received 
over  50  responses,  including  those  from 
17  daily  newspapers. 

The  concept  of  the  councils  is  to  enable 
the  Department  of  Labor  to  work  directly 
with  the  news  organizations  to  find  ways 
of  combatting  unemployment. 

The  department  wants  to  create  special 
programming,  articles,  and  promotions  to 
help  bring  prospective  employers  and  job 
seekers  together. 

The  Media  Councils  will  be  adminis¬ 
tered  by  the  Labor  Department’s  Office 
of  Public  and  Employee  Communication. 

One  recent  program  which  led  to  the 
idea  to  the  create  the  councils  was  the 
Buffalo  Evening  News’  offering  of  free 
jobs  wanted  ads  to  over  4,200  unem¬ 
ployed  people. 

Commissioner  Roberts  presented  Hen¬ 
ry  Urban,  publisher  of  the  Evening 
News,  with  a  plaque  honoring  the  news¬ 
paper  for  its  “outstanding  public  ser¬ 
vice.” 

S.F.  Chronicle  signs 
videotex  agreement 

Chronicle  Publishing  Co.  signed  an 
agreement  with  Videotex  America  to 
develop  videotex  and  teletext  services. 

Similiar  agreements  have  been 
reached  with  Phoenix  Newspapers, 
Inc.  and  the  Florida  Publishing  Co. 

Chronicle  Publishing  publishes  the 
San  Francisco  Chronicle  and  owns 
broadcast  and  cable  companies. 

Videotex  America,  a  partnership  be¬ 
tween  Times  Mirror  Videotex  Services 
and  Infomart  of  Toronto,  Canada, 
holds  an  interest  in  the  recently  com¬ 
pleted  field  trial  of  Times  Mirror’s 
videotex  service.  Gateway. 

Parade  reports 
ad  linage  hike 

Advertising  linage  in  Parade  maga¬ 
zine  during  the  first  quarter  of  1983 
totalled  232.6  pages,  up  9.5%  over  the 
first  quarter  of  1982,  according  to  Para¬ 
de  vicepresident  of  advertising,  James 
Martise. 

The  figures  are  based  on  publisher 
estimates. 

In  the  fourth  quarter  of  1982,  adver¬ 
tising  in  Parade  totaled  227.6  pages, 
compared  to  208.1  in  1981. 
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Newsday  to  begin 
cable  tv  channel 

Long  Island  (N.Y.)  Newsday  will  be¬ 
gin  programming  on  May  1  a  24-hour 
news  and  information  channel  on  a 
cable  system  that  reaches  about 
165,000  homes. 

Called  “The  Newsday  Channel,”  it 
will  offer  news,  features  and  advertis¬ 
ing,  and  will  combine  text  and  video 
programming. 

A  key  feature  will  be  a  nightly  news 
program  called  “Inside  Newsday,” 
which  will  focus  on  Long  Island  news. 
Newsday  assistant  managing  editor 
Bob  Greene  will  co-host  the  show, 
along  with  Karen  Hasby,  formerly  of 
Channel  21,  a  UHF  public  broadcast 
station. 

Greene  is  executive  editor  of  the 


news  show  and  Bob  Civiello,  former 
programming  and  news  director  of 
Channel  21,  will  be  the  producer/ 
director. 

Greene  said  the  project  will  be  a 
three  year  experiment.  Initially,  the 
programming  will  be  carried  only  on 
those  cable  homes  wired  by  Cablevi- 
sion.  Greene  said  Newsday  may  also 
attempt  to  contract  with  other  cable 
firms  in  order  to  reach  more  homes. 

Greene  said  Inside  Newsday  will  in¬ 
clude  a  regular  roundup  of  national  and 
international  news,  as  well  as  local 
news  drawn  from  the  pages  of  News- 
day.  Both  he  and  Hasby  will  deliver  the 
news.  Greene  will  also  do  face-to-face 
interviews  with  Long  Island  newsmak¬ 
ers.  Newsday  critics  will  appear  to  re¬ 
view  the  arts  and  restaurants  and  there 
will  be  segments  on  weather  and 
sports. 


Greene  said  the  first  half  hour  will  be 
straight  news  and  the  second  half  will 
be  more  feature-type,  live  interviews. 

During  the  balance  of  the  day,  the 
channel  will  carry  news  and  informa¬ 
tional  text.  The  Telidon-generated  text 
and  graphics  service  will  include  up¬ 
dated  local,  national,  and  international 
news,  traffic  information,  weather, 
sports  scores,  entertainment  news,  and 
a  variety  of  features  such  as  travel  tips, 
gardening  and  home  repair  hints. 

There  are  no  VHF  stations  on  Long 
Island  and  residents  must  depend  on 
the  New  York  City  stations  for  their 
source  of  news.  Newsday  is  hoping  to 
fill  the  tv  void  by  providing  Long  Island 
oriented  news  coverage. 

The  Newsday  newspaper  ad  staff 
will  also  sell  commercial  time  for  the 
Newsday  tv  channel. 


I’m  Alan  Straub,  part  of  the  TV  Data  team  that  delivers  TV  listings  and  features  to  over  1,CXX) 
different  publications,  weekly.  Delivered  either  by  mail  (camera-ready)  or  by  wire, 
our  listings  are  complete,  accurate  and  on  time.  Count  on  us! 

TKiuraoK 

An  affiliate  of  United  Media  Enterprises 

The  leader  in  TV  listings  and  TV  editorial  services. 

Northway  Plaza  /  Glens  Falls,  NY  12801  /  (518)  792-9914 _ 


Service 


Count  on  me***  and  TV  Data* 


Toll-Free  Line  (800)  833-9581  /  New  York  Toll-Free  Line  (800)  462-1 1 10  /  Toronto  Tie  Line  (416)  366-9319 
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Staying  on  top  of  the  news— and  the 
competition— requires  greater  efficiency 
than  ever  before.  That’s  why  Atex  news¬ 
paper  systems  are  in  hundreds  of  news¬ 
papers  around  the  world. 

Since  1973,  we’ve  been  extending  the 
limits  of  technology,  offering  newspapers 
better,  faster,  more  efficient  and  depend¬ 
able  ways  to  manage  copy  flow,  from 
story  and  ad  creation  to  production. 

Because  we  understand  how  newspa¬ 
pers  operate,  we  know  that  no  two  papers 
are  exactly  alike.  Each  Atex  installation 
is  designed  to  meet  your  needs,  from 
writing  and  editing  to  selling  advertising. 


MPOWatFUlMAMMeCMEMT 

TOOifOMPUBlISHiRS 

Atex  newspaper  systems  are  one  sure  way 
publishers  of  small,  medium  and  large  news¬ 
papers  can  gain  a  competitive  advantage  by 
controlling  costs  and  producing  a  more  sale¬ 
able  product. 

The  paperless  world  of  Atex  allows  you 
to  take  advantage  of  electronic  text  editing 
throughout  your  paper,  so  you  can; 

□  reduce  costs  by  maximizing  staff  efficiency, 
by  conserving  materials  and  by  maintain¬ 
ing  tighter  controls  over  production 

□  boost  sales  productivity 

□  improve  writing,  editing  and  advertising 
quality 

□  streamline  customer  service 

□  increase  clerical  efficiency 

□  improve  decision-making  with  more 
timely,  accurate  information 

□  reduce  typesetting  costs 


M  NEW  FREEDOM  OF  THE  PRESS 
FOR  EDITORS  MHO  REPORTERS 

With  Atex  systems  for  every  size  news¬ 
paper,  reporters  and  editors  enjoy  a  new  kind 
of  visual  and  verbal  freedom.  Features  have 
been  designed  to  help  newspapers  meet 
deadlines  while  producing  highest  quality 
copy; 

□  Electronic  “cut  and  paste”  for  fast,  easy 
editing;  accurate  copy  fitting 

□  Split  screen  display  lets  you  work  easily 
from  notes,  update  stories,  write  budgets 

□  Automatic  wire  service  sorting  and  routing; 
key  word  and  “Urgent"  alerts 

□  Electronic  page  layout  for  editorial  control 
over  composition 

□  Fast  information  retrieval  from  electronic 
library 

□  Password  system  to  protect  your 
confidentiality 


Offices;  Bedford,  Chicago,  Dallas,  New  York,  San  Francisco,  Tampa,  Washington,  Copenhagen,  Dusseldorf,  Frankfort,  Hamburg,  Jerusalem,  Johannesburg, 
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jmXBerS  YOUR  MPBR  OUT 
OMTIMO-EVEOYTIMB! 

No  Atex  system  has  ever  become  obso¬ 
lete!  In  fact,  through  hardware  and  software 
enhancements,  systems  installed  in  the  early 
1970’s,  are  as  up-to-date  as  our  most  recently 
installed  systems.  While  we  are  constantly 
developing  new  products  for  the  newspaper 
industry,  we  always  design-in  compatibility 
with  our  existing  systems. 

SARTY HOT UEIPS  YOUR 
UeWSMPiOUPAUOOUUUIUB. 


OYBtSOOPUOUSHEOS 

WORUnYTKDRBMOUMTEX 

Our  customers  include: 

□  Newsday 

□  The  Boston  Globe 

□  Minneapolis  Star  and  Tribune 

□  Providence  Journal 

□  Associated  Press 

□  Staten  Island  Advance 

□  Houston  Post 

□  Cape  Cod  Times 

□  Orlando  Sentinel-Star 

□  Grand  Forks  Herald 


MORE  SAUSMUO  MORE  COUTROl 
FOR  AOYERnsm  MARAOERS 

Classified  and  Display  Advertising  is  the 
financial  backbone  of  every  size  newspaper. 
And  by  streamlining  the  entire  process,  Atex 
lets  sales  personnel  spend  more  time  selling 
and  less  time  doing  clerical  work.  The  system 
automatically  figures  ad  linage,  computes 
costs,  and  initiates  typesetting  and  billing, 

A  single  keystroke  brings  ad  order  forms, 
phone  directories,  signatures,  box  numbers 
and  much  more  to  the  screen.  In  short,  Atex 
offers: 


□  increased  time  for  “selling  up" 

□  fewer  keystrokes;  fewer  errors 

□  accurate  quotes  with  customer 
ON  THE  PHONE 

□  automatic  tracking  of  credit  problems 

□  easy  composition  for  extra  linage 

□  better  customer  service 

□  accurate  billing  information 

□  reports  when  and  how  you  want  them 


London,  Melbourne,  Rome,  Rotterdam,  Stockholm. 


SAFETY  NET'“  is  the  combination  of  our 
distributed  database  and  COPYSAFE'"  arch¬ 
itecture,  ourTRACE'“24-hour-a-day  remote 
diagnostic  system,  the  industry's  largest 
network  of  field  ser¬ 
vice  engineers  and 
parts  depots,  the 
HELP!  user-aid 
program  and  our 
complete  customer 
service,  documen¬ 
tation  and  training 
programs. 


SUPERIOR  TEOHROiOOY: 
KOWAROIRTREFUTORE 

We  built  our  reputation  with  systems  for 
the  world’s  largest  newspapers.  Now,  Atex 
performance  is  available  on  small  and 
medium-sized  systems,  too! 

For  high  performance  Classified  Adver¬ 
tising  and  Editorial  software,  ergonomically- 
designed  terminals.  Cable  TV,  Library, 
Graphics  and  Pagination  systems  today,  and 
direct  output  systems  tonnorrow,  look  to  Atex. 
The  Leader. 


15  Wiggins  Avenue 
Bedford,  MA01730 
Phone  (61 7)  275-8300 


NEWSPEOPLE 


DeBakcsy  G 

Alex  DeBakcsy,  general  manager  of 
the  Union-Tribune  Publishing  Co.,  San 
Diego,  will  retire  April  1  and  be  suc¬ 
ceeded  by  Gary  D.  Goss,  now  assistant 
general  manager.  Publisher  Helen  K. 
Copley  announced  the  changes  at  the 
annual  cx)nl'crcncc  of  Copley  newspapers 
in  Borrego  Springs. 

DeBakcsy  has  been  with  the  company 
since  1949  and  will  remain  on  the  board  of 
directors  of  The  Copley  Press  Inc.,  the 
corporation’s  senior  management  board, 
and  the  James  S.  Copley  Foundation.  He 
has  been  involved  with  newspapers  since 
childhood,  first  on  his  father's  newspaper 
in  Fontana  where  he  eventually  became 
publisher.  He  sold  the  paper  in  1948,  a 
year  before  he  joined  the  Union-Tribune 


)ss  Estabrook 

second  one-third  learning  and  earning, 
and  the  final  one-third  enjoying  the  fruits 
of  the  first  two.  l‘ve  been  structured  all 

my  life.  1  want  to  be  unstructured." 

♦  *  * 

Leo  M.  John.son,  former  assistant 
director  of  photography  at  the  Hint 
{Mich.)  Journal  and  a  member  of  the  staff 
since  197.''.  has  been  named  chief  photo¬ 
grapher  in  charge  of  the  photo  depart¬ 
ment.  Johnson  succeeds  the  late  W.  Bar 
RY  Edmond.s.  who  died  hist  July  at  the 
age  of I . 

Also,  David  W.  Vizard,  a  former 
labor  w  riter  and  special  projects  reporter, 
was  named  editor  of  the  Tempo  section. 
He  succeeds  Ji  DY  Y.  Samei.son.  who 
resigned  to  become  director  of  com¬ 
munications  for  the  Flint-based  Charles 


Robert  H.  Estabrook.  editor  and 
publisher  of  the  Lakeville  (Conn.)  Jour¬ 
nal,  was  elected  president  of  the  New 
England  Press  Association  at  the  annual 
meeting. 

Elected  to  the  executive  committee 
were:  Loren  F.  Ghiglione,  publisher  of 
the  Southhridfie  (Mass.)  News,  first 
vicepresident;  Jacob  J.  Bl'RGHArdt, 
publisher  of  the  Carroll  County  Indepen¬ 
dent,  Center  Ossipee,  N.H.;  and  James 
P.  Wilson,  president  of  Wilson  Pub¬ 
lishing  Co..  Wakefield,  R.l. 

Prior  to  joining  the  Lakeville  Journal  in 
1971,  Estabrook  was  on  the  Washinf>ton 
Post  staff  25  years  including  posts  as  edi¬ 
tor  of  the  editorial  page  and  chief  foreign 
correspondent.  His  wife,  Mary  Lou 
Estabrook.  is  associate  publisher  of  the 
Journal. 

*  *  * 

David  Y Arnold,  graphics  editor  of 
the  San  Jose  Mercury  News,  was  named 
assistant  managing  editor/graphics.  He 
joined  the  staff  in  1978  as  picture  editor. 
He  then  held  the  same  title  at  the  Louisvil¬ 
le  Courier-Journal  in  1980,  returning  to 
the  Mercury  News  the  following  year  as 


Co.,  as  national  advertising  salesman. 

Goss  joined  the  newspapers  in  1961  as 
employee  relations  manager  and  became 
industrial  relations  director  five  years  la¬ 
ter.  He  was  named  assistant  general  man¬ 
ager  in  1968. 

Of  his  retirement,  DeBakcsy  said.  "1 
have  a  philosophy  that  a  person  spends 
the  first  one-third  of  his  life  learning,  the 


Stewart  Mott  Foundation. 

*  *  * 

Nancy  Mann  has  been  named  national 
advertising  manager  for  the  Des  Moines 
Register.  With  the  newspaper  since  1979, 
she  served  as  a  retail  account  executive 
and  advertising  sales  development  man¬ 
ager. 

Mann  replaces  David  Cormaney, 
who  resigned. 


assistant  director  of  photography  and  art. 

Yarnold  designed  the  Mercury  News’ 
Business  Monday  section  and  assisted  in 
recent  redesign  of  the  afternoon  News. 

*  *  * 

James  H.  Schafer  was  appointed  to 
the  new  position  of  vicepresident- 
industrial  relations  of  the  Seattle  Times. 
Schafer  has  been  director  of  administra¬ 
tion  for  the  Northwest  region  of  ITT 
Rayonier  and  earlier  was  with  The  Bon  in 
labor  relations  and  personnel. 

*  *  * 

David  Wii.i.iams  joined  the  Arizona 
Daily  Star,  Tucson,  as  television  critic, 
replacing  David  HATElEt.D.  who  res¬ 
igned  to  return  to  a  Tucson  television  sta¬ 
tion.  Williams  had  been  television  critic 
for  the  Portland  Press  Herald  and  the 
Maine  Sunday  Telegram  since  1977. 

*  ♦  ♦ 

George  R.  Fain  Jr.,  formerly  market¬ 
ing  director  of  the  Greenville  (S.C.) 
News-Piedmont  Co.,  was  named  general 
manager  of  the  Blytlieville  {Ark.)  Courier 
News,  a  Park  Company  newspaper.  He 
will  serve  as  regional  coordinator  with 
responsibility  for  the  operation  of  other 
Park  publications. 

♦  *  ♦ 

Jack  Tobin,  a  12-year  employee,  has 
been  named  head  of  the  Torrance 
(Calif.)  Daily  Breeze's  major  retail 
accounts  division.  Formerly,  chain 
store  accounts  manager,  he  succeeds 
Dean  E.  Delands,  who  died  January  20 
after  a  long  fight  against  cancer.  Tobin  be¬ 
gan  his  career  with  the  Pittsburgh  Post- 
Gazelle. 
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The^RighTAds  Can  Mean 
Increased  Reader^iip 

MOR  can  tell  you  which  store  and  center 
ads  influence  your  readership  and  that  of 
your  competitors.  We'll  pin[>oint  in  what 
order  each  store  or  center  is  important  and 
how  you  can  target  your  sales  efforts  to  get 
the  right  advertising  to  boost  readership.  ,M. 

The  analysis  of  tough  strategic 
problems  is  our  business. 

NOR . .  .  Partner  in  1st  Place 
National  E  &  P/INPA  Research  Award  ■' 
for  Large  Dallies,  3  of  the  last  4  years.  Cont£^'  « 

USA  NIELSEN  RONALD  NULDER;^  illEl^e;iIiic||  P. CUll^ER 4 

Vice  President  Senior  Analyst  (C|ialr™<^h  ^  ^ 

MARKET  OPINION  RESEARCH , ,  •  * 

550  Washington  Eloulevard*  Deboit,  Michigan  48226 4313)  963-2414 
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IN  THE  NEWS 


Edited  by  LENORA  WILLIAMSON 


A  series  of  appointments  and  promo¬ 
tions  announced  by  publisher  William 
C.  Thomas  has  resulted  in  a  top-level 
restructuring  at  the  San  Antonio  Light,  a 
Hearst  newspaper. 

Named  circulation  director  was  Bill 
Powell,  returning  to  his  native  Texas 
after  holding  the  same  position  for  the 
Philadelphia  Bulletin.  Powell  previously 
had  been  circulation  director  of  the  Dal¬ 
las  Times  Herald. 

Light  production  manager  Gordon 
McClellan  has  assumed  additional  re¬ 
sponsibility  for  operation  of  the  Light’s 
recently  acquired  off-site  printing  plant 
with  its  new  high-speed,  full-color  press, 
now  being  used  for  supplement  printing. 

Promoted  to  assistant  production  man¬ 
ager  from  composing  room  foreman  is  Jim 
Carpenter,  with  supervisory  responsi¬ 
bility  for  mechanical  departments  at  the 
main  building. 

Wayne  Kuhn  has  been  promoted 
from  retail  advertising  manager  to  adver¬ 
tising  manager,  a  new  position.  Kuhn  has 
come  up  through  the  ranks  of  the  adver¬ 
tising  departments  at  the  newspaper. 

*  *  * 

Jim  George,  managing  editor  of  the 
Rockford  (Ill.)  Register  Star,  was  named 
director  of  public  service  and  promotion. 
He  succeeds  George  Lawson,  who 
accepted  a  position  as  advertising  direc¬ 
tor  of  the  Ypsilanti  (Mich.)  Press. 

*  )|c  * 

Diane  McFarland  has  been 
appointed  assistant  research  manager  for 
the  Buffalo  News.  She  most  recently  was 
a  senior  locations  analyst  for  Empire  of 
America.  At  the  News  she  will  be  re¬ 
sponsible  for  demographic  analysis, 
questionnaire  design  and  survey  re¬ 
search. 

*  ♦  ♦ 

E.  W.  Kieckhefer  retired  February  25 
as  editorial  page  editor  of  the  Memphis 
Commercial  Appeal  after  23  years  with 
the  newspaper.  His  47-year  career  in¬ 
cluded  work  at  the  Milwaukee  Sentinel, 
Minneapolis  Star  and  Tribune,  Courier- 
Journal,  Louisville ;  and  Huron  (S.D.)  Dai¬ 
ly  Plainsman. 

Kieckhefer,  a  former  president  of 
Newspaper  Farm  Editors  of  America, 
will  return  to  his  native  Milwaukee, 
where  he  plans  writing  projects  on  United 
States  and  Canadian  relations  and  agri¬ 
culture. 

♦  ♦  ♦ 

Penny  Muse  has  been  named  general 
assignments  editor  for  the  Dallas  Times 
Herald.  Muse  was  with  the  Wichita 
(Kans.)  Eagle-Beacon  and  earlier  the 
Charlotte  Observer. 
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TO  CINCINNATI— Tony  J.  Delmoni- 
co,  circulation  director  of  the  Rocky 
Mountain  News  in  Denver  since  1975,  has 
been  named  director  of  circulation  for  all 
Scripps-Howard  newspapers  effective 
March  14.  He  succeeds  Jimmy  E.  Manis, 
who  became  president  and  general  man¬ 
ager  of  the  Evansville  (Ind.)  Printing 
Corp.  last  month. 

R.J.  Myatt,  present  circulation  mana¬ 
ger  of  the  Rocky  Mountain  News,  will 
succeed  Delmonico,  who  moves  to  head¬ 
quarters  of  The  E.  W.  Scripps  Company  in 
Cincinnati. 


Staff  changes  in  the  metro  and  sub¬ 
urban  sections  of  the  Los  Angeles  Times 
include: 

Bob  Baker,  assistant  metro  editor,  to 
editor  of  the  San  Fernando  Valley  sub¬ 
urban  section. 

Ron  Harris,  metro  staff  reporter,  to 
succeed  Baker  as  the  assistant  metro  edi¬ 
tor  in  charge  of  the  day  city  desk. 

Merle  Harpe,  assistant  news  editor 
for  metro,  to  editor  of  the  Southeast/Long 
Beach  suburban  section,  succeeding 
Frank  Sotomayer,  who  becomes  an 
assistant  metro  editor. 

*  *  * 

J.  Paul  Anderson,  who  was  with  The 
Jefferson  Company,  publisher  of  the 
Cambridge  (Ohio)  Jeffersonian,  over  30 
years,  has  retired  as  advertising  director. 
He  is  succeeded  by  Raymond  L.  Kack- 
LEY.  Anderson  was  on  medical  leave  for 
nearly  a  year  after  suffering  a  stroke 
which  left  him  with  partial  vision.  Kack- 
ley  served  as  interim  advertising  director. 


William  T.  Kerr,  a  vicepresident  of 
The  New  York  Times  Company  also  has 
been  named  executive  vicepresident  of 
The  Times  Company’s  magazine  group, 
publishers  of  Family  Circle,  Golf  Digest 
and  Tennis.  He  joined  the  company  in 
1979  after  working  with  McKinsey  & 
Company  and  Dillon,  Read  &  Co.  Inc. 

«  *  * 

Changes  in  the  newsroom  staff  at  the 
Seattle  Times  include: 

John  Hamer,  editorial  writer — prom¬ 
oted  to  the  new  position  of  Issues  editor, 
with  responsibility  for  the  Sunday  Issues 
pages.  He  continues  to  write  editorials 
and  columns  for  the  editorial  page.  Ham¬ 
er  joined  the  Times  in  1977  from  Congres¬ 
sional  Quarterly,  Inc.,  in  Washington, 
D.C. 

Carol  Ostrom,  news  reporter — was 
named  religion  reporter.  She  went  to  the 
Times  in  1980  from  Willamette  Week, 
Portland.  She  also  had  worked  at  the 
Seattle  Sun. 

«  #  « 

J.  Sebastian  Sinisi,  a  Denver  Post 
writer  for  the  Living  section,  has  won  the 
Lulu  Award  for  editorial  excellence  in 
covering  men’s  fashions  in  1982.  Sinisi 
won  the  Lulu  Award  in  1980  and  was  first 
runner-up  in  1981.  He  has  been  with  the 
Post  since  1980. 

(Continued  on  page  31} 


LAST  CHANCE! 

for  the  re<'()gnition  you  deserve 
— enter  your  work  in  competition  for 

THE  FOURTH  ESTATE  AWARD 

of 

THE  AMERICAN  LEGION 

Given  unnuully  to  individual,  publi- 
ealion  or  broadcast  outlet  that  eon- 
trihules  most  to  the  continuation  of 
the  American  way  of  Hie. 

'IfOur  work  a!id  supporting  material 
should  he  mailed  to: 

FOURTH  ESTATE  AWARD 

The  American  Legion 
Box  10.3.3 

Indianapolis,  IN  462()f) 

(3 17)  6.3.3  8411 

DEADLINE:  Postmarked  no  later 
than  April  18,  198.3 

Wm.  M.  Detweiler,  PH  Chairman 
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John  A.  Park  Jr. 

&  ASSOCI  ATES 

Expertise  in  Handling 

Media 

Ownership  Changes 

(919)  782-3131 

BOX  17127  RALEIGH,  N.C.  27619 

30  Years  Notion-Wide  Personol  Service 


Notes  on  people 


TOP  AIDE — Robert  H.  Wills,  editor  of  the  Milwaukee  Sentinel,  took  his  act 
on  road  last  month  to  accompany  Darrell  Dent  on  his  paper  route.  Wills' 
assistance  was  just  one  of  the  prizes  Dent  won  as  top  carrier  in  the  Sentinel's 
fall  sales  campaign.  The  149  orders  he  obtained  also  netted  him  a  bicycle. 
Green  Bay  Packer  and  Milwaukee  Buck's  tickets,  $30  worth  of  records  and 
$254  cash.  The  paper  route  netted  Wills  60  pre-dawn  deliveries,  a  cold 
morning  and  a  barking  dog. 


Minority  journalists  in  fellowship  program 


Ten  journalists  are  recipients  of  the 
American  Newspaper  Publishers  Asso¬ 
ciation  Foundation’s  minority  fel¬ 
lowships  which  provide  for  attending 
training  conferences  and  seminars  in 
the  first  half  of  1983. 


Chosen  to  attend  conferences  this 
month  are; 

Jessica  Lee,  Washington  correspon¬ 
dent,  Gannett  News  Service  and  Karen 
Howze,  managing  editor/systems, 
USA  Today — to  attend  the  ANPA  Con¬ 


ference  for  Newspaper  Men  and 
Women,  March  13-16,  St.  Petersburg. 

Jennifer  J.  Hopkins,  state  desk 
general  assignment  reporter,  Arkansas 
Gazette,  Little  Rock — to  attend  Impro¬ 
ving  Reporting  Skills  Seminar  at  the 
American  Press  Institute,  Reston,  Va., 
March  13-18. 

Melvin  Siler,  business  manager  and 
treasurer,  Oakland  Press,  Pontiac, 
Mich. — to  attend  the  ANPA/Interna- 
tional  Newspaper  Promotion  Associa¬ 
tion’s  Newspaper  Executives  Market¬ 
ing  Seminar,  March  20-26,  in  Houston. 

April  11-13,  Sharon  E.  Scott,  family 
editor,  Lexington  (N.C.)  Dispatch,  and 
James  N.  Crutchfield,  Lansing  bureau 
chief,  Detroit  Free  Press,  will  attend 
the  Leadership  in  the  Newsroom 
Workshop  in  San  Francisco.  The  work¬ 
shop  is  sponsored  by  the  ANPA,  Amer¬ 
ican  Society  of  Newspaper  Editors  and 
Associated  Press  Managing  Editors. 

May  9-11,  Ronald  Jackson,  circula¬ 
tion  director,  Bridgewater  (N.J.) 
Courier-Press,  will  attend  the  Circula¬ 
tion  Managers  Workshop  in  Washing¬ 
ton,  D.C.  It  is  sponsored  by  ANPA, 
International  Circulation  Managers 
Association,  and  Newspaper  Person¬ 
nel  Relations  Association. 

June  19-24,  Lamberto  Alvarez  Jr., 
editorial  illustrator,  San  Jose  Mercury 
News,  will  attend  the  API  Newspaper 
Design  Seminary  in  Palo  Alto. 

The  current  semi-annual  fellowship 
program  began  in  February  with  Lucia 
Herndon  Horning,  assistant  state  edi¬ 
tor,  Des  Moines  Register,  and  James  B. 
Parks,  assistant  metro  editor,  Cincin¬ 
nati  Enquirer,  named  to  attend  the 
ANPA  Management  Development 
Workshop  in  Chicago. 

Editor  writes  new  album 


Ed  Dawson,  who  is  assistant  city  edi¬ 
tor  of  the  Greenville  (S.C.)  Piedmont, 
and  his  brother  Bob,  a  Chester,  S.C., 
businessman,  have  a  new  album  they 
recorded  in  a  Greenville  studio  with  the 
title  “Pawley’s  Island.’’  Ed  wrote  all  of 
the  music  and  most  of  the  lyrics  and  the 
brothers  are  handling  distribution  of 
their  album. 

Bob  drove  from  Chester  for  five  re¬ 
cording  sessions  at  a  Greenville  studio 
as  they  completed  “Pawley’s  Island.’’ 
This  is  their  second  album  venture. 

As  The  Dawson  Boys  they  played 
college  shows  and  clubs  in  the  early  70s 
but,  tired  of  the  traveling  schedule,  set¬ 
tled  down  in  Chester.  Bob  went  into 
business  and  Ed  worked  as  a  reporter 
for  the  News  and  Reporter.  He  moved 
on  to  night  city  editor  of  the  Augusta 
(Ga.)  Chronicle  and  two  years  ago 
joined  the  Greenville  Piedmont. 
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When  the  Delaware  C  ounty  Daily  Times  first  ran 
the  Birthday  Came,  they  received  nearly  12,000 
entries  a  week.  Today  ,  four  renewals  and  S9 
consecutive  weeks  later,  it's  still  pulling  1 2,000 
entries  every  week! 

The  Birthday  Game  also  played  a  big  part  in 
easing  the  Times'  transition  from  an  affemtxjn 
brtyadsheet  to  a  morning  tab.  Despite  the  format 
change,  circulation  has  jumped  49%  over  last 
year.  Single  copy  is  up,  too! 
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The  Birthday  Came  is  the  easiest-to-run, 
easiest-to-play  circulation  builder  ever.  If  you 
haven't  run  it  yet,  try  it.  You'll  see  why  more  than 
.55%  of  Birthday  Game  buyers  renew. 

Call  today  for  more  details;  (203)  562-1133 

Or  write:  William  T.  Guthrie,  Vice  President, 
The  lackson  Newspapers,  P.O.  Box  8715, 
New  Haven,  CT  0651 5 


THE  lACKSON  NEWSPAPERS 
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Newspeople 

(Continued  from  page  29) 


Gregory  A.  Dembski,  general  mana¬ 
ger  of  the  Columbus  (Ohio)  Citizen- 
Journal  since  1971,  was  named  general 
manager  of  the  Jupiter  (Fla.)  Courier- 
Journal,  a  Scripps-Howard  paper. 


Mike  Anderson  was  named  assistant 
director  of  circulation  operations  of  the 
San  Jose  Mercury  News.  Since  joining 
the  newspaper  in  1981,  Anderson  has 
served  as  consumer  sales  and  marketing 
manager  and  in  circulation  posts. 


WHAT  DOES  MARTIN 
B.  MOHL  KNOW  ABOUT 
ADVERTISING,  BUSINESS 
AND  CIRCULATION 
COMPUTER  SYSTEMS 
FOR  NEWSPAPERS 
THAT  YOU  DONT? 


MARTY  KNOWS  ABOUT  NSI! 


Newspaper  Systems,  Inc.  is  newspaper  data  processing 
professionals  with  more  than  75  years  of  industry  experi¬ 
ence.  They  understand  newspapers  and  their  unique 
requirements  as  only  newspaper  veterans  can. 


NSI's  Advertising,  Business  and  Circulation  computer 
applications  are  recognized  as  the  most  effective  newspa¬ 
per  systems  available  to  the  industry  today. 


For  more  information  about  NSI's 
turn-key  installations,  dual-processor 
reliability  and  comprehensive  soft¬ 
ware,  call  Marty  at  (213)  670-7021. 


Newspaper  Systems,  Inc. 

5701  Slauson  Avenue  Suite  100  Culver  City,  California  90230 
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PLANT  &  EQUIPMENT  NEWS 

Edited  by  BILL  GLOEDE 

D.C.  daily  adds  new  press  to  single-width  pressroom 


When  the  Washington  (D.C.)  Times  began  publica¬ 
tion  last  May,  it  did  so  without  a  production  depart¬ 
ment.  According  to  production  manager  Don  Jochens, 
getting  the  paper  to  the  streets  was  a  logistical  night¬ 
mare. 

The  Times  initial  press  runs,  which  began  at  100,000 
on  May  17,  were  printed  by  two  outside  printers.  Over 
the  first  four  months  of  publication,  editions  of  the 
Times,  which  contained  no  advertising,  consisted  of 
two,  12-page  broadsheet  sections  and  a  20-page  tabloid 
magazine.  The  sections  were  hand  inserted  before  dis¬ 
tribution. 

Before  the  Times  began  publishing,  the  newspaper's 
management  knew  it  was  going  to  need  a  press.  But  the 
Times  could  not  wait  for  a  double-width  offset  press  to 
be  built.  It  opted  for  a  single-width  press  that  was 
available  immediately. 

In  September,  when  the  paper  began  accepting  retail 
advertising  and  began  home  delivery,  the  Times  re¬ 
placed  one  of  the  outside  printers  with  a  seven-unit 
Goss  Urbanite  press  with  a  color  halfdeck.  Coupled 


with  a  Goss  mailroom  installation  and  a  Harris  72-P  in¬ 
serting  machine,  the  press  allowed  the  Times  to  print 
roughly  15%  of  its  107,000  issue  press  run  in-house, 
with  the  press  running  almost  24  hours  daily. 

Now  that  it’s  locked  into  single-width  production,  the 
Times  is  installing  the  first  M.A.N.  Roland  USA  Uniman 
2/2  single-width  press  in  the  United  States.  The 
press,  which  will  be  configured  side  by  side  with  the 
Goss  Urbanite,  will  include  seven  units  plus  color  half¬ 
deck  with  a  2:1  folder  and  Cary  Flying  Pasters  mounted 
at  the  ends  of  the  press.  The  George  R.  Hall  Co.  is 
handling  the  installation,  which  is  slated  for  completion 
in  mid- April. 

According  to  Jochens,  the  addition  of  a  second  sing¬ 
le-width  press  is  a  “temporary  measure.”  The  Times 
already  had  the  Urbanite,  and  the  paper  needed  the 
additional  production  capacity  as  soon  as  possible. 

“We  need  to  control  the  whole  product  here."  says 
Jochens. 

Once  the  new  press  is  up  and  running,  the  Times  will 
move  to  in-house  production.  The  two  single-width 
presses  will  allow  the  Times  to  print  a  64-page  product 


The  Washington  Times  is  the  site  of  the  first  U.S.  installation  of  M.A.N.  Roland 
press.  Pictured  here  are  a  Uniman  2/2  unit  (right)  and  the  floor-mounted  press  line 

operational  by  mid-April. 


with  two  process  color  positions  and  two  spot  color 
positions  in  the  four  section  newspaper. 

The  Times,  which  began  publication  with  a  press  run 
of  100,000  street  sales  editions,  cut  the  run  to  60,000  af¬ 
ter  its  first  few  issues.  In  September,  when  the  paper 
began  accepting  advertising  and  began  home  delivery, 
the  press  run  was  hiked  gradually  to  1(K),(KK).  Since 
January,  the  Times  has  picked  up  7,0(X)  new  home  deli¬ 
vered  subscribers,  bringing  the  run  to  107,0{X). 

Meantime,  the  Times  is  drawing  up  a  two-year 
budget  plan,  based  on  circulation  and  advertising 
growth  projections,  which  will  provide  for  the  purchase 
of  a  double-width  offset  press.  The  paper  will  derive 
press  specifications  from  the  plan  and  invite  bids  from 
both  Goss  and  M.A.N.  Roland. 

The  single-width  presses  will  eventually  be  phased 
out  of  daily  production  and  used  for  commercial  pre¬ 
print  and  special  section  work,  according  to  Jochens. 
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Don’t  stop 


Not  to  change  printing  rolls,  anyway. 
Because  rolls  of  Herclor®  rubber  need 
so  little  maintenance,  you  can’t  help 
but  earn  big  savings! 

This  has  been  demonstrated  on 
commercial  presses  already  converted 
to  these  rolls,  where  roll  covers  made 
with  Herclor  rubber  have  been  kept  in 
-service  far  longer  than  other  products. 
Frequency  of  regrinding  has  been 
greatly  reduced,  and  there  has  been 
virtually  no  adjustment  of  rolls  during 
long  runs. 

Herclor,  a  special  synthetic  rubber 
from  Hercules,  takes  heat,  oil  and  high 
press  speeds  much  better  than  other 
rubbers.  It  provides  excellent  newspaper 
reproductbn  too. 

So  you’ll  be  glad  to  know  that  rolls 
made  with  Herclor  rubber  are  now 
.'available  from  fabricators  across  the 
nation.  For  literature  and  a  list  of 
these  companies,  send  the  coupon 
to  Hercules. 

It  will  pay  off  in  savings  to  you. 


Hercules  Incorporated 

910  Market  Street,  Wilmington,  DE 19899 

Attn:  H.  Citino,  (302)  575-6500,  ext.  2619 

Please  send  additional  data  and  a  list  of 
fabricators  who  supply  rubber  form  rolls 
made  with  Herclor  rubber. 

Name 


Company 


Address 


ni  tie  smil¥  side . 


George  R.  Hall,  the  recently  retired  chairman  of  HALL 
SYSTEMS  and  GEORGE  R.  HALL,  INC.,  has 
announced  the  company  will  donate  a  mailroom  system 
to  the  new  American  Newspaper  Publishers 
Association  Research  Institute  research  and  training 
center  in  Reston,  Va. 

“We  are  pleased  to  provide  the  newest  high  technology 
mailroom  equipment  for  the  new  ANPA/RI  research 
and  training  center,”  said  Hall,  “our  organizations 
were  founded  at  about  the  same  time  and  since  then  we 
have  worked  together  to  improve  service  and 
equipment  for  the  newspaper  industry.  The  ANPA/RI 
has  contributed  much  to  our  industry  with  limited 
financial  resources  and  we  are  gratified  to  be  able  to 
share  some  of  our  success  with  them.” 

Included  in  the  equipment  being  provided  by  Hall 
Systems  will  be  the  new  Stream-Scan  online  product 
labeling  system;  the  Magnum  Lapped  Stream 
Conveyor;  the  Monitor  Counter  Stacker  equipped  with 
multiple  programming  systems;  the  tying  line  including 
roller  top  conveyor;  the  new  Commander  Count 
Verification  Scale  and  Monarch  Bottom  Wrap. 

All  of  the  major  components  have  been  designed  for 
future  output  to  a  product  accountability  and 
management  system  that  will  be  installed  at  the  new 
Reston  facility.  When  the  final  configuration  of  the 
truck  loading  equipment  has  been  determined.  Hall 
Systems  will  provide  an  automatic,  programmable 
control  system. 

In  addition  to  installing  the  mailroom  equipment 
being  provided  by  Hall  Systems,  George  R.  Hall,  Inc. 
will  also  donate  their  services  to  install  the  Uniman  4x2 
offset  press  being  provided  by  M.A.N.  Roland,  U.S.A. 

On  December  31,  1982,  George  R.  Hall  retired  from 
his  position  as  chairman  of  the  board  of  George  R. 

Hall,  Inc.,  and  Hall  Systems,  Inc.  Graham  Hall, 
president  of  the  two  companies,  will  assume  the  elder 
Hall’s  responsibilities. 

George  R.  Hall,  Inc.  was  founded  by  Hall  in  1954. 

The  company  at  that  time  and  still,  today,  specializes 
in  the  moving  and  installation  of  printing  presses, 
conveyor  systems  and  mailroom  equipment.  Hall 
Systems,  Inc.  was  formed  in  July  of  1976  and  today 
successfully  services  the  market  in  the  design, 
manufacturing  and  sales  of  conveyor  and  mailroom 
systems. 

Prior  to  founding  his  existing  companies  George  R. 
Hall  spent  18  years  with  the  Cleveland  Plain  Dealer  as 
maintenance  supervisor  and  mechanical 
superintendent. 

*  *  ♦ 

MULLER-MARTINI  has  announced  new  equipment 
sales  to  three  newspapers  and  a  commercial  printer. 

The  Journal-News,  of  West  Nyack,  New  York,  part 
of  the  Gannett  Newspaper  group,  recently  purchased  a 
Muller-Martini  Apollo  Compensating  Counter  Stacker 
for  connection  to  their  existing  inserting  machine. 

The  Quad-City  Times,  of  Davenport,  Iowa,  has 
recently  purchased  a  new  Muller-Martini  Model  E6/50 
Feeder  for  their  Model  221 -TV  Program  Saddle  Stitcher 
for  production  of  newspaper  tv  programs. 

The  Quad  City  Times  also  owns  three  Muller-Martini 
Model  227-S  Inserting  Machines  and  a  Muller-Martini 
ITM  Folder. 


The  Farmington  Daily  Times,  of  Farmington,  New 
Mexico,  has  recently  purchased  two  new  Insert 
Feeders  for  addition  to  their  Muller-Martini  Model 
227-E  Inserting  Machines.  The  new  feeders  will  provide 
them  with  the  capacity  to  stuff  more  inserts  into  their 
newspaper. 

Galion  Printing  Services,  of  Gabon,  Ohio,  recently 
purchased  a  Muller-Martini  Minuteman  Saddle  Stitcher 
with  3  stitching  heads,  6  automatic  signature  feeders, 
3-knife  trimmer,  and  belt  delivery,  with  counter  and 
kicker  for  the  production  of  nationwide  religious 
directories. 

Nc  4:  * 

ANCHOR/LITHKEMKO  has  brought  out  a  new 
fountain  solution  concentrate  (PPC  3)  that  can  be  used 
with  all  types  of  offset  plates,  including  paper  masters 
and  photo-projection  plates.  It  is  an  all-purpose  product 
with  superior  wetting  agents  that  allow  more  flexibility 
in  ink/water  balance  on  press. 

PPC  3  contains  additives  that  retard  the  build-up  of 
fungus,  mold  and  algae-type  growths  sometimes  found 
in  local  water  systems.  It  is  economical  because  it 
mixes  one  part  to  seven  parts  of  water  and  extends 
plate  life  by  printing  cleaner  and  sharper.  In  addition, 
at  full  strength  it  can  be  used  as  a  starting  etch  for 
paper  masters. 

PPC  3  is  available  in  quart,  gallon,  5-gallon  and 
30-gallon  containers.  For  further  information,  contact 
your  local  Anchor/Lithkemko  dealer  or  area  territory 
sales  manager  by  calling  toll-free  800/645-2260. 

*  *  * 

The  Santa  Ana  (Calif.)  Register  has  ordered  a  Goss 
Headliner  Offset  press  to  replace  a  17-year-old  Goss 
Headliner  Mark  II  letterpress. 

Freedom  Newspapers,  Inc.,  publisher  of  the 
271,000-circulation  daily  newspaper,  ordered  nine 
Headliner  Offset  press  units  with  Injector  inking  and 
spiral  brush  dampening,  and  five  color  halfdecks.  The 
existing  3:2  folder  will  be  modified  and  two  Goss 
Reel-Tension-Pasters  will  be  added  to  the  line  of  seven 
substructure-mounted  RTPs  during  the  modernization. 

“With  the  Headliner  Offset  equipment,  the  Register 
will  attain  all  of  the  benefits  of  offset  printing,  but  will 
keep  costs  to  a  minimum  by  utilizing  the  Mark  II’s 
RTPs,  folder  and  angle  bars,”  said  Mel  Kirkpatrick, 
production  manager.  “In  addition,  we  will  realize 
further  cost  savings  by  making  use  of  the  existing 
substructure.  This  is  possible  because  of  the  compact 
size  of  the  Headliner  Offset  units,  which  are  no  larger 
than  the  letterpress  units  they  replace.” 

The  Register  is  the  fourth  newspaper  to  select  the 
60,000  pph  Headliner  Offset  press  since  it  was 
introduced  to  the  printing  industry  in  May,  1982. 
Manufactured  by  the  GRAPHIC  SYSTEMS  DIVISION 
OF  ROCKWELL  INTERNATIONAL,  the  replacement 
units  are  scheduled  for  shipment  in  late  Spring,  1984, 
from  the  Goss  Cedar  Rapids,  Iowa,  plant. 

The  Register  operates  two  nine-unit  Injector  inking 
Metro  Offset  presses,  each  with  five  color  halfdecks 
and  3:2  144-page  folders,  and  two  Headliner  Mark  II 
letterpresses,  one  of  which  will  be  replaced  by  the 
Headliner  Offset.  In  addition,  a  third  nine-unit  Metro 
Offset  is  currently  being  installed. 
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iChemco, 


.chernco, 


Anytime  you  buy  Chemco  films,  chemicals  or 
equipment  you  get  an  added  benefit.  The 
expertise  of  your  Chemco  representative. 

He  has  the  knowledge  and  experience  to 
help  make  your 
graphic  or 
photomechanical 
department 
run  smoother 
more 
profitably. 


and  processors. 
Productive  roll- 
film  cameras. 


I  lenses  and  the 
I  widest  selection 
'  of  contact  screens. 

Economical  silverless 
duplicating  film  and  silver 
recovery  equipment  and  service.  Plus  we 
sell  and  service  the  products  of  over  200 
other  graphic  arts  manufacturers. 

Remember  Chemco  has  the  products 
you  need.  And  they  all  come  with  a 
benefit  that  speaks  for  itself,  your 
Chemco  representative.  Call  him  today! 


P  Chemco 

representatives 
become  specialists 
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In  Canada,  VDT  operators  begin 
donning  iead  aprons,  ‘just  in  case 


The  increasing  use  of  video  display 
terminals  in  offices  has  given  birth  to  a 
new  workaday  accessory — the  lead 
apron. 

Though  hardly  as  common  as  steno 
pads  or  staplers,  the  aprons  are  show¬ 
ing  up  in  offices  and  plants  in  London, 
Ontario,  as  employees  complain  that 
VDTs  aren’t  as  safe  as  some  experts 
say. 


The  aprons,  similar  to  those  worn  by 
dental  patients  during  x-rays,  are  usual¬ 
ly  purchased  by  the  employer  at  the 
request  of  pregnant  employees  con¬ 
cerned  that  radiation  from  VDTs  may 
harm  fetuses. 

They  cost  $75,  weigh  about  2.2  kilo¬ 
grams  and  come  in  a  variety  of  colors. 

Employees  at  London  Life  and  Fan- 
shawe  College  are  using  the  aprons. 


and  a  pregnant  City  Hall  employee  had 
her  apron  bought  by  the  Canadian  Un¬ 
ion  of  Public  Employees  after  the  city 
refused  to  pay  for  it. 

Meanwhile,  debate  over  the  safety  of 
VDTs  rages  with  the  Ontario  Ministry 
of  Labor  concluding  they  cause  no 
physical  harm;  and  unions,  most  not¬ 
ably  the  Ontario  Public  Service  Em¬ 
ployees  Union,  expressing  concern 
they  emit  harmful  radiation  and  chem¬ 
icals. 

Spokemen  for  companies  that  have 
purchased  the  aprons  say  they  did  so  to 
give  employees  “peace  of  mind,”  not 
because  there’s  a  proven  health 
hazard. 

“We’re  up  front  with  our  em¬ 
ployees,”  said  Mel  Swain,  employee 
relations  manager  at  London  Life,  one 
of  the  city’s  largest  VDT  users.  “We 
have  honestly  found  no  problem  with 
the  terminals.  Outsiders  have  verified 
this  through  tests. 

“We  say  (to  employees):  ‘We  don’t 
know  of  any  hazard  and  if  it  makes  you 
feel  better  and  will  help  you  do  a  more 
productive  job,  we’ll  go  along  with  it.’ 
If  it  gives  them  peace  of  mind,  we’ll 
give  them  one.” 

Swain  said  the  insurance  company 
has  purchased  eight  aprons  since  late 
last  year  when  a  number  of  pregnant 
women  asked  if  the  firm  would  provide 
them. 

Swain  said  London  Life  doesn’t  see 
the  purchase  of  the  aprons  as  a  prece¬ 
dent  for  staff  to  demand  protective 
equipment  whenever  a  health  hazard  is 
perceived. 

Women  who  won’t  work  on  VDTs 
despite  the  availability  of  the  aprons 
will  be  moved  to  other  jobs  without  loss 
of  pay,  he  said. 

Ernest  March,  Safety  and  Security 
Services  Manager  at  Fanshawe  Col¬ 
lege,  said  four  aprons  were  ordered  af¬ 
ter  a  newspaper  article  was  published 
about  the  city  hall  worker. 

He  said  they  weren’t  bought  because 
he  believes  VDTs  are  hazardous. 
“There  are  always  two  sides  to  an  argu¬ 
ment.  In  this  case  nothing  was  concrete 
either  way.  I  didn’t  know  which  way  to 
jump  so  I  ordered  the  vests.” 

Mike  Walker,  vicepresident  of  per¬ 
sonnel  for  London  Free  Press  Holdings 
Ltd.,  which  owns  the  London  Penny- 
saver,  said  the  company  purchased  a 
lead  apron  for  a  pregnant  typeset  oper¬ 
ator  at  the  Pennysaver  late  last  year  but 
has  since  decided  against  purchasing 
them  for  employees. 

“The  reason  is  we  can’t  find  a  hazard 
in  VDTs,”  he  said,  citing  recent  test 
results.  He  said  every  reasonable  effort 
is  made  to  move  pregnant  employees 
from  VDTs  to  other  jobs  with  the  same 
pay  rate. 


^  ^  CIRCIS/3000  “  is  the  most  complete 
circulation  system  because  it  has  been  designed 
of,  by  and  for  the  Circulation  Dept.  I  highly 
recommend  it.” 

—Jim  Currow,  Circulation  Director 
Columbus  (GA)  Ledger-Inquirer 

^  ^  Collier-Jackson’s  Advertising  Management 
System  gives  us  a  more  efficient  analysis  of 
where  our  business  comes  from  and  helps  us 
pinpoint  problem  areas  with  much  greater 
speed  and  accuracy.  I  think  it’s  great!” 

—Aubrey  Webb,  Advertising  Director 
Fresno  (CA)  Bee 

^  ^  We  use  Collier-Jackson’s  Circulation, 
Advertising  Management  and  Financial  soft¬ 
ware  systems  because  they  specialize  in  the 
newspaper  industry.  One  software  philosophy 
for  all  systems  makes  it  easier  on  everyone  - 
from  the  DP  technical  coordinators  to  the 
operators  at  the  terminal  screen.” 

—Evan  A  Ray,  Controller 
Tallahassee  (FL)  Democrat 


Collier-Jackson  has  proven  its  capability  to 
deliver.  Call  us  for  information  and  demon¬ 
strations  of  the  most  complete  circulation, 
advertising  and  business  software  and 
support  you  can  find. 


COLUER 


r  JACKSON,  Inc. 

We  bring  software  to  life. 


2104  A  W.  25th  St.  5406  Hoover  Blvd.  44  Washington  St. 
Lawrence,  KS  66044  Tampa,  FL  3361 4  Toms  River,  NJ08753 
(91  3)  749-0923  (81  3)  885-6621  (201 )  240-2506 
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Hidden  Mailing  Cost  #15 

Wasting  valuable  labor  on  addressing, 
counting,  stacking,  strapping,  and  zip 
sorting  your  mail.  Automate  repetitious 
functions.  Put  your  people  to  work  more 
effectively  elsewhere. 


Cheshire 

P.O.  Box  1110 
Glenview,  IL  60025 

A  Xerox  Company 


The  Cheshire  Solution: 

SmartStack'** — a  combination 
high-volume  addresser  and  our 
pneumatically  controlled  com¬ 
pensating  Counter/Stacker. 
While  SmartStack  reduces 
labor,  it  also  uncovers  other 
hidden  costs. 

Eliminate  Sorting  Errors 

Operator  sorting  errors  are 
eliminated.  Sorting  is  absolutely 
correct  before  going  to  the  post 
office  (remember  the  post  office 
can  return  any  bulk  mail  with 
5%  or  more  error). 

Easy  Set-Up 

SmartStack’s  simple  hand  con¬ 
trols  mean  no  special  tools  or 
time-consuming  set-ups.  Scan¬ 
ner  electronics  read  each  label 
to  custom  sort  and  stack  to  your 
(or  your  customer’s)  specifica¬ 
tions.  The  SmartStack  system 
is  specially  engineered  to  han¬ 
dle  even  single  pieces. 


The  Only  Complete  System 

No  other  system  available  today 
combines  addressing,  counting, 
and  stacking  as  completely  as 
SmartStack.  You  can  even  add 
automatic  loading  to  the  front 
and  strapping  to  the  end.  And 
SmartStack  can  be  custom  in¬ 
terfaced  with  bindery  and  in¬ 
serting  systems  for  total  in-line 
mail  processing. 

Cheshire’s  mailroom  consul¬ 
tants  are  ready  to  help  you 
pinpoint  other  hidden  mailroom 
costs.  We  offer  you  solutions  to 
help  you  reduce  those  costs 
and  improve  your  mailroom  effi¬ 
ciency.  We’re  only  a  call  away! 

Call  toll-free  800-323-1249. 

In  Illinois  call  312-949-2046. 


Anilox  printing  in  Easton 
improves  with  new  Anilox  roll 


The  Easton  (Pa..)  Express,  which  has 
recently  converted  its  letterpress  to  the 
AN PA  press-design  anilox  inking  sys¬ 
tem  (E&P,  Jan.  8,  1983),  has  found  that 
particular  anilox  rolls  can  make  a  dif¬ 
ference  in  printing  quality. 

Anilox  rolls  are  engraved  with 
thousands  of  cells  which  hold  the  ink 
and  transfer  it  directly  to  the  printing 
plate  or  to  a  form  roller,  thereby  de¬ 
creasing  the  number  of  ink  rollers  re¬ 
quired  and  resulting  in  a  dramatic  de¬ 
crease  in  the  amount  of  energy  con¬ 
sumed.  In  most  operations,  a  25  to  30 
percent  reduction  in  energy  costs  is 
anticipated.  The  system  also  reduces 
maintenance  requirements  since  com¬ 
plex  ink  trains,  dampeners  or  preset 
inking  systems  are  not  required. 

The  Express  converted  all  of  its  six 
letterpress  units  to  anilox  inking  sys¬ 
tems.  However,  the  changeover  intro¬ 
duced  some  problems  along  with  the 
anticipated  benefits.  Two  of  the  prob¬ 
lems — inconsistent  ink  coverage  and 
rapid  doctor  blade  wear — appeared  to 
be  related  to  irregularities  on  the  sur¬ 
faces  of  the  anilox  rolls. 

John  Rodney,  production  director  of 
the  Express,  investigated  the  possibil¬ 
ity  of  using  a  different  anilox  roller  and 
tested  an  electronically-engraved  roller 
from  the  American  Engraving  & 
Machine  Co.,  a  division  of  Armotek 
Industries,  Inc. 

At  American  Engraving  &  Machine 
Co. ,  an  electronically-controlled  anilox 
roll  engraving  system  is  programmed  to 
generate  screen  patterns  to  meet  any 
newsprint  requirement  in  the  85  to  600 
cell  count  range.  The  system  can  also 
be  programmed  to  engrave  precise 
channels  between  cells  to  optimize  ink 
flow. 

Cylinders  ranging  in  size  from  6-inch 
face  by  5-inch  diameter  to  200-inch  face 
by  22-inch  diameter  are  easily  handled 
by  the  system.  The  diamond  stylus 
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used  in  the  engraving  head  does  not 
wear  during  the  engraving  process,  and 
thus  helps  produce  rolls  having  precise¬ 
ly  uniform  cell  depths  and  wall  thick¬ 
nesses  over  their  entire  surfaces. 

Because  the  engraving  is  generated 
electronically,  the  engraved  surfaces 
are  not  susceptible  to  the  spiral  marks  or 
tonal  variations  that  often  appear  on 
mechanically  engraved  rolls.  The  na¬ 
ture  of  the  engraving  process  calls  for 
the  use  of  copper  cylinder  surfaces 
which  are  much  harder  (200  Vickers) 
than  those  of  conventionally  engraved 
rolls  and,  as  a  result,  produce  top- 
quality  newsprint  over  a  longer  period 
of  time. 


rollers,  Rodney  and  the  Express  are 
now  making  regular  runs  with 
Armotek’ s  Uniflow  (TM)  coated  tung¬ 
sten  carbide  rollers,  which  are  ex¬ 
pected  to  have  a  much  longer  in-press 
life.  The  Uniflow  process  employs  a 
patented  powder  delivery  system  for 
applying  submicron  particles  to  the  ani¬ 
lox  rolls,  thus  attaining  extremely 
smooth  and  dense  long-wearing  surface 
coatings.  This  results  in  improved 
corrosion-  and  abrasion-resistance  and 
helps  maintain  cell  definition  which  re¬ 
sults  in  proper  ink  volume.  Experience 
in  gravure  printing  has  put  the  life  of  a 
tungsten-coated  roll  at  approximately 
ten  times  that  of  chromium. 

“We’ve  experienced  dramatic  pow¬ 
er  reductions,  less  paper  waste,  and 
more  efficient  utilization  of  our  person¬ 
nel,  since  less  time  need  be  spent  on 
maintenance  of  the  system,’’  Rodney 
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John  Rodney,  production  director,  inspects  one  of  six  anilox  inking  systems  now 


in  use  at  The  Express. 

Rodney  states,  “The  switch  to  the 
Armotek  roller  was  purely  a  quality  de¬ 
cision.  The  electronic  engraving  capa¬ 
bilities  possessed  by  Armotek  were 
part  of  this  decision,  as  electronic  en¬ 
graving  allows  small  changes  in  density 
without  making  big  changes  in  cell 
count.’’ 

The  Armotek  anilox  rollers,  which 
have  been  in  use  over  the  past  eight 
months,  have  consistently  produced 
print  of  excellent  quality,  according  to 
Rodney.  Two  of  the  cylinders  are  made 
of  aluminum  instead  of  steel.  Their  light 
weight  helps  reduce  energy  costs  and 
maximizes  ease  of  handling.  Paper 
waste  has  been  reduced  to  between  '/2 
and  \%  because  the  conversion  from 
tab  fountain  inking  systems  to  anilox 
inking  systems  permit  acheiving  opti¬ 
mum  ink  density  and  coverage  much 
more  quickly. 

In  order  to  extend  the  wear  life  of  the 


reports.  “All  this — plus  excellent  print 
density,  quality  and  ink  coverage!’’ 

The  management  at  the  Express  is 
now  in  the  process  of  investigating  the 
possiblity  of  converting  their  two  color 
halfdecks  to  the  anilox  inking  system. 


Donald  Nizen  forms 
consulting  firm 

Donald  A.  Nizen,  who  resigned  as 
vicepresident,  consumer  marketing 
services  of  the  New  York  Times  on 
January  1 ,  announced  the  formation  of 
his  new  business,  “Don  Nizen  Consult¬ 
ing  Corporation.’’ 

Before  joining  the  Times  in  1975, 
Nizen  was  circulation  director  of  the 
Miami  Herald,  Knight-Ridder  News¬ 
papers’  flagship  daily,  and  the  Miami 
News. 
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New  French  videotex  system 
offers  banking,  advertising 


France’s  most  ambitious  privately 
owned  videotex  system — from  a  com¬ 
mercial  banking  and  advertising  stand¬ 
point — is  now  being  installed  in  the 
southwestern  city  of  Toulouse,  accord¬ 
ing  to  Intelmatique,  the  worldwide 
promotional  arm  for  the  French  tele¬ 
communications  administration. 

One  of  the  city’s  major  banks.  Credit 
Agricole,  whose  branches  have  been 
involved  in  videotex  systems  in  other 
parts  of  France,  is  one  of  the  founding 
partners. 

Another  founding  partner.  La  De- 
peche  du  Midi,  is  the  major  newspaper 
of  the  Toulouse  region.  It  will  contri¬ 
bute  a  large  classified  advertising  data 
base  to  the  system. 

Access  will  be  through  400  Teletel 
videotex  terminals  distributed  in  public 
areas  as  well  as  private  homes  and  busi¬ 
ness  offices  at  the  start.  The  sponsors 
point  out,  however,  that  Toulouse  is 
scheduled  to  get  90,000  Minitels — 
stand-alone  videotex  terminals — in 
1984  as  part  of  the  French  PTT’s 
burgeoning  electronic  directory  ser¬ 
vice. 

Known  as  “Todel” — an  acronym  for 
“Toulouse  Diffusion  Electronique’’ — 
the  system’s  two  other  founding  part¬ 
ners  are  an  insurance  group,  the  Casse 
Regionale  d’Assurances  Mutuelle 
Agricole  (CRAMA),  and  the  Chamber 
of  Agriculture  of  the  Haute-Garonne 
region. 

In  creating  a  common  partnership  to 
operate  a  multi-faceted  transaction 
Teletel  videotex  service,  the  regional 
branch  of  Credit  Agricole  (CRCA)  in 
Toulouse  underscored  the  need  to  offer 
more  than  home  banking  through 
videotex. 

“Classified  ads  are  particularly  well 
adapted  to  videotex,’’  Haudiquet  said, 
“because  they  lend  themselves  to  stan¬ 
dardization.  The  investment  in 
videotex  is  very  low  on  our  side.  We 
use  our  existing  structure  which  is 
already  computerized.’’ 

La  Depeche  is  using  its  existing  IBM 
4341,  frontended  by  an  IBM  Series  1, 
and  Teletel  interface  software. 

The  insurance  group,  CRAMA,  is 
offering  information  and  modeling  for 
insurance  plan  analysis  for  different 
categories  of  customers.  The  Chamber 
of  Agriculture  will  supply  a  wide  varie¬ 
ty  of  information  on  farming  regula¬ 
tions  and  agricultural  benefit  plans. 

Another  significant  technical  im¬ 
plication  of  TODEL  was  pointed  out  by 
Bright: 

“It  illustrates  the  vital  contribution 
of  the  distributed  gateway  configura¬ 
tion — developed  in  France — which  en- 
.ables  such  local/regional  videotex  ser- 
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vices  to  be  augmented  by  local  call  free 
access  to  operational  data  bases  else¬ 
where  in  the  country,  such  as  mail 
order  houses  and  the  stock  exchange.’’ 

Other  French  banks  which  have 
made  the  same  commitment  to  home 
banking  and  professional  telebanking 
with  Teletel  videotex  are  Credit  Com¬ 
mercial  de  France,  PARIBAS,  Ban- 


ques  Populaires,  Credit  Mutuel  de  Bre¬ 
tagne,  and  Bred  Bank.  Foreign  banks 
using  the  system  are  First  Bank  Sys¬ 
tem,  Inc.  of  Minneapolis  in  the  United 
States,  and  the  Bank  of  Thessalia  in 
Greece. 

Correction 

The  New  York  Daily  News  distri¬ 
buted  70%  of  its  Sunday  (Feb.  13)  edi¬ 
tion  after  the  snowstorm  on  February 
11-12.  E&P  incorrectly  reported  the 
Daily  News  distributed  only  30%  on 
Sunday. 


Satisfy 

Your 

Communication 

Needs 


portable  Terminals 
universal  interface 
Typesetting  Multiplexers 
Switchboxes 

small  copy  Processing  Systems 
Bisynchronous  Communicators 


VISIT  us  AT 
AMERICA  EAST 


814  Phoenix  Drive 
Ann  Arbor,  Michigan  48104 
(313)  971-8530 
Telex  234275 


i 


T 


New  ‘Digs’  for  New  England  weekly 


The  Lakeville  (Conn.)  Journal  com¬ 
pleted  its  move  to  a  new  facility  in  early 
February. 

Designed  by  William  E.  Howe  of 
Lime  Rock,  Conn.,  the  10,600  square 
foot  building  is  a  unique  marriage  of  a 
two  story  wood  office  structure  and  a 
steel  frame  production  wing. 

Assistant  publisher  Ronald  Bartizek 
coordinated  the  building  project  begin¬ 
ning  with  consultations  at  the  Amer¬ 
ican  Newspaper  Publishers  Associa¬ 
tion  Research  Institute  in  Eastern 
Pennsylvania.  Salmon  Creek  Builders 
of  Salisbury,  Conn.,  managed  the  con¬ 
struction  project. 

Business  and  advertising  staffs  are 
housed  on  the  upper  floor  of  the  wood 
structure,  along  with  a  cafeteria  and 
conference  room.  Reception,  classi¬ 
fied,  the  newsroom  and  composing  are 
on  the  first  floor.  Also  on  the  first  level 
are  a  library  and  photo  darkroom. 

The  4,2()0  square  foot  steel  frame 
wing  houses  a  four  unit  Goss  Commun¬ 
ity  press,  four  sheet-fed  job  presses, 
newsprint  storage,  the  mailroom  and 


the  process  darkroom. 

The  front  of  the  office  building  faces 
solar  south  and  is  highlighted  by  a  two- 
story,  glass-fronted  entrance  foyer. 
Both  structures  are  heavily  insulated  to 
reduce  heating  demand  during  the  cold 
northwestern  Connecticut  winters. 

The  Journal’s  Mycro-Tek  front  end 
system  and  Mergenthaler  CRTronic 
typesetter  were  moved  to  the  new  facil¬ 
ity,  and  a  LogE  film  processor  was  in¬ 
stalled  in  the  new  camera  room. 

The  Journal  is  published  by  the 
Lakeville  Journal,  Inc.,  also  publisher 
of  the  Millerton  CN.Y .)  News.  Planning 
for  the  new  facility  began  in  January 
1982  when  the  Journal  purchased  two 
acres  of  land,  part  of  a  parcel  that  had 
once  been  owned  by  Ann  and  Stewart 
Hoskins,  publishers  of  the  newspaper 
from  1940  to  1971.  Robert  and  Mary 
Lou  Estabrook  then  purchased  the 
paper  and  subsequently  bought  the 
News. 

For  most  of  its  86-year  history,  the 
Journal  has  also  produced  general  com¬ 
mercial  printing. 


RIT  publishes 
directory  of 
typography 

Michael  L.  Kleper’s  “Illustrated 
Dictionary  of  Typographic  Com¬ 
munication”  has  been  published  by  the 
Technical  and  Education  (T&E)  Center 
of  the  Graphic  Arts  at  Rochester  Insti¬ 
tute  of  Technology  (RIT). 

The  book  is  a  guide  for  word¬ 
processing  operators,  amateur  and  pro¬ 
fessional  users  of  computers,  informa¬ 
tion  managers,  compositors,  designers, 
students,  and  others  who  need  a  basic 
understanding  of  the  rapidly  expanding 
jargon  of  computerized  editing,  design 
and  production. 

The  “Illustrated  Dictionary”  bridges 
the  communication  gaps  between  spe¬ 
cialists  in  word  processing,  editing, 
editorial  design  and  production,  and 
printing. 

It  includes  terminology  pertaining  to 
telecommunications,  computer  science 
and  data  processing,  word  processing, 
computerized  composition,  automated 
phototypesetting,  typography,  graphic 
design,  computerized  page  make-up, 
copy  preparation,  mechanical  art,  and 
photographic  materials  and  methods. 
The  book  is  198  pages  long  and  is  thor¬ 
oughly  cross-referenced.  More  than  a 
third  of  its  definitions  are  illustrated. 

Kleper’s  new  book  is  an  updated  and 
expanded  version  of  his  1975  dictionary 
entitled  “Phototypesetting  at  a 
Glance.”  That  book  has  been  well  re¬ 
ceived  in  printing  plants,  offices  and 
classrooms,  but  rapid  innovations  in 
technology  have  fostered  a  new  voca¬ 
bulary  it  doesn’t  cover. 

The  new  “Illustrated  Dictionary” 
carries  on  the  older  book’s  tradition  of 
providing  concise  definitions  geared  to 
the  novice,  and  illustrations  whenever 
necessary. 

Kleper  is  an  associate  professor  in 
RIT’s  program  in  printing  production 
for  hearing-impaired  students.  The 
program  is  sponsored  by  the  National 
Technical  Institute  for  the  Deaf,  and 
provides  training  in  all  phases  of  offset 
lithography. 

The  “Illustrated  Dictionary”  costs 
$19  prepaid.  Payment  should  be  by 
check,  money  order,  MasterCard  or 
VISA,  and  be  payable  to  Rochester  In¬ 
stitute  of  Technology.  Credit  card 
orders  must  include  an  account  number 
and  expiration  date. 

Write  to  the  T&E  Center  Order  De¬ 
partment,  Rochester  Institute  of  Tech¬ 
nology,  One  Lomb  Memorial  Drive, 
P.O.  Box  9887,  Rochester,  N . Y .  1 4623 ; 
(716)  475-2739. 
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Color  in  newspapers: 

A  management  priority 


“Color  standards  and  expectations 
are  climbing  steadily  for  newspapers  in 
this  country.  The  public  expects — and 
is  getting — higher  quality  color,”  said 
Charles  A.  Beers  recently  during  the 
Great  Lakes/Midstates  Newspaper 
Conference  in  Chicago. 

Beers,  business  development  direc¬ 
tor  for  the  3M  Printing  and  Reprographic 
Products  Division,  discussed 
the  trend  toward  color  in  newspapers 
as  a  logical  extension  of  color-con¬ 
sciousness  among  the  general  public. 

“In  January  1965,”  he  said,  “7%  of 
the  homes  in  the  U.S.  had  color  televi¬ 
sion  sets.  Today  that  number  is  about 
88%.  Virtually  all  programs  are  telecast 
in  color,  and  the  modern  television  set, 
with  its  sophisticated  controls  and  elec¬ 
tronics,  features  vivid,  life-like  color.” 

Color  in  photographic  uses  has  also 
gained  widespread  public  use,  thanks 
to  technical  advances,  he  said. 

“In  the  five  years  before  1971, 
Beers  said,  “the  number  of  photo¬ 
graphs  taken  in  the  U.S.  increased  by 
nearly  50%,  yet  the  number  of  black 
and  white  photos  declined  by  20%.  To¬ 
day  well  over  90%  of  all  photos,  both 
professional  and  amateur,  are  color.” 

Public  expectations  of  color  printing 
are  changing  among  newspaper  read¬ 
ers.  With  more  newsprint  plants  con¬ 
verting  to  offset  and  electronic  sys¬ 
tems,  more  high  quality  color  is  possi¬ 
ble  and  increasingly  being  achieved. 

“Gannett's  USA  Today,  for  exam¬ 
ple,  has  had  an  impact  in  every  city 
where  it  has  been  introduced,”  Beers 
said.  “With  its  close  registration,  quali¬ 
ty  separation  work,  innovative  artwork 
and  obvious  pressroom  attention  to 
quality,  USA  Today  is  creating  new 
standards  for  quality  in  every  commun¬ 
ity  it  enters. 

“Quality  four-color  reproduction 
can  be  a  powerful  tool  for  meeting  the 
problems  facing  the  newspaper  indus¬ 
try.  It  is  a  way  of  competing  for  adver¬ 
tising  revenue  and  with  the  threat  of 
planned  cable  television  and  telecom¬ 
munications  operations,”  he  said. 

“But  high  quality  four-color  repro¬ 
duction  has  eluded  most  of  the  major 
newspapers  in  the  country,”  Beers  told 
the  production  people.  “The  reason  for 
this  is  that  color  printing  simply  has  not 
been  a  management  priority  until  re¬ 
cently. 

“But  as  color  becomes  important  as 
a  recognized  way  of  improving  re¬ 
venues,  the  equipment  and  expertise 
will  be  made  available,  and  our  indus¬ 
try  will  experience  remarkable  growth 
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and  improvement  in  its  process  color 
printing.” 

Beers  described  several  steps  to  im¬ 
prove  the  quality  for  color  printing 
through  the  use  of  pre-press  proofing 
systems. 

“These  proofing  systems,  along  with 
other  quality  tools,  offer  the  controls 
and  feedback  necessary  to  help  you 
achieve  the  color  quality  your  readers 
and  advertisers  are  increasingly  ex¬ 
pecting,”  he  continued. 

API  Paper  Week 

Senator  James  A.  McClure  (R- 
Idaho),  chairman  of  the  Energy  and 
Natural  Resources  Committee,  lormer 
Environmental  Protection  Agency  ad¬ 
ministrator  Anne  McGill  Burl'ord.  and 
assistant  secretary  of  Labor  tor  Occupa¬ 
tional  Safety  and  Health  Thorne  G. 
Auchter  will  be  among  the  featured 
speakers  on  the  American  Paper  Insti¬ 
tute's  l()6th  annual  Paper  Week  program 
at  the  Waldorf  Astoria  Hotel  in  New 
York  City,  from  March  14  to  16.  The 
three  will  speak  at  the  .M’l's  Open  Indus¬ 
try  Forum.  Tuesday.  March  15  (9;()() 
a.m. ). 


GATF  adds  seminar 
on  color  separation 

A  color  separation  workshop  has 
been  added  to  the  Graphic  Arts  Tech¬ 
nical  Foundation  (GATF)  1983  sche¬ 
dule.  The  program  will  cover  direct- 
screen  color  separation  and  an  intro¬ 
duction  to  electronic  scanning. 

The  workshop  mainly  consists  of 
hands-on  sessions  to  offer  participants 
the  opportunity  to  apply  their  know¬ 
ledge  and  experiment  with  new  tech¬ 
niques. 

Program  time  is  equally  divided  be¬ 
tween  direct-screen  and  scanning 
methods,  but  special  arrangements  can 
be  made  for  participants  who  wish  to 
spend  the  entire  week  on  direct-screen 
color  applications. 

The  program  includes  information  on 
color  proofing  systems,  press  consid¬ 
erations,  materials,  and  densitometers. 
Attendees  should  have  a  working 
knowledge  of  line  and  halftone  photo¬ 
graphy  to  fully  benefit  from  the  ses¬ 
sions. 

Scheduled  for  April  25-29,  1983,  the 
workshop  will  be  held  at  GATE’S  inter¬ 
national  headquarters  in  Pittsburgh, 
Pa.  For  brochures  and  more  informa¬ 
tion,  contact  Terrence  M.  Mahoney, 
North  American  marketing  manager. 
Graphic  Arts  Technical  Foundation, 
4615  Forbes  Avenue,  Pittsburgh,  Pa. 

15213;  phone;  412/621-6941. 
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Syndicates 


By  David  Astor 


Neoliberal  political  columnist  Joins  UFS 

“Neoliberal”  Morton  Kondracke’s 
political  commentary  columns  are  now 
being  nationally  distributed  twice  a 
week  by  United  Feature  Syndicate. 

Charter  subscribers  include  the  Los 
Angeles  Times,  Denver  Post,  Dallas 
Morning  News,  Chicago  Sun-Times 
and  Houston  Post. 

The  43-year-old  Kondracke,  who  has 
been  given  much  of  the  credit  for  de¬ 
veloping  the  neoliberal  philosophy, 
said  its  program  proposals  include 
“consumption-based  taxes  to  encour¬ 
age  savings;  government  planning  to 
direct  private-sector  investment;  in¬ 
creased  worker  participation  in  man¬ 
agement;  tying  of  wage  increases  to 
productivity  to  hold  down  inflation; 
and  expanded  education  and  job  train¬ 
ing  to  build  America’s  human  capital.” 

Well-known  neoliberals  include 
Senators  Gary  Hart,  Bill  Bradley  and 
Paul  Tsongas,  and  economist  Lester 
Thurow,  among  others.  Neoliberalism 
is  chiefly  associated  with  Democrats, 
but  Kondracke  said  there  are  some  Re¬ 
publicans  who  follow  the  philosophy  as 
well. 

Currently  executive  editor  of  The 
New  Republic  magazine,  Kondracke 
has  written  a  monthly  column  on  the 
Op-Ed  page  of  the  Wall  Street  Journal 
since  1980.  He  also  has  been  a  contribu¬ 
tor  to  The  Economist  and  Public  Opin¬ 
ion  magazines,  a  commentator  on 
National  Public  Radio’s  All  Things 
Considered  and  Communique  since 
1979,  and  a  panelist  on  NBC-TV’s 


Meet  the  Press  and  CBS-TV’s  Face  the 
Nation. 

Kondracke  joined  the  Chicago  Sun- 
Times  in  1963,  moved  to  its  Washing¬ 
ton  bureau  in  1968,  and  became  White 
House  correspondent  in  1974. 

*  ♦  * 

Lawrence  T.  Olsen  of  United  Press 
International  has  been  appointed  direc¬ 
tor  of  marketing  and  sales  for  King  Fea¬ 
tures  Syndicate. 

At  UPl,  Olsen  was  most  recently 
business  and  marketing  manager  for 
Europe,  the  Middle  East  and  Africa, 
supervising  the  agency’s  operations  in 
a  total  of  24  countries.  Prior  to  his 
transfer  to  London  in  1980,  the  UCLA 
graduate  was  a  UPl  regional  executive 
in  the  Middle  Atlantic  states  and  a  news 
correspondent  in  various  West  Coast 
bureaus. 

King  Features  also  announced  the 
appointment  of  three  regional  sales  rep¬ 
resentatives. 

Todd  Minch  is  now  the  Northeastern 
representative,  with  responsibility  for 
New  England  and  the  state  of  New 
York.  The  University  of  Northern  Ala¬ 


bama  graduate  was  previously  a  sales 
representative  for  Field  in  the  South¬ 
western  states. 

Vicki  Kemper  was  named  Middle 
Atlantic  representative,  putting  her  in 
charge  of  New  Jersey,  Maryland,  Dela¬ 
ware  and  Pennsylvania.  Kemper,  who 
has  been  with  King  three  years,  pre¬ 
viously  worked  for  The  New  York 
Times  Syndication  Sales  Corporation. 
She  is  a  graduate  of  the  University  of 
Kentucky. 

Rebecca  Lee  Reasons  will  be  in 
charge  of  13  Western  states.  Reasons, 
who  went  to  Pasadena  Community  Col¬ 
lege  and  UCLA,  was  previously  with 
the  Los  Angeles  Times  syndicate. 

*  * 

The  editorial  cartoons  of  Steve  Sack, 
who  has  been  with  the  Minneapolis 
Star  and  Tribune  since  1981,  are  now 
available  four  times  a  week  through  the 
Tribune  Company  Syndicate. 

Sack,  who  began  his  cartooning 
career  in  1976  with  the  University  of 
Minnesota’s  student  newspaper,  has 
had  his  work  reprinted  in  Time,  News¬ 
week,  U.S.  News  &  World  Report,  the 
New  York  Times,  the  Washington  Post 
and  the  Chicago  Tribune.  He  has  also 
been  cited  in  the  collection  The  Best 
Editorial  Cartoons  of  the  Year  edited 
by  Charles  Brooks. 

*  *  * 

Field  News  Service  changed  its 
name  to  Independent  Press  Service  (IP) 
on  March  I. 

The  Chicago-based  supplemental 
news  operation  combines  the  resources 
of  the  Baltimore  Sun,  Boston  Globe, 
Chicago  Sun-Times  and  Dallas  Morn¬ 
ing  News,  and  also  provides  material 
from  the  London  Telegraph  and  New- 
house  News  Service. 
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Comics  characters  spawn 
licensed  products  boom 


By  David  Astor 

When  comics  readers  put  down  their 
newspapers,  they  are  increasingly 
picking  up  “Peanuts”  chopsticks, 
“Garfield”  cookie  jars,  “Hagar  the 
Horrible”  viking  hats,  and  thousands 
of  other  licensed  products  based  on 
their  favorite  strips. 

Licensing  has  been  the  merchandis¬ 
ing  phenomenon  of  the  past  five  years, 
with  retail  revenues  skyrocketing  from 
$6.5  billion  in  1978  to  $20.6  billion  in 
1982  for  products  spawned  by  comics, 
movies,  tv  shows  and  other  properties. 

Some  people  have  estimated  that 
comics  account  for  about  20%  of  these 
revenues,  said  publisher  Arnold  R. 
Bolka  of  The  Licensing  Letter,  the  in¬ 
dustry  publication  that  compiles  the 
yearly  figures.  But  that  is  only  a  rough 
guess. 

One  of  the  main  reasons  for  the  diffi¬ 
culty  in  measuring  the  comics'  share  is 
the  cross-media  nature  of  some  strips. 
One  example  of  this  is  the  “Muppets,” 
which  was  a  tv  and  movie  property  be¬ 
fore  coming  to  newspapers.  But  one 
thing  that  is  not  in  doubt  is  the  pioneer¬ 
ing  nature  of  comics  in  the  licensed  pro¬ 
ducts  field. 

“Comic  strips,  comic  panels  and 
comic  books  were  among  the  earliest 
properties,”  said  Bolka.  “They  have 
been  a  prolific  source  of  licensed  prop¬ 
erties  for  a  long  time.”  The  best  comics 
have  instantly-recognizable  charac¬ 
ters,  strong  reader  loyalty,  and  daily 
exposure — three  prime  ingredients  for 
licensing  success. 

Walt  Disney  was  one  of  the  first  to 
tap  a  merchandising  gold  mine  with  his 
characters.  His  licensed  products  not 
only  brought  in  revenues,  but  also  in¬ 
creased  the  popularity  of  his  prop¬ 
erties.  Disney  may  never  have  im¬ 
agined,  however,  that  comics-based 
products  would  become  so  big  one  day 
that  several  syndicates  would  actually 
form  licensing  divisions. 

Why  wasn’t  it  until  the  late  1970s  and 
early  1980s  that  so  many  in  the  comics 
industry  began  trying  to  jump  on  the 
licensing  bandwagon? 

“One  of  the  reasons  is  that  we  are  in 
a  period  of  time  when  people  want  to 
escape,”  said  Michael  V.  Georgopolis, 
vice  president  and  director  of  licensing 
for  United  Media  Enterprises  (parent 
of  United  Feature  Syndicate  and 
Newspaper  Enterprise  Association). 

Shoppers  during  the  recession  are 
escaping  with  thousands  of  licensed 
products  spawned  by  numerous  strips 
at  various  syndicates.  Editor  &  Pub¬ 
lisher  sampled  some  (but  by  no  means 
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all)  of  these  licensed  comics. 

Products  based  on  the  United  Fea¬ 
ture  Syndicate-distributed  “Peanuts” 
strip,  which  was  founded  in  1950,  hit 
their  stride  about  18  years  ago.  The 
mid-1960s  was  the  time  of  the  first 
“Peanuts”  tv  special,  which  brought 
important  publicity  toward  the  licens¬ 
ing  of  Snoopy,  Charlie  Brown  and  com¬ 
pany.  (The  many  tv  specials  based  on 
popular  strips  and  panels  that  have 
aired  during  the  past  two  or  three 
years  helped  fuel  the  comies  lieensing 
boom. ) 

Merchandising  of  “Peanuts”  has 
been  building  ever  since  the  first  spe¬ 
cial,  and  now  there  are  “hundreds”  of 
licensees  manufacturing  “thousands 
and  thousands  of  products  ranging 
from  chopsticks  in  Japan  to  biscuits  in 
Italy,”  said  Georgopolis.  A  section  of 
United  Media’s  New  York  City  office 
displays  numerous  “Peanuts”  pro¬ 
ducts,  including  Christmas  tree  orna¬ 
ments,  coin  banks,  plates,  pillows, 
greeting  cards,  lamps,  lunchboxes, 
posters,  dog  food  dishes,  beach  bags, 
bubble  bath,  soap,  Charlie  Brown 
dolls,  and  stuffed  toys  of  Snoopy  and 
his  sister  Belle  (who  doesn’t  appear  in 
the  actual  strip). 

“Peanuts”  creator  Charles  M. 
Schulz,  United  Media  and  the  various 
licensed-item  manufacturers  all  are  in¬ 
volved  in  coming  up  with  product 
ideas,  with  Schulz  and/or  Charles  M. 
Schulz  Creative  Associates  checking 


just  about  every  product  for  quality  and 
other  things. 

Georgopolis  declined  to  reveal  how 
the  product  revenues  are  split  up  (or 
what  the  total  yearly  “Peanuts”  licens¬ 
ing  revenues  are).  In  general,  however, 
cartoonists  and  their  syndicates  re¬ 
ceive  royalties  of  5  to  10%  of  wholesale 
manufacturer  product  revenues.  Some¬ 
times  these  royalties  are  divided  50-50 
between  cartoonists  and  their  syndi¬ 
cates;  other  times  the  split  is  different. 

Georgopolis  said  “Peanuts”  pro¬ 
ducts  appeal  to  all  ages  and  both  sexes, 
which  is  not  always  the  case  with 
licensed  comics  properties.  Bolka 
noted  that  comics-based  products  tend 
to  skew  to  a  younger  audience  than 
items  based  on,  say,  a  tv  show  or 
movie,  but  emphasized  that  many 
adults  still  buy  the  merchandise. 

“Peanuts,”  like  virtually  every  other 
licensed  property,  is  faced  with  the 
problem  of  “knock-offs” — sometimes- 
shoddy  merchandise  offered  by  manu¬ 
facturers  who  do  not  get  licensing  per¬ 
mission  or  pay  royalties.  On  the  indus¬ 
try-wide  level,  Bolka  said  the  Licensed 
Merchandisers’  Association,  which  is 
made  up  of  licensors  and  licensees,  is 
studying  ways  to  combat  this 
“piracy.” 

Another  powerful  United  Feature 
Syndicate  licensing  property  is  “Gar¬ 
field.”  The  strip,  started  in  1978,  is 
already  in  about  1 ,400  newspapers,  and 
licensing,  begun  in  1979,  is  burgeoning 
just  as  fast.  There  are  over  100  licen¬ 
sees  worldwide  manufacturing  over 
1,000  products,  including  hand  pup¬ 
pets,  stuffed  toys,  albums,  mugs,  and 
posters.  Some  of  the  more  unusual  pro- 

(Continiied  on  page  44) 


CAT  PRODUCTS — Garfield  items  include  chopsticks  and  cookie  jars. 
©1978  United  Feature  Syndicate,  Inc.  (Photo  by  Richard  Freund.) 
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(Continued  from  puf^e  43) 

ducts  are  available  in  Japan,  including 
“Garfield”  chopsticks,  rice  dishes, 
sandals,  and  underwear. 

“Garfield”  creator  Jim  Davis  and  his 
Paws,  Inc.  organization  come  up  with 
90%  of  the  product  ideas,  with  Davis 
also  involved  with  packaging,  promo¬ 
tion  and  other  aspects  of  the  licensing. 
He  also  wrote  the  “Garfield”  tv  spe¬ 
cial,  and  had  a  record-shattering  seven 
books  simultaneously  on  The  New 
York  Times  trade  paperback  best-seller 
list  last  year.  The  latest  book,  Garfield 
Eats  His  Heart  Out,  has  a  store  display 
and  bin  noting,  “Belly,  you  and  1  are 
going  places.” 

Also  going  places  are  four  King  Fea¬ 
tures  Syndicate  comics — “Blondie,” 
“Beetle  Bailey,”  “Hagar  the  Horri¬ 
ble”  and  “Popeye” — that  are  being 
heavily  licensed. 


Beetle  Bailey  items  include  books. 

“Blondie,”  syndicated  in  about 
1,800  newspapers,  has  over  15  licen¬ 
sees  manufacturing  over  200  products, 
including  books,  paper  party  goods, 
stationery,  greeting  cards,  and  ceramic 
figures  such  as  one  of  Dagwood  taking 
a  bath.  Buyers  of  “Blondie”  products 
include  people  from  the  teens  on  up, 
said  Ita  Golzman,  director  of  domestic 
licensing  at  King  Features. 

“Beetle  Bailey,”  in  about  1 ,500  pap¬ 
ers,  has  over  20  licensees  manufactur¬ 
ing  more  than  250  products,  including 
apparel  and  dolls.  Prime  buyers  include 
older  boys  and  adult  males  and 
females. 

Both  “Blondie”  (50  years)  and 
“Beetle  Bailey”  (over  30  years)  have 
been  around  for  a  long  time,  but  were 
not  heavily  licensed  until  a  few  years 
ago.  “The  popularity  of  'Blondie'  is  at 
an  all-time  high,”  said  Golzman,  citing 
the  recent  New  York  Daily  News  comic 
strip  reader  poll. 

“Hagar  the  Horrible,”  a  newer  strip 
that  began  a  decade  ago  and  appears  in 
1,400  papers,  has  been  on  a  licensing 
binge  only  for  the  past  year.  There  are 
over  200  products  by  more  than  15 
licensees.  Among  the  buyers  of 


“Hagar”  products  are  boys  as  well  as 
males  and  females  from  the  teens  on 
up. 

“Popeye,”  which  appears  in  about 
250  newspapers  worldwide,  has  150 
licensees  manufacturing  over  1,000 
products.  “Popeye,”  which  has  even 
spawned  an  arcade  game,  is  licensed 
for  such  items  as  telephones,  t-shirts, 
dolls  and  green  bubblegum  that  looks 
like  spinach.  “Popeye”  licensing  was 
aided  by  the  presence  of  the  movie 
based  on  the  property.  A  movie  also 
greatly  helped  the  licensing  of  “Ann¬ 
ie";  there  are  Annie  dolls.  Iiinehboxes 
and  many  other  items.  The  Tribune 
Company  Syndicate  distributes  the 
“Annie”  comic  strip. 

Over  at  The  Register  and  Tribune 
Syndicate,  one  of  the  big  licensed  prop¬ 
erties  is  “The  Family  Circus.”  Bil 
Keane  founded  the  strip  in  1961,  but  it 
wasn’t  until  1982  that  licensing  began. 
Thomas  E.  Norquist,  RTS'  director  of 
licensing  and  sales  promotion,  said 
Keane  hesitated  for  so  long  because  he 
felt  “the  integrity  of  his  characters 
would  be  diminished  if  he  licensed 
them  out.”  Finally,  as  Keane  saw  other 
cartoonists  getting  into  licensing  “in  a 
dignified  way,”  he  changed  his  mind, 
according  to  Norquist. 

Keane  and  RTS,  which  syndicates 
the  panel  to  almost  1,000  newspapers, 
signed  on  20  licensees  who  are  manu¬ 
facturing  75  products.  These  include  t- 
shirts,  jerseys,  beach  towels,  Christ¬ 
mas  cards,  calendars,  sitters'  informa¬ 
tion  guides  and  signed  original  art  cre¬ 
ated  from  the  picture  “cells”  used  in 
making  “The  Family  Circus”  tv  spe¬ 
cials. 

Norquist  said  that  care  is  taken  in 
finding  products  that  constitute  a 
“proper  marriage”  with  the  comic 
panel’s  themes  of  “sincerity,  warmth, 
humor  and  family  togetherness.”  Nor¬ 
quist  noted,  “I  couldn’t  see  'The  Fami¬ 
ly  Circus’  characters  on  something  like 
a  G.l.  Joe  action  doll.  It  just  wouldn’t 
fit.” 

Keane  and  RTS,  said  Norquist,  “are 
totally  involved  in  the  creative  pro- 

Dondi  strip  returns 

Pittshur}>h  Press  reinstated  “Dondi” 
March  6  after  dropping  the  comic  strip 
for  two  weeks  because  of  a  mental  re¬ 
tardation  theme. 

Cartoonist  Irwin  Hasen’s  story  line 
featuring  a  mentally  handicapped  boy 
is  still  continuing,  but  Press  public  ser¬ 
vice  director  Richard  Macino  said  that 
there  was  “nothing  objectionable”  in 
the  advances  seen  by  the  newspaper. 
The  Press  had  pulled  the  strip  last 
month  when  they  saw  advances  show¬ 
ing  such  scenes  as  neighborhood  bul¬ 
lies  calling  the  boy  a  “retard”  and 
throwing  a  stone  through  Dondi’s 
window. 
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Front  of  RTS  licensing  soles  piece. 

cess”  for  products  to  make  sure  about 
things  such  as  the  proper  hair  color  of 
each  character.  “The  Family  Circus” 
products  are  purchased  by  virtually  all 
age  segments  and  both  sexes. 

RTS  also  syndicates  the  comic  strip 
starring  “The  Amazing  Spider-Man,” 
a  very  successful  licensed  character 
from  the  Marvel  Comics  Group.  Much 
of  the  property’s  licensing  strength 
stems  from  the  Spider-Man  comic 
books  and  tv  show,  but  the  addition  of 
the  newspaper  strip  has  obviously  not 
hurt. 

Speaking  more  generally  about 
licensing,  Norquist  said  it  is  becoming 
so  popular  and  established  a  marketing 
practice  that  properties  such  as  comics 
“can’t  afford  not  to  get  into  licensing.” 

Garfield  tops  Gallup 
Sunday  comics  poll 

“Garfield”  was  named  the  top  Sun¬ 
day  comic  strip  by  teenagers  in  a  recent 
national  Gallup  Youth  Survey. 

The  less  than  five-year-old  strip, 
which  already  appears  in  about  1,4(X) 
newspapers,  was  cited  most  often  by 
the  58%  of  teen  respondents  who  said 
they  read  Sunday  comics  regularly. 
The  comical  cat  was  the  favorite  among 
both  boys  and  girls. 

“Peanuts,”  also  distributed  by  Un¬ 
ited  Feature  Syndicate,  came  in  a  close 
second,  followed  by  the  King  Features 
Syndicate’s  “Blondie,”  The  Register 
and  Tribune  Syndicate’s  “The  Family 
Circus,”  and  the  Universal  Press 
Syndicate’s  “Ziggy.”  Rounding  out 
the  top  ten  were  “Beetle  Bailey,” 
“Hagar  the  Horrible,”  “Nancy,” 
“The  Amazing  Spider-Man,”  and 
“Dennis  the  Menace.” 

A  total  of  68%  of  the  1,01213-18  year- 
old  respondents,  who  were  interviewed 
by  telephone,  said  they  read  Sunday 
newspapers  regularly.  About  26%  of 
the  teenagers  said  they  read  the  comics 
section  first. 
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Cameras  follow  Neuharth 
at  Today’s’  Chicago  debut 


By  Celeste  Huenergard 

As  nine  Goss  metroliners  thundered 
through  the  Five-Star  edition  of  the  Chi¬ 
cago  Tribune  early  Wednesday  morn¬ 
ing,  visitors  were  transfixed  by  a  single 
idle  unit  isolated  from  the  rest  by  a  string 
of  multicolored  plastic  flags. 

It  was  2:30  a.m.  and  the  Chicago 
launch  of  USA  Today  was  ready  to  be 
put  to  bed. 

A  local  tv  crew  focused  their  cameras 
on  a  battalion  of  personnel  from  the  Tri¬ 
bune,  USA  Today,  Rockwell  and  J.M. 
Hurber  Co. .  as  the  light  blue  press  began 
to  churn  out  the  first  of  the  approximate¬ 
ly  50.000  eopies  reportedly  earmarked 
for  the  Milwaukee  run. 

“Hip,  hip  hurray.  We’re  into  USA 
Today,”  a  Tribune  foreman  shouted  as 
the  presses  began  to  roll  at  the  rate  of 
50,000  papers  an  hour,  after  having  eaten 
up  an  initial  13,000  copies,  perfecting 
color  registration. 

The  Tribune’s  new  $250  million  offset 
plant.  Freedom  Center,  is  the  first  met¬ 
ropolitan  daily  operation  to  print  USA 
Today.  Approximately  120,000  copies 
reportedly  were  slated  for  the  Chicago- 
land  area  on  Wednesday,  as  USA  Today 
entered  its  12th  launch  site. 

Fifty  miles  south  of  Chicago,  the  same 
newsprint  frenzy  was  taking  place  at  the 
Kankakee  Journal  plant,  where  Gannett 
president  A1  Neuharth,  who  had  arrived 
earlier  that  evening  in  the  corporate  jet, 
was  looking  on. 

Having  dined  at  the  home  of  Journal 
publisher  Jean  Alice  Small  beforehand, 
Neuharth  joined  dozens  of  local  resi¬ 
dents  in  the  pressroom  for  the  maiden 
run  and  for  what  a  Gannett  executive 
referred  to  afterwards  as  a  “really  big 
deal  for  Kankakee.” 

The  Journal  is  printing  approximately 
40%  of  the  total  Tribune-Journal  produc¬ 
tion  effort,  supplying  copies  to  areas 
south,  west  and  east  of  Chicago,  includ¬ 
ing;  Indianapolis  Lafayette,  Marion  and 
Fort  Wayne,  Ind.;  and  Rockford,  111. 
Freedom  Center  is  concentrating  on 
Chicago  and  areas  north  of  it  including 
Milwaukee,  Madison,  Greenbay  and 
Wausau. 

Dressed  in  black  cords  and  a  white 
windbreaker,  Neuharth  arrived  at  Free¬ 
dom  Center  around  2  a.m.,  a  PBS  crew 
tagging  behind  him  for  an  April  segment 
of  “Inside  Story,”  profiling  Gannett. 

Claiming  it  “went  great  in  Kankakee” 
and  that  he  was  pleased  wth  the  produc¬ 
tion  quality  so  far  in  Chicago,  Neuharth 
continued  to  circle  the  press  and  check 
in  with  the  control  room. 

Downstairs,  the  mailroom  was  coping 
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with  a  computer  breakdown.  Chicago’s 
independent  distributor,  Charles  Levy 
Circulating  Co.,  is  delivering  USA  To¬ 
day  in  the  city.  Wholesalers  are  handling 
it  in  the  outlying  areas. 

Meanwhile,  Tribune  production 
director  called  the  whole  USA  Today 
experience  “a  crash  course  in  offset 
technology.” 

The  Tribune  sent  a  press  crew  of  nine 
men  to  the  Army  Times  five  weeks  ago 
for  seven  days  "to  sec  how  USA  docs 
it."  Tribune  production  director  Wayne 
Perry  said. 

Once  they  returned  to  Chicago,  they 
began  intensive  training  sessions  from  9 
p.m.  to  1 1  p.m.  every  night  under  the 
supervision  of  USA  and  Rockwell  per¬ 
sonnel. 

During  the  dry-run  weeks,  a  first  roll¬ 
up  of  between  8,000  and  10,000  copies 
would  begin  at  1 1  p.m.  to  register  all  four- 
color  advertising.  It  was  followed  by  a 
second  roll-up.  “As  soon  as  the  spots 
and  the  front  page  would  arrive  around 
12:30,  we  would  take  off,”  Perry  said. 

“We’re  going  to  use  this  as  a  learning 
experience  and  spread  it  across  the 
whole  pressroom,”  Perry  said. 

As  it  grew  closer  to  2  a.m.  on  Wednes¬ 
day,  USA  Today  began  its  first  replate  of 
1 1  pages.  A  second  four-page  replate  fol¬ 
lowed  at  2:45  a.m. 

“It’s  going  real  well,”  Tribune  execu¬ 
tive  vicepresident  Tom  O’Donnell  said, 
calling  the  Today  contract  “our  largest 
commercial  printing  contract  to  date.” 

When  asked  if  that  contract  would  cut 
into  the  circulation  running  on  the  other 
presses,  O’Donnell  said,  “We’ll  have  to 
wait  and  see.  I  would  imagine  there  will 
be  an  early  awareness  and  interest  in  it. 
The  true  test  will  be  to  see  what  happens 
for  to  six  weeks  from  now  when  every¬ 
body’s  promotions  are  over  .  .  .  and 
things  have  settled  down.” 

Both  the  Tribune  and  the  Chicago 
Sun-Times  have  undergone  extensive 
face-lifting  efforts  over  the  past  year. 
The  most  recent  issue  of  the  Chicago 
Business  Review  referred  to  the  two 
dailies  efforts  as  “design  wars.”  And 
thanks  to  Freedom  Center,  readers  of 
both  publications  are  growing  accus¬ 
tomed  to  large  doses  of  color. 

The  Sun-Times  product  improve¬ 
ments  began  last  year  currently  include 
overhauled  and  expanded  fashion,  busi¬ 
ness,  travel  and  homelife  sections;  a  re¬ 
vamped  living  section,  editorial  page, 
and  two  extra  pages  of  sports  statistics. 
A  new  front  page  look  is  in  the  wings. 

The  Tribune  has  moved  to  a  more 
modular  format,  smaller  headlines,  a 
slightly  reduced  page  size,  some  content 


additions  and  an  updated  name  plate 
featuring  white  against  a  solid  back- 
^ound  of  blue  or  green  to  identify  edi¬ 
tions. 

Two  weeks  ago,  the  Tribune  resur¬ 
rected  Zingo  Bingo,  renaming  it  Magic 
Bingo  and  giving  away  weekly  cash 
prizes  of  $10,000  an  two  vacations  to 
Walt  Disney  World. 

Both  local  papers  also  recently  ex¬ 
panded  their  coverage,  the  Tribune 
offering  readers  a  colored  weather  map 
Monday  on  the  back  page  of  the  A- 
section 

And  both  papers  are  continuing  on¬ 
going  radio  and  tv  campaigns.  While  the 
Tribune  opted  to  sample  at  local  commu¬ 
ter  stations  Wednesday  morning,  the 
Sun-Times  said  it  preferred  to  "just 
monitor  the  operation  closely.” 

USA  Today  christened  its  Chicago 
promotion  campaign  ten  days  ago  with 
an  estimated  $1  million  schedule  of 
radio,  tv,  and  billboards.  The  paper  also 
began  sampling  on  Wednesday. 

The  Gannett  offspring’s  flashy  street 
boxes — some  bolted  to  the  sidewalks, 
some  chained  to  poles — invaded  the  city 
several  weeks  ago,  sending  the  Sun- 
Times  and  T  ribune  clamoring  for  justice . 

The  two  papers  complained  after 
USA  Today  set  up  shop  at  O’ Hare  next 
to  their  stands,  which  adhering  to  the 
city’s  Department  of  Aviation  wishes, 
had  always  been  black — void  of  any 
promotion  except  the  paper's  front  page. 
By  Tuesday  of  this  week,  however,  30 
black  USA  Today  boxes  had  appeared  at 
O’ Hare  after  the  Tribune  managed  to  dig 
them  up  in  Houston. 

The  local  papers  also  were  upset  that 
USA  Today  boxes  were  cropping  up  in 
parts  of  the  city  that  had  formerly  been 
considered  off-bounds  to  them  under  “a 
gentleman’s  agreement  with  the  city.” 

Finally  on  Tuesday,  following  ques- 
tons  from  the  public  and  media  about 
USA  Today’s  use  of  bolts,  the  city’s 
streets  and  sanitary  commissioner  re¬ 
portedly  was  considering  picking  up  ev¬ 
erybody’s  box,  according  to  a  story  in 
the  Tribune. 

Judge  says  headline 
was  not  defamatory 

A  federal  court  judge  has  dismissed  af¬ 
ter  trial  a  defamation  suit  brought  against 
Dow  Jones  &  Co.  by  Milton  Rudin,  an 
attorney  who  represents  Frank  Sinatra. 

Rudin  had  claimed  that  a  caption  over  a 
letter-to-the-editor  he  wrote  which 
appeared  in  Barron’s  magazine,  was  de¬ 
rogatory  and  defamatoty.  The  caption 
read:  “Sinatra’s  Mouthpiece.” 

Judge  Morris  Lasker  stated  that  “we  are 
unable  to  conclude  that  the  weight  of  the 
evidence  establishes  that  Barron’s  use  of 
the  caption  ‘Sinatra’s  Mouthpiece’  was  de¬ 
famatory  in  the  circumstances  of  the 
case.” 
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Classified  Advertising 


FEATURES  AVAILABLE 


CURRENT  AFFAIRS 


THE  EIGHTIES  attracts  readers.  Let  Bill  Wal¬ 
lace's  current  affairs  column  prove  itself  to  you . 
Box  15,  Fraser  NY  13753. 


EDITORS — Here  is  that  unique,  new  feature 
idea  you  have  been  looking  for-fun  and  educa¬ 
tional.  For  sample  and  details-New  World 
Press,  PO  Box  28931,  San  Diego  CA  92128. 

OVER  100  comics,  panels,  puzzles,  kid  fea¬ 
tures,  short  stories  and  various  features  to 
choose  from.  For  selected  information  write 
Dickson-Bennett,  1324  N  3rd,  St  Joseph  MO 
64501.  (816)  279-9315. 

PUZZLES,  cartoons,  columns;  features  galore. 
Bii  catalog  $3,  credited  to  order.  Dickson. 
1^00  Western  69e,  Gardena  CA  90248. 


"Senior  Clinic."  Weekly  Column.  Specialist 
treats  Elderly.  Samples.  HFM  Enterprises, 
(Falstaff),  1114  Ave.  of  the  Americas,  New 
York  NY  10036,  (212)  354-4445. 


SATIRE.  Proven  in  over  50  newspapers. 
Robert  Skoglund,  St.  George  ME  04857; 
(207)  372-8052. 


"MORE  FOR  YOUR  M0NEY"-A  proven  weekly 
column  to  meet  your  need  for  money  saving 
consumer  news.  Samples.  MikeLeFan,  1802  S 
13th,  Temple  TX  76501. 


MOVIE  REVIEWS 


MOVIE  REVIEWS,  interviews  with  photos  of 
celebrities  and  national  political  figures.  Inter¬ 
national  Photo  News,  Box  2405,  West  Palm 
Beach  FL  33402;  (305)  793-3424. 

i  MINI  REVIEWS  (Cartoon  illustrated).  Great  for 
weekend  section  or  entertainment  pages. 
Camera  ready.  Star  photos.  Our  9th  year.  Cine- 
man  Syndicate,  7  Charles  (!k)urt,  Middletown 

I  NY  10940;  (914)  692-4572. _ 

I  POLITICAL  COLUMNS 

'  LIBERTARIAN-CONSERVATIVE  EDITORIALS 
for  weekly  newspapers,  tailored  to  locality.  Pro 
Editing,  Box  2544,  Warner  Robins  GA  31099. 


ANNOUNCEMENTS 
NEWSPAPER  APPRAISERS 


NEWSPAPER  APPRAISALS  for  estate  plan-  ; 
ning,  tax.  partnership,  loan,  depreciation,  in¬ 
surance,  corporate  and  personal  worth.  Sens!-  , 
ble  fees.  Brochure.  Marion  R.  Krehbiel,  Robert  I 
N.  Bolitho,  PO  Box  7 133,  Shawnee  Mission  KS 
66207. 

VALUATIONS  PERFORMED  for  estate,  tax,  i 
merger,  sale  and  other  purposes.  Hempstead  &  : 
Co,  21  E  Euclid  Av,  Haddonfield  NJ  08033; 
(609)  795-6026. 

NEWSPAPER  BROKERS  ^ 

Appraisals,  Mergers,  Sales. 

No  Charge  for  Consultation. 

WHITE  NEWSPAPER  SERVICE 
James  W.R.  White 
Box  109,  McMinnville  TN  37110 
(615)  473-2104  or  473-3715. 

BILL  MATTHEW  COMPANY  conducts  profes- 
sional,  confidential  negotiations  for  sale  and 
purchase  of  highest  quality  daily  and  weekly 
newspapers  in  the  country.  Before  you  consider 
sale  or  purchase  of  a  property,  you  should  call 
(813)  733-8053  da/ime;  (813)  446-0871 
nights:  or  write  Box  3364 ,  Clearwater  Beach  FL 
33515.  No  obligation,  of  course. 

Brokers  You  Can  Trust 
Nationwide  Service 

WAYNE  CHANCEY 
CONSULTANTS/INVESTORS 

PO  Box  86.  Headland  AL  36345 
Wayne  Chancey  (205)  693-2619 

Jim  Hall  (205)  566-7198 

BROKERS  and  CONSULTANTS 
for  the  purchase  and  sale  of 
WEEKLY  AND  DAILY  NEWSPAPERS 
W  B  GRIMES  &  CO.  INC 
1511  K  St,  NW 
Washington  DC  20005 
(202)  NAtional  8-1133 


BEST  PUZZLES  and  word  games  for  less.  LA 
Features,  2396  Coolidge  Way,  Rancho  Cordova 
CA  95670. 

_ REAL  ESTATE _ 

HOUSE  CALLS-Miami  Herald.  Dallas  News,  60 
]  other  papers.  Several  national  awards;  one  said 
I  "concise,  entertaining,  wealth  of  real  estate 
knowledge,  solid  writing  skills."  7th  year.  Box 
447,  Rochester  NY  14618,  (716)  271-6230. 


20  MILLION  affluent  amateur  golfers  have 
been  badly  neglected  and  are  anxious  to  read 
and  learn  more  about  their  favorite  sport.  Buck 
Patterson's  successful  weekly  column, 
directed  to  amateur  golfers,  will  bring  these 
readers  to  your  sports  page.  Free  information  & 
sample  columns;  G.Z.  PATTEN,  PO  Box  95, 
Signal  MT.  TN  37377. _ 

ANNOUNCEMENTS 
NEWSPAPER  BROKERS 


JIMMY  CROWE 

CONFIDENTIAL  NEGOTIATIONS 
Specializing  in  the  best  Southern  markets.  1 14 
Wickersham  Dr,  Savannah  GA  31411;  (912) 
598-0931,  day  or  night. 

BE  A  PUSHER 

Push  yourself  into  that  job 
you’ve  been  looking  for  by 
placing  and  ad  in  E&P’s 
Positions  Wanted  section. 


ANNOUNCEMENTS 


BENEFIT  FROM  OUR  VAST 
NEWSPAPER  AUDIENCE 


ANNOUNCEMENTS 


NEWSPAPER  BROKERS 

NEWSPAPERS  FOR  SALE 

I  SYD  S  GOULD  ASSOCIATES,  INC. 

Brings  together  anxious  sellers  i 

and  eager  buyers!  ' 

I  SALES,  SERVICE,  MANAGEMENT 

Rte  1,  Box  146,  Theodore  AL  36582 

BE  YOUR  OWN  BOSS:  small,  established 
weekly  in  Oregon’s  Willamette  Valley.  Ideal  for 
couple.  $55,000,  terms.  Box  5431.  Editor  & 
Publisher. 

(205)973-1653 

I  ■ 

CALIFORNIA  RURAL  WEEKLY,  profitable. 

Under  lx  gross  at  $68,000  cash.  Box  5144, 

Editor  &  Publisher. 

Feature  Your  Feature  in 
FEATURES  AVAILABLE 
And  Watch  Your  Syndicate  Sales 
Soar! 


100  YEAR  OLD  weekly,  rural  growth  area,  easy  ; 
drive  to  major  cities,  about  $  lOOK  gross,  $30K 
down  will  handle.  Building  available,  rent  or 
buyat$65K.  For  someone  semi-retired,  with  a 
wife,  we  also  have  a  small  shopper  which  is  , 
netting  about  $20K  this  year.  Competitive  | 
field,  but  $12K  will  buy  it,  owner  carries  $28K 
balance.  Bill  Berger.  Associated  Texas  News-  I 
papers,  Inc.,  (512)  476-3950,  1801  Exposi-  ! 
tion,  Austin  TX  78703. 

NEWSPAPER  CONSULTANTS 

EXPERIENCED  in  Newspaper  Construction  I 
Senre  as  Owner's  Rep/Project  Manager.  Assist 
in  Planning,  Budgets,  Schedule,  Selection  of  | 
Architects,  Contractors.  Write  or  Call  Joe  Roili- 
son,  HMR  Associates,  PO  Box  22026,  San 
Diego  CA  92122,  (619)  459-0122, 

WEEKLIES  and  community  newspapers  a  spe¬ 
cialty.  Start-up  operations  a  favorite.  Former 
publisher  and  editor.  Call  or  write.  MICHAEL 
STEARNS,  100-20E  Elgar  PI,  Bronx  NY  i 
10475;  (212)671-9187.  j 

WE  ARE  operational  auditors,  management  ' 
analysts,  defining  problems, 
opportunities.  .  .  offering  you  solutions  and  ^ 
programs. 

Write  or  call  ROBERT  J,  ROSSI 

Management  Consultants  for  Newspapers  : 
227B  RR  1  Brookneal  VA  (804)  376-3021.  ! 


NEWSPAPER  BROKERS 
KNOW  THAT 
E&P  CLASSIFIEDS 
GET  THEM 
THE  BUSINESS! 

DEADLINE 

CHANGE 

Due  to  the  Easter  Holi¬ 
days  the  Classified  ad 
deadline  for  the  April  2, 
1983  issue  is: 

Monday 
March  28 
at  12  noon  EST 
E&P  CLASSIFIEDS 
(212)  752-7050 


1  KREHBIEL-BOLITHO,  INC 

I  Brokers-Appraisers-Consultants 
1  Over  540  Newspaper  Sales  i 

MARION  R.  KREHBIEL 
1  ROBERT  N.  BOLITHO 

;  PO  Box  7133,  Shawnee  Mission  KS 

66207.  Office;  (913)  381-8280  ; 

MEL  HODELL,  Newspaper  Broker,  j 

I  PO  Box  2277,  Montclair  CA  91763 
(714)  626-6440 

Pacific  NW  Newspaper  Associates 
Rod  Whitesmith,  (206)  892-7196 
Box  4487,  Vancouver  WA  98662 

TO  PURCHASE  OR  SELL 

A  Midwest  newspaper  property 
efficiently  and  professionally  through  ; 

newspaper  people,  contact  us  day  or  night.  i 

ROY  HOLDING  &  ASSOCIATES  ' 

I  PO  Box  212,  Galva  IL  61434,  (309)  932-  i 
'  2270  ! 

Roy  Holding  Dave  Kramer 

(3(59)  879-2412  (217)  784-4736 

I  —Appraisals  done  quickly,  reasonably— 


ED  0  MEYER,  Licensed  Broker-Appraisals-  $1,150,000  to 

Consultation-Sales.  Suite  101-E,  300  W  ,  $40,000.  Bill  Berger,  Associated  Texas  News- 


Franklin  St,  Richmond  VA  23220.  (804)  643- 
7816  or  266-1522. 


papers,  Inc,,  (512)  476-3950,  1801  Exposi-  I 
tion,  Austin  TX  78703. 


CLASSIFIED  ADVERTISING  RATES 


LINE  ADS 

1  week  — $4.50  per  line. 

2  weeks — $4  00  per  line,  per  issue 

3  weeks— $3.40  per  line,  per  issue 

4  weeks— $2  80  per  line,  per  issue. 


Effective  January  1,  1983 

POSITIONS  WANTED 
s.  1  week  —$3.00  per  line, 

i.  per  issue  2  weeks— $2.50  per  line,  per  issue, 

i.  per  issue  3  weeks — $2.25  per  line,  per  issue, 

s,  per  issue.  4  weeks — $2.00  per  line,  per  issue. 


Add  $4.50  per  insertion  for  box  service,  Add  $3.00  per  insertion  for  box  service, 
count  as  an  additional  line  in  copy  count  as  an  additional  line  in  copy. 

Count  approximately  39  characters  and/or  spaces  per  line. 

3  lines  minimum  (no  abbreviations). 

DEADLINE:  Every  Tuesday,  2  pm  (EST) 
for  Saturday's  issue. 

Payment  must  accompany  all  Positions  Wanted, 

Features  Available  and  Announcement  ads. 

DISPLAY  CLASSIFIED 

The  use  of  borders,  boldface  type,  cuts  or  other  decorations,  changes 
your  classified  ad  to  display.  The  rates  for  display-classified  are:  1 
time-$70  per  column  inch;  2  or  more  times-$65  per  column  inch. 

DEADLINE:  8  days  prior  to  publication  date. 


Contract  rates  available  on  request. 

Box  number  responses  are  mailed  each  day  as  they  are  received. 

EditM-  &  PwbiisiMr 

575  Lexington  Av,  NY,  NY  1(X)22.  (212)  752-7050. 
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ANNOUNCEMENTS 


NEWSPAPERS  FOR  SALE 


TAKE  MY  PLACE:  After  25  years  of  publishing  ! 
one  of  the  most  lucrative  Anglo-Jewish  month- ; 
lies.  I  am  ready  to  step  down.  An  ideal  husband  ’ 
and  wife  operation.  Box  5437,  Editor  &  Pub¬ 
lisher. 

WEEKLY  in  excellent  New  England  town.  ! 

Modest  moneymaker.  Sell  all  or  part. 

Box  60,  Bantam  CT  06750.  ' 


2  WEEKLIES  in  Zone  3.  Gross  revenues  ! 
$425,000.  Attractive  terms,  including  low  ; 
down  and  long-term  financing.  Complete  ; 
^uipment  including  press.  New  store  open-  ! 
ings  planned.  Group  owner  consolidating  op¬ 
erations.  Call  (415)  344-4212. 


WELL  ESTABLISHED  WEEKLY  with  own  com-  ' 
position  facilities  serving  thriving  New  England  i 
area  with  diversified  industry,  large  shopping 
centers  and  prestigious  colleges.  Priced  below 
annual  volume,  and  $50,000  down  will  swing  i 
deal.  W  B  Grimes  &  Co,  Inc,  1511  K  St,  NW  ! 
Washington  DC. 


WESTERN  OREGON  weekly,  priced  under 
gross,  only  $10,000  down,  $198.23  monthly 
payments. 

Rod  Whitesmith,  (206)  892-7196 
Box  4487,  Vancouver  WA  98662 


PROMOTE  YOURSELF 
through 

EtP  CLASSIFIEDS 


11,000  CIRCULATION  3-times-a-week  news¬ 
paper  in  sunbelt  area  with  associated  shopper 
and  highly  profitable  printing  plant.  $5.5  mil¬ 
lion.  Wayne  Chancey  Consultants/Investors, 
Box  86,  Headland  AL  36345  (205)  696- 
2619, 


CONTROLLED  CIRCULATION  weekly  news¬ 
paper  home  delivered  to  three  Mid-New  Jersey 
Counties.  Million-dollar  gross.  Terms  can  be 
arranged  to  suit  qualified  buyer.  Edwin  0 
Meyer,  Suite  101-E,  300  W  Franklin,  Rich- 
mind  VA  23220. 


MID-SOUTH  WEEKLY— over  75  years  young, 
county  seat.  5000  circulation,  profitable,  own 
building,  production  equipment,  no  press. 
Gross  3  year  average  $170,000.  Real  oppor¬ 
tunity  in  good  work  and  living  community.  Best 
offer-casn  or  terms  and  non-compete.  Box 
5373,  Editor  &  Publisher. 


RARE  OPPORTUNITY.  Weekly  advertising 
publication.  Two  hours  north  of  St.  Louis, 
Tremendous  growth  potential.  Established  5 
years.  Gross  240,000  plus.  (217)  223-0205. 


SUCCESSFUL  suburban  weeky.  Zone  5,  Prime 
market,  no  debts,  grossing  $125K.  Box  5404, 
Editor  &  Publisher. 


THREE  WEEKLIES  in  Zone  3;  "grass  roots  ' 
communities.  Over  150  years  of  publication; 
grossing  over  $800,000.  Box  3957,  Editor  & 
Publisher. 


WHAT  HELPS  US 
.  .  .  HELPS  US 
HELP  YOU 


To  expedite  your  questions, 
claims  and  payments  regard- 
ing  classified  invoices, 
please  RETURN  THE  YEL¬ 
LOW  COPY  OF  THE  INVOICE 
WITH  YOUR  PAYMENT,  and 
refer  to  the  invoice  number  in 
all  correspondence  regard¬ 
ing  your  bill.  This  will  assure 
proper  credit  to  your 
account. 


THANK  YOU: 
E&P  CLASSIFIED 
DEPARTMENT 


ANNOUNCEMENTS 


NEWSPAPERS  WANTED 


WANTED;  Daily  and  weekly  newspapers  in  the  I 
USA,  Good  leverage;  with  or  without  owner  fi-  ! 
nance.  ^Contact;  DAVID  W.  BARTLETT,  Pub¬ 
lisher,  Post  Office  Box  260,  Old  Forge,  NY 
13420.  Or  call:  (315)  369-3747. 


WANTED:  Established  weekly  in  Zones  3,4,  or 
6.  Experienced  newsman  has  about  $75,000 
for  down  payment.  Write  Box  5411,  Editor  & 
Publisher. 


SHOPPING  GUIDES 


WRITE  OR  CALL  THE  SHOPPER  DOCTOR  , 
fora  check  up.  Estil  Cradick,  950  Parkwood  Dr,  i 
Dunedin  FL  33528;  (813)  733-1678.  ! 

INDUSTRY 

SERVICES 

CIRCULATION  SERVICES 

j  ATTENTION  CIRCULATORS  OR  PUBLISHERS 
'  Using  a  high  quality  sales  organization  makes  a 
real  difference — better  retention  at  a  lower , 
cost.  Campbell  and  Associates  can  provide  your  | 
circulation  department  with  the  volume  of 
quality  new  customers  yuu  want  at  a  reasonable  | 
price.  For  more  information  call  or  write  Camp- 1 
bell  and  Associates,  3864  Center  Rd,  #10C,  I 
Brunswick  OH  44212;  (216)  225-7440.  I 


DICK  LEVIS  provides  the  finest  telephone  sales 
and  paid  in  advance  crew  orders  in  the  industry! 
Call  me  at  (201)  772-7002  for  action! 


I  ED  SALZMAN  builds  circulation.  Specializing 
in  telephone  and  crew  sales;  analysis,  develop- 
1  ment  and  establishing  in-house  programs.  (Jail 
I  (703)955-2638. 


EXPERT  TELEPHONE  SALES  TRAINING  to  in¬ 
crease  order  per  hour  ratio.  Call  THE 
TRAININGWORKS,  (212)  372-7021. 


MARKETING  PAPERS  for  the  80’s  to  survive 
[  through  the  90’s  and  beyond.  From  carrier  to 
mail  with  expertise  in  .  .  .Renewal  systems 
in  advance  carrier  and  mail 
programs  .  .  Phone  and  crew 
solicitations  .  .  .  Voluntary  paid  and  other 
!  conversion  programs  .  .  .Promotions,  single 
I  copy  sales,  MBO  and  financial 
:  management  .  .  .Personnel  development 
'  and  specialized  training  .  .  .  and  much, 
I  much  more. 

Call  Kevin  S.  Pappert,  (313)  683-2963 
I  Circulation  Consultant  for  Newspapers 


Maturity 
Integrity 
Leadership 
New  Techniques 
Experience 

Milne  Corporation;  The  leader  in  phone  and 
door-to-door  programs. 

(313)  642-06(X) 


PROFESSIONAL  TELEPHONE  subscription 
sales  seniices.  Pay  only  for  results!  Ken  Gage  & 
Associates,  (512)  224-6672. 


MARKETING  & 
READERSHIP  RESEARCH 


WE’RE  IMPROVING  AD  REVENUE 
!  THROUGH  MARKET  RESEARCH 

The  first  goal  of  a  market  research  company  is 
to  provide  its  clients  with  accurate  readership 
research.  OMNI-RESEARCH  believes  the  role 
of  a  newspaper  research  firm  doesn't  end  there. 
For  each  of  our  clients,  we  create  a  unique 
I  competitive  edge  that  results  in  improved  ad 
lineage  from  their  advertising  base. 

We  aim  to  become  part  of  your  management 
team.  From  our  presentations  to  top  manage¬ 
ment,  to  our  sales  seminars  with  your  sales 
force,  we  work  to  make  your  research  data  a 
useful  and  profitable  tool. 

We  welcome  the  opportunity  to  show  you  just 
how  profitable,  productive  and  affordable  re¬ 
search  can  be.  (Jail  our  Director  of  Newspaper 
Research,  Jack  Brodbeck  collect,  at  (305) 
746-3335. 

OMNI-RESEARCH 


INDUSTRY  SERVICES 


NEWSPAPER  DESIGN 


GREAT  NEWSPAPERS 
BY  DESIGN 

R-E  Design  is  committed  to  making  and  keep¬ 
ing  the  newspaper  a  vital,  exciting  product  in  ' 
today's  and  tomorrow's  world.  Total  redesign,  ] 
projects  and  workshops.  PO  Box  2486,  Salt  ' 
Lake  City  UT  841 10.  j 

EQUIPMENT 
&  SUPPLIES... 

CAMERA  &  DARKROOM 


SQUeeze  Lenses,  new  and  trade  ins.  . 
Manufacturer/Specialists  since  1968 
New,  super  designs  surpass  all 
VARIABLE  OR  FIXED,  2  to  25% 

CK  Optical  (213)  372-0372 

Box  1067,  Redondo  Beach  CA  90278 


VERTICAL  CAMERA-Compugraphic  C-1418  , 
with  P- 1 5  Processor.  On  lease  used  1 8  months,  i 
Contract:  Tom  O'Gara,  Sunshine  Publications,  I 
1326  S  Midvale  Blvd,  Madison  Wl  53711, 
(608)  271-3030. 


COMPOSING  ROOM 


AKI  Keyboard  perforators.  4  PCI80's,  4 
PCIlOO's  and  spare  parts.  Call  Ernie  Foito, 
Post  Publishing  Co;  (203)  333-0161,  exten¬ 
sion  245. 


COMPUTER  SOFTWARE 


ADMASTER  i 

Breakthrough  in  powerful,  low-cost  computer  | 
software  for  advertising  scheduling,  billing.  I 
collections  and  sales  management.  Especially 
designed  for  weeklies.  Includes  features  usual¬ 
ly  found  on  $100, 0(X)  systems.  Electronic  run  j 
sheet,  automatic  ad  scheduling,  aging,  sales 
reports, remindernoticestoslow-pays.  Runson  I 
most  computers,  including  Apple  and  CP/M  ! 
machines.  Software  $3500.  (Jomplete  single  ' 
and  multi-user  computer  systems.installation  - 
and  training  also  available.  Free  brochures. 
Sunlight  Software,  Box  5553,  Mill  Valley  CA  ; 
94942;  (415)  383-4500.  1 


BILLING  SOFTWARE 

Designed  by  a  publisher,  easy  to  use  and  will  | 
I  run  on  the  inexpensive  Microcomputers  from 
Radio  Shack.  Prints  journals,  bills,  aging  and 
sales  analysis.  Keeps  individual  detail  of  en-  ! 
tries  on-line.  Now  being  used  by  dozens  of 
!  small/medium  size  publications.  Call  or  write  ; 
for  sample  reports.  Publisher  Control  Systems,  i 
223  West  5th  St,  Shawano  Wl  54166,  (715)  | 
526-6547.  Jim  Sutton  or  Steve  Kuckuk. 


PAID  CIRCULATION  AND  BILLING  SOFT¬ 
WARE 

designed  for  small  to  medium  newspapers  and 
shoppers.  Feasible  for  500  to  30,000 -i-  cir¬ 
culation.  Single  or  multi-paper,  subscriber/ 
nonsubscriber,  lst/2nd/3rd  class  mailings  with 
1-4  up  labels  and  optional  SCF  and  bundle 
markers.  Multiple  rates,  auto  renewal  notices, 
or  cancellation,  non-subscriber  status  changes 
on  your  cutoff  dates.  Prints  billings  with  1st 
and  2nd  notices  using  optional  billing  address. 
Postal,  distribution  and  financial  statistics- 
much  more.  Complete  system  for  $4000.  You 
buyTRS80  Mod-Ill  hardware  locally.  Software 
only  $1195.  Gridley  Herald,  distributor  for 
AM  ICO  Software.  PO  Box  68,  Gridley  CA 
95948.  (916)846-3661. 


MAILROOM 


CUTLER-HAMMER  conveyors  and  spare  parts. 

Also  new  Crabtree  conveyors  and  spare  parts. 

Rollertop  conveyors,  all  sizes 

Bottom  wrappers 

Sta-Hi  251  stackers 

Cutler  Hammer,  stackers 

Baldwin  Count-O-Veyors  104A's 

Truck  loaders 

Sheridan  48P 

NORTHEAST  INDUSTRIES 
(213)  256-4791 


FERAG  conveying  systems,  2  forwarding  sta¬ 
tions,  2  delivery  stations,  like  new.  We  will 
sell  part  or  all. 

I  IPEC,  97  Marquardt  Dr,  Wheeling  IL  60090 
j  (312)459-9700  Telex  20-6766 

FOR  SALE.  MULLER-MARTINI  EM-10  insert- 
'  ing  machine.  Overhauled  by  Muller-Martini  in 
I  1979.  Has  very  low  hours.  Like  new  condition. 
Price,  $35,000.  Box  5094,  Editor  &  Pub¬ 
lisher. 


EQUIPMENT  &  SUPPLIES 


MAILROOM 


GOOD  RECONDITIONED  Cheshire  and  Mag- 
nacraft  labeling  machines  with  single  and  mul¬ 
tiwide  label  heads  and  quarter  folders.  (Jail 
Scott  or  Ed  Heisley;  (800)  527-1668  or  (214) 
357-0196. _ 


ROLL  THE  PRESSES! 
E&P  CLASSIFIEDS 
We  move  machinery! 
(212)  752-7050 


6 

KW  WIRE  TYERS 
Call  Bob  Terry 

Los  Angeles  Times  (213)  972-5168 


24-P  &  48-P  SHERIDAN  stutters  tor  sale.  Re¬ 
furbished  and  installed  in  your  plant.  Guaran¬ 
teed  production.  Other  services  offered:  Take¬ 
down,  moving,  erecting,  start-ups,  training  per¬ 
sonnel  on  set-up  and  operating  procedure  on  all 
Sheridan  or  Harris  stuffing  equipment.  Jimmy 
R  Fox,  Mail  Room  Consultant.  Houston  TX 
(713)  468-5827. 


USED  CHESHIRE  MACHINE 
MODEL  525/539 
Call  (216)  951-2792 


MISCELLANEOUS 


PIN  REGISTER  DRILLS  repaired-worn  tips  re¬ 
placed  with  hardened  tool  steel  and  ground  to 
original  contour-good  as  new  for  a  fraction  of 
the  original  price-one  week  delivery.  Brooklyn 
Tool  and  Machine  Company.  380  Canal  St. 
New  York  NY  10013;  (212)  925-5940 


NEWSPRINT 


30  LB  NEWSPRINT  ROLLS  all  sizes 
BEHRENS  Pulp  &  Paper  Corp 
3305  W  Warner,  Santa  Ana  CA  92704 
(714)  556-7130 


USED  TYPESETTING  EQUIPMENT 

Cameras . Platemakers 

Nationwide  Brokers-10%  Sales  Commission. 
We  remove  the  risk  when  buying  or  selling  be¬ 
tween  individuals. 

Bob  Weber.  (216)  831-0480 


CASH  FOR 

MARK  I,  IV,  V  PACESETTERS 
LINOTRON  202-CG8600 
(614)  846-7025 


CG  TYPESETTERS.  Editwriter  7500,  $7850; 
7700,  $9950;  2750,  $5350;  CG  8600. 
$36,000;  Videosetter  Universal,  $18,000. 
Guaranteed.  Bob  Weber.  (216)  831-0480. 


'  CG  8600,  60  fonts  $39. 500;  VideoSetter  Uni- 
:  versa),  all  options,  on  line  grids,  PMA, 

-  $15,000;  EDIT  7900  LR,  $8900;  CG  MINI 
;  DISK  READER,  $1350.  Bob  Weber.  (216) 
I  831-0480. 


COMP  II,  10  strips,  supported,  $2300;  COMP 
I,  4  strips.  $1500;  COMP  JR  9  strips.  $2000; 
EXECUWRITER  II,  pulley  kit,  3  strips.  $1850. 
Bob  Weber.  (216)  831-0480. 


COMPEDIT  5810, 4type,  2>^  years.  $12,750; 
AM  (>jmpSet  4510/504,  Program  23,  4  strip. 
$8350;  AM  3500/504,  Program  24,  $2750. 
Guaranteed.  Bob  Weber,  (216)  831-0480. 


IF  YOU  FIND  that  any  of  the  equipment  adver¬ 
tised  in  this  column  has  already  b^n  sold  or  is 
I  no  longer  available,  call  us.  We  sell  recon¬ 
ditioned  phototypesetters,  fully  guaranteed. 
!  GRAPH-X,  Inc.,  17  Bucknell  Ct.,  Bethlehem 
PA  18015.  (215)867-2002. 


NATIONAL  GRAPHIC  ARTS 
EQUIPMENT  BROKERS 
THE  DAVID  JOHN  COMPANY 
AM  Varityper,  Compugraphic,  IBM. 

Itek,  Kodak,  Mergenthaler,  VGC 
"Sell  (or  the  most,  buy  for  the  least" 

7%  Commission 

All  Equipment  Guaranteed,  (216)  562-3750 


QUADRITEK  1200,  processor,  14  fonts,  pap¬ 
er,  chemistry.  Assume  installment  purchase 
'  agreement  with  no  down  payment.  (307)  745- 
5165. 


TYPESETTERS.  Unisetter  HR.  $6950,  LR. 
$5450;  Unified  Composer,  $3250;  Uniterm, 
i  $1250;  Mark  IV,  $4000;  MDT  350.  $3150; 
8"  FOR.  $  1 500,  Itek  430  Camera.  $4000;  CG 
OEK  with  Tape  Punch,  $1750;  MDR,  $1450; 
Computape  II.  $1500.  Bob  Weber  (216)  831- 
0480. 
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EQUIPMENT  &  SUPPLIES 

EQUIPMENT  &  SUPPLIES  | 

EQUIPMENT  &  SUPPLIES 

HELP  WANTED 

PHOTOTYPESETTING 

PRESSES  ! 

PRESSES 

ACADEMIC 

AM,  COMPUGRAPHIC  TYPESETTERS,  Buy  & 
^11.  10%  commission.  Reconditioned  models  , 

available.  WSI,  (216)  729-2858. _ , 

AVAILABLE  JUNE,  1983.  (Canadian  funds). 
All  machines  have  spare  parts  kits  and  paper; 
tape  readers.  Will  split  or  sell  separately.  All  i 
under  Compugraphic  service  contract,  in  good ; 
working  order.  All  open  to  offers. 

Advantage  I,  $18,000:  Universal  Videosetter. 
16  fonts,  $19,000;  Videosetter  II,  1  font, 
$10, OCX);  2  Unified  Composers,  $3500  each; 
UniScan  OCR,  $10,000;  1  MOT,  $3500;; 
2961/HS,  $2500;  Compuwriter  Junior,! 
$3500.  Phone  Mike  Abbott;  (604)  273-1571  i 
TWO  2414  Videosetters.  Unified  Composer,  in ; 
good  condition.  Any  reasonable  offer.  Contact 
Glen  (Xrrnwall  (907)456-6661. 


CompuWriter 
owners  are  lucky... 

They  own  half  of  a 
microCOMPOSER 
system! 

microCOMPOSER  gives  you  com¬ 
puterized  typesetting  plus  a  bus¬ 
iness  computer  Total  control, 
total  versatility  You  won  t  want 
less  You  don  t  need  to  spend 
more  Your  CornpuWriter  is  not 
obsolete  only  the  way  you  ve 
been  using  it  is 

Let  us  change  all  that 

Cybertext  Corporation 
Box  860  Areata.  CA  9552 1 
707-822-7079 


_ PLATEMAKING _ i 

FOR  SALE-NEW  TWIN  STAR  washout  unit: 
Napp  system  for  Twin  Star  plate  processor. 
Never  Used.  For  more  details  call  John  Morris, 
Best  Publishing  Co.,  (213)  548-4545.  [ 

PRESS  CONVERSIONS 

GOSS  MARK  I  8.  22^4"  cutoff,  82  "  wide.  I 
Available  November,  1982. 

Goss  Mark  I.  16  Goss  units  23  9/16  A  80  and 
82,  12  Mark  I  Goss  units  22  Vi  A  80,  8  half 
decks  A  80  and  82.  6  color  humps  A  80  and 
82, 4  2:1  folders  inverted  and  regular  239/16, 

2  2:1  folders  regular  22  V4.  6  Goss  auto-  . 
pasters,  20  Wood  reel  stands.  2  balloon  former , 
assemblies,  4  double  width  portable  ink  foun¬ 
tains.  Many  other  parts  available.  Reverse  gear¬ 
ing  assemblies  available,  22  V4  B  23  9/16 

PRESS  CONVERSIONS 
OFFSET  AND  AN  I LOX  ’ 

INSTALLATIONS 
PRESS  REMOVAL  I 

HEATED  STORAGE  AVAILABLE  i 

Please  call  Mr  Headliner,  Printing  Press  Ser- 1 
vices  Inc,  E  34th  St,  Cleveland  OH;  (2 16)  883- 
8724. 

UK  factory  phone  01 1-44-772-797050. 


21  Va”  CUTOFF  HEATSET  PRESS 

Harris  N1200.  2lV4"  cutoff  by  40VS"  5  units, 
collect/non-collect  folder,  2  MEG  pasters  and 
Overly  14  foot  2  pass  dryer  chills  (New  1981). 
Excellent  press  for  square  tab  and  HeatSet 
circular. 

Harris  845,  8  units  (New,  approximately 
1981),  2  folders.  Angle  Bar  Nest  with  bay  win¬ 
dow,  4  Butler  pasters  (1800  FPM  data  mat 
controls).  Available  immediately  at  less  than 
half  new  price. 

IPEC,  IN(J,  97  Marquardt  Drive,  Wheeling  IL 
60090,  (312)  459-9700.  Telex  20-6766. 

4-UNIT  Web  leader  press,  2V7  years  old,  very 
good,  can  be  seen  running.  Ideal  weekly  news¬ 
paper  press.  Also  T/A  cross-over  available. 

hrone  (306)  682-2561.  _ 

INLINE  CUSTOM  Bilt  2  Knife  Trimmer. 
Can  be  coverfed  to  offline  operation. 
Phone  (805)  942-0448. 

2  Martin  Pasters,  1979  rated  1200  FPM. 
Goss  Community  add-on  units,  1969-76. 

Goss  Suburban  add-on  units. 

Goss  Urbanite  Vx  folders. 

Goss  Urbanite  folders  and  units. 

Goss  Urbanite  1000  series,  Vx  folder. 

6  Goss  Urbanite  1000  series  units. 

Goss  4,  6,  8-position  roll  stand. 

Goss  (Jrbanite.  10  units,  1980. 

Gregg  flying  imprinter  22  ^x",  45  Vlt", 

Fincor  motor  and  controls. 

Harris  V- 1 5A  add-on  units,  1977. 

Harris  V-25,  Vx  and  Vi  folder  JF-1. 

Harris  845  add-on  units. 

Harris  845.  22Vx,  8  units,  1973. 

Harris  845,  6  units,  22Vx’'. 

Harris  V-25,  8  units,  1978. 

3  Butler  pasters,  1600  FPM,  1975. 

Color  King  presses  and  units. 

Harris  V-25,  4  units.  1978. 

Count-O-Veyors  Model  106. 

I  2  Cary  Silicone  applicators. 

1  1  King  Press  Book  Former. 

WILL  SELL  COMPLETE  PRESSES  OR  ANY 
:  COMPONENTS  SEPARATELY. 

WANTED;  Newspaper  equipment  and  com- 
;  plete  plants. 


IPEC,  INC 

97  Marquardt  Dr 
I  Wheeling  IL  60090 

I  (312)  459-9700  Telex  20-6766 

PRE-OWNED  WEB  PRESSES 
4-Suburban  900  series 
4-Suburban  1000  series 
4-Suburban  1 500  series 
Suburban  combination  folder  with  balloon  for- 
I  mer.  Community  unit  1971. 

'  KJ6  V7-quarter  folder  with  balloon  former. 
Count-O-Veyor  model  106. 

Add-on  components  for  Goss,  Harris  and  King 
1  presses. 

I  All  machines  can  be  seen  in  operation  and  are 
'  available  for  immediate  delivery.  Call  or  write 
for  our  Turnkey  installation  price. 

1  OFFSET  WEB  SALES,  INC. 

PO  BOX  211 

I  MARYSVILLE  WA  98270 

(206)  653-2519 

■  ROYAL  ZENITH  Polygraph  4  unit  Web  Offset 
1  Press,  17^S"x24V5"  wide,  with  2  Roll  Stands, 
!  Folder,  Sheeter,  $34,500.  (415)  873-2640. 


'  HARRIS  845,  8  units  1982-1978  vintage,  8 
‘  Martin  splicers,  2  folders,  22^x".  Like  new. 

;  Available  immediately. 

I  Harris-M-1000,  6  units,  2  Butlers,  Oven,  chill 
,  rolls,  1972. 

5  unit  Harris  V22,  RBI  folder 
[  7  unit  Community,  2  folders,  1975 
,Goss  Suburban  1000  series,  4  units. 

I  Goss  Metro,  6  units-1  color  cylinder,  1974- 
!  1976. 

'  Goss  Mark  I,  A-80,  22^x",  4  units,  2:1  folder, 
RTP's. 

Goss  Mark  I,  1  add-on  unit,  22Vx  with  reel 
!  A-80. 

!  4  unit  Goss  Community  (grease) 

I  Vanguard  V-15,  4  and  5  units 
j  Urbanite,  3  units  plus  3-color  unit  1980-folder 
I  and  Butlers. 

•|  BELL-CAMP  INC 

1  Box  97 

I  Elmwood  Park  NJ  07407 

I  (201)  796-8442  Telex  130326 

I  HARRIS  845 

!  4  unit  press.  RBC  2.  half  folder,  230  HP,  6 
position  roll  stand.  New  1975.  Available  im¬ 
mediately.  $40,500. 
j  ONE  CORPORATION 

3400  Malone  Drive 
Atlanta  GA 

I  (404)  458-9351  tpIp»  7(X)563 


GOSS  PRESSES 

Interesteid  in  a  usetj 
Goss  Community,  Sub¬ 
urban  or  Urbanite 
press? 

Contact  Mr.  Gene 
Plewa. 

GOSS  PRODUCTS 
Graphic  Systems  Division 
Rockwell  International 
3100  South  Central  Ave. 
Chicago,  Illinois  60650 
312-656-8600  Telex  253478 


GOSS  URBANITE.  4  units  and  5  units 
Urbanite  3  color  units,  add-on  units 
Suburban  1500,  7  units,  1978 
SC  Community,  7  units,  1978 
SC  Community,  4  units,  1979 
SC  Community  Folders  and  units 
Harris  845,  4  units,  1975 
V25,  4  units,  1978 
V15A,  6units,  1978 
V15A,  3  units,  1971 
VISA  and  V25  add-on  units 
JFI,  JFIV,  JFIO,  JF25  Folders 
News  King,  2  units,  KJ6  Combo  folder. 

ONE  CORPORATION 
3400  Malone  Drive 
Atlanta  GA 

(404)  458-9351  Telex  700563 

GOSS  COMMUNITY  3  unit  press,  1974,  for 
sale  immediately  by  owner.  Box  5414,  Editor  & 
Publisher. 

GOSS  METRO  4/C  unit  with  auto  paster.  Must 
sell  immediately.  Lynn  Thomas,  (313)  921- 
4560. 


YALE  electric  clamp  truck  including  charger, 
4000  pound  capacity.  100  hours.  Excellent 
condition.  $14,000.  Len  Thomas  (313)  921- 
4560. 


REBUILT  URBANITE  UNITS 

I  1.  Individual  components  or  complete  presses. 

I  2.  Units  are  stripped  down  to  the  side  frames 
I  and  restored  to  like  new  condition. 

'  3.  Cost  IS  approximately  half  of  replacement 
'  price. 

I  4.  Exchange  program  available  to  minimize 
'  down  time. 

:  5.  Inquire  for  pictures  and  brochures. 

IPEC.  INC,  97  Marquardt  Drive,  Wheeling  IL 
60090,  (312)  459-9700,  Telex  20-6766. 

'  3  UNIT  1000  series  Suburban 
SU/Suburban  Folder 
2  unit  Community  Oil  Bath 
Urbanite  add-on  units  and  folders 
2  to  8  unit  V15A  with  JF15  folder,  mid  to  late 
!  70's  mfg 

Harris  VISA  add-on  units,  mid  to  late  70's  mfg 
1  to  3  unit  News  King  with  KJ4.  reconditioned 
;  3  to  5  unit  News  King  with  KJ6.  reconditioned 
'  3  to  5  unit  News  King  with  KJ8  and  upper 
former 

New  King  add-on  units 
Baldwin  104  Count-O-Veyor 

Offered  Exclusively  by 
INUND  NEWSPAPER  MACHINERY  CORP 
I  105th  &  Santa  Fe  Dr.  PO  Box  15999 
Lenexa,  Kansas  66215 

i  (9 1 3)  492-9050  Telex  4-2362 


;  WE  HAVE  IN  STORAGE;  Spare  parts  for  Hoe,  I 
j  Scott,  Goss  and  Wood  presses,  offset  or  letter 
press. 

Portable  ink  fountains 
I  Cline  reels  and  pasters 

I  Goss  single  width  balloons  I 

I  104A  counter  stackers  I 

Hoe  Skip  Slitters  '■ 

’  6  units  of  Urbanite,  folder  and  balloon  \ 

I  Press  #592  ] 

!  12  Wood  electra  tab  pasters 

Napp  manual  platemaking  systems  ! 
I  Beach  platemaking  systems  ] 

I  Capitol  roll-handling  equipment,  new  &  used 
I  We  have  or  can  get  what  you  need 
tor  your  pressroorr  or  mailroom. 

I  We  do  machinery  moving  and  erecting 
We  buy  printing  equipment. 

I  NORTHEAST  INDUSTRIES,  INC. 
j  (213)  256-4791 

I  WE'VE  MOVED 

I  Please  note  our  new  address  and  telephone 
I  number. 

ONE  CORPORATION 
3400  Malone  Drive 
Atlanta  GA 

!  (404)458-9351  Telex  700563 


i  ASSISTANT/ASSOCIATE  Professor,  MS  or 
j  PhD,  minimum  5  years  print  news  experience. 

I  Teaching  experience  desired.  Application  to; 

I  Charles-Gene  McDaniel,  Director,  Journalism 
I  Program,  Roosevelt  University,  430  S  Michi- 
'  gan,  Chicago  IL  60605.  Affirmative  action. 

‘  JOURNALISM.  Assistant  professor,  tenure- 
track,  to  teach  photojournalism  and  advertis¬ 
ing.  Other  courses  available  depending  upon 
interest  and  expertise.  PhD  preferred  in  jour¬ 
nalism,  mass  communication  (print  emphasis) 
or  related  area.  At  least  3  years  of  professional 
I  experience.  Evidence  of  teaching  effective¬ 
ness,  scholarly/creative  activity  required.  Pre- 
I  ference  to  person  with  student  publication  ex¬ 
perience.  Salary  negotiable.  Attractive  benefits 
package.  Application,  vita  and  three  letters  of 
1  reference  no  later  than  April  15,  1983  to;  John 
!  H.  Boyd,  Search  Committee  Chairperson,  De- 

Gartment  of  Communication,  Indiana  State 
Iniversity,  Terre  Haute  IN  47809.  AA/EOE. 


'  YOU  CAN  BET  ON 
E  &  P  CLASSIFIEDS... 

I  To  take  your  used  press,  hard- 
I  ware  (or  software)  that's  been  sit- 
i  ting  idly  by,  and  put  it  back  into 
production! 

I  Perhaps  you  can't  use  that  par- 
!  ticular  equipment  ...  but  we'll 
I  bet  you  could  sure  use  the  space 
j  it  occupies. 

Consider  the  dozens,  perhaps 
I  hundreds  of  square  feet  being 
j  lost  in  storage  of  unused  equip¬ 
ment.  Now  look  at  the  space 
I  occupied  by  each  single  piece  of 
equipment  on  this  page!  Space  is 
I  money — hundreds  of  dollars 
I  worth  of  your  space  can  be 
!  opened  up  for  as  little  as  $2.80  a 
I  line  of  our  space!  We'll  put  that 
I  equipment  back  into  production 
!  for  you  in  someone  else's  plant — 
I  and  produce  a  profit  for  you  to 
boot! 

E&P  CLASSIFIEDS 
(212)  752-7050 


FOR  SALE 

McCain  Saddlematic  66.  1967  Combo  4  pock, 
ets.  Stitcher  and  Trimmer,  plus  station.  See  in 
operation  at  Review  Printers,  Inc.  $22,000 
firm.  Phone  Lee  Ruwitch  (305)  377-3721. 

WANTED  TO  BUY 

CHESHIRE  and  Phillipsburg  any  condition. 
Call  collect  Herb(201)289-7900.  AMS,  1290 
Central  Av,  Hillside  NJ  07205. 

GOSS  COMMUNITY  OIL  BATH, 
with  SC  folder  unit  separate. 

Box  1983,  Editor  &  Publisher. 

MULLER  227  INSERTER 
in  good  operating  condition. 


ASSISTANT  PROFESSOR 
JOURNALISM 

To  begin  September  15,  1983.  Teach  news¬ 
writing,  editing,  and  advanced  journalism 
courses.  Contribute  to  graduate  program  being 
planned.  Advise  students  about  academic 
programs.  Qualifications:  Master's  degree,  and 
five  years  of  full-time  professional  news  media 
experience.  Salary:  Negotiable.  Please  send  re¬ 
sumes  to:  Chair,  Journalism,  102  Lake  Hall, 
Northeastern  University,  360  Huntingdon  Ave¬ 
nue,  Boston  MA  02115.  Northeastern  is  an 
equal  opportunity/affirmative  action.  Title  IX 
University. 

To  answer  box  number  ods  in 

EDITOR  &  PUBLISHER 

Address  your  reply  to  the  box  number 
given  in  the  od,  do  Editor  &  Publisher, 
575  Lexington  Av,  New  York,  NY  10022. 
Please  be  selective  in  the  number  of  clips 
submitted  in  response  to  on  od.  Include 
only  material  which  can  be  forwarded  in 
o  large  manilla  envelope.  Editor  &  Pub¬ 
lisher  is  not  responsible  for  the  return  of 
I  any  material  submitted  to  its  advertisers. 


in  good  operating  condition. 
Reply  Box  5083,  Editor  &  Publisher. 


„  1  THE  UNIVERSITY  OF  TEXAS  at  Austin  Depart- 

j  ment  of  Journalism  seeks  a  tenure-track  Assis- 
'  tant  Professor  for  Fall,  1983,withaspecializa- 
t  condition.  i  tion  in  Public  Relations.  Additional  areas  of 
AMS,  1290  I  expertise  in  magazine  editing,  production,  or 
I  graphics  would  be  useful.  Earned  doctorate, 

-  I  professional  experience  and  prospects  for  ex- 

ATH,  ;  cellent  scholarly  or  creative  publications  are 

ate.  I  required.  Send  resume  and  a  list  of  references 

sher.  I  tO:  Dr.  Dwight  L.  Teeter,  Jr.,  Dept,  of  Journal- 

_  1  ism.  University  of  Texas  at  Austin.  Austin  TX 

;R  !  78712.  Application  deadline;  March  25, 

on.  I  1983.  The  iJniversity  of  Texas  at  Austin  is  an 

ter.  ;  affirmativeaction,  equal opportunityemployer. 

EDITOR  &  PUBLISHER  for  March  12.  1983 


HELP  WANTED 


HELP  WANTED 


ADMINISTRATIVE 


HELP  WANTED 


ADVERTISING 


ADVERTISING  DIRECTOR 


COLUMBIA  UNIVERSITY  will  have  a  one-year  i  .  “ONAGER  ADVERTISING  DIRECTOR 

opening  in  September  for  a  top-notch  person  to  30,000-f  circulation  Midwest  indepen-  Meredith  Corporation,  Newspaper  Division, 
teach  basic  reporting,  advise  on  masters  pro-  Sunday  newspaper.  Candidate  seeks  the  best  newspaper  advertising  director 

jects  and  work  in  television  field  production  proven  managerial  skills  with  solid  m  the  country.  Attractive  Southwest  location. 

Reply  to  Professor  J  Serrin  Appointments  background  in  all  business  aspects  including  Terrific  compensation  accompanies  results. 

Committee  Columbia  School’ of  Journalism,  i  "'Afl'eting,  sales,  promotion,  production  and  !  Contact  Terrence  Donnelly,  PublishingDirec- 

New  York  NY  10027  i  l^bor  relations  with  strong  commitment  to  com-  i  tor,  Meredith  Newspapers.  1660  Beverly 


THE  DEPARTMENT  OF  JOURNALISM,  Uni-  i  Send  resume  in  confidence  to  Bo 
versity  of  Wisconsin-Eau  Claire  seeks  to  fill:  j  tor  &  Publisher. 

(1).  One  probationary  faculty  position  to  teach  - r— ; — ; — — 

in  its  new  advertising  option,  and  (2).  One  I  MID-SIZED  Zone  2  daily  has 


munity  involvement.  Position  offers  excellent  Blvd.,  Los  Angeles  CA  90026 

salary,  profit  sharing  and  attractive  benefits.  .  _ 

Send  resume  in  confidence  to  Box  5432,  Edi-  ,  ADVERTISING  DIRE 

tor  &  Publisher.  '  Zone  3  daily  and  Sunday  new 


HELP  WANTED 


! _ ADVERTISING _ 

CO-OP  ADVERTISING  MANAGER 
FOR  30 

NEW  YORK  TIMES 

I  SOUTHERN  NEWSPAPERS 

An  unusual  career  opportunity  for  a  man  or 
woman  to  direct  the  cooperative  advertising 
sales  programs  for  30  New  York  Times  fast 
,  growing  newspapers  in  7  Southern  states. 

!  Group  headquarters  based  in  new  highrise  in 
Atlanta  across  from  Lenox  Square  in  the  heart 
of  Buckhead.  Two-three  years  of  experience  as 


<  5432,  Edi-  ,  ADVERTISING  DIRECTOR  «rianxa  Kr^  rroin  Lenox  square  in  the  heart 

'  Zone  3  daily  and  Sunday  newspaper  13,000  O' Buckhead.  Two-three  years  of  experience  as 
— — — - —  i  circulation  with  TMC  needs  aggressive  strong  I  Jull  time  Co-Op  advertising  manager  essential, 
ou^tanding  |  rnotivating  shirt  sleeve  advertising  director.  Must  have  experienw  in  Co-Op  sales  training 


academic  staff  position  to  teach  graphics  and  ,  opportunity  for  ambitious  individual  who  can  ;  will  manage  staff  of  4  in  display  and  3  in  classi- 
at  least  one  other  area.  ;  tieke  significant  contributions.  Position  re-  Person  needs  the  capability  to  generate 

Both  positions  are  full-time  teaching  assign-  puires  experience  in  accounting  management  sales  production  in  a  competitive  market, 
ments.  ,  and  personnel  supervision  financial  analysis.  Chance  for  advancement  with  small  group  for 


and  development  of  Co-Op  advertising  through 
sales  with  manufacture  and  distributor  repre¬ 
sentatives.  who  might  serve  as  references.  Ex¬ 
tensive  travel  required.  Excellent  fringe  be- 


PhD  or  EdD  preferred  for  both  positions.  Mas-  i  budgeting  and  an  untostanding  of  business  right  individual.  Write  in  confidence,  including  nefits.  ^la^  and  bonus  commensurate  with 

ters  considered  with  outstanding  professional  .  computer  systerns.  Prefer  candidate  with  ,  ,^1,  pisjory  and  salary  requirements  to  John  I^Op  advertising  sales  experience.  Reply  to 

experience  or  expressed  intent  to  work  toward  a  I  strong  educational  background  and  impressive  ■  Ashcraft.  Monroe  Newspapers  Inc  ,  TO  Box  70,  Judy  Shipman  The  N^  York  Times  Regional 

terminal  degree  industrial  record.  Excellent  starting  salary  and  |  Monroe  NC  28110  Newspapers  Group,  Box  408,  Lakeland  FL 

Position  1  reouires  ahilitv  tn  teach  fun-  I  outstanding  benefit  program.  Send  salary  re-  - i -  i  33802. 

damentals  of  advertising,  ad^  copywriting  ad  ;  Quirements  and  resume  to  Box  5416,  Editor  &  THE  NEW  YORK  TIMES  COMPANY 

■  Publisher. - -  ir„.,,i  r — I — 


layout  and  design,  ad  promotion/sales  and  ad 
campaigns.  Teaching  skills  in  other  areas  help¬ 
ful.  Minimum  of  five  years  of  successful  profes¬ 
sional  experience  in  advertising  required. 
Some  teaching  experience  preferred.  Rank; 
Assistant  professor  or  Associate  professor. 


MARKETING  DIRECTOR  for  12,000-  i 
circulation  Zone  9  daily.  Responsible  for  adver¬ 
tising  and  circulation  sales.  Special  emphasis  | 
on  establishing  direction  and  training  for  sales 


Position 2requiresthorough imowledgeof elec-  Modern,  quality  newsj»per  with  excel- 

tronic  print  production  and  ability  to  operate  P*0P'®  Beautiful  area.  We  are  very  good, 
offset  press  and  phototypesetting  system,  but  we  want  to  be  even  better  Letter,  resume, 
Minimum  of  three  years  successful  profession-  i  confidence 

al  experience  required.  Title:  Subject  to  qual-  to  Box  5454,  Editor  &  Publisher. _ 

ificatlons. 

Appointment  for  both  positions  effective  fall  NEWS  DIRECTOR 

1983.  Application  deadline:  April  1,  1983.  For  Network  affiliate.  Number  1  in  a  100 -i-  market 


each  position,  send  letter  of  application,  com-  coastal  state  needs  strong  administra- 

plete  transcripts,  and  three  letters  of  recom-  'o',  someone  that  can  motivate  and  organize 
mendation  to;  Henry  Lippold,  Chairman,  De-  andhasstrongcommitmerittoqualityjournal- 
partment  of  Journalism  Personnel  Committee,  ,  aod  is  "hands-on."  Forward  resume, 
University  of  Wisconsin-Eau  Claire,  Eau  Claire  statement  of  news  philosophy,  and  salary  his- 
Wl  54701  'ory  to  Box  5451,  Editor  &  Publisher. 


CIRCULATE  YOUR  SERVICES 
to  the 

Newspaper  Industry! 
E&PCLASSIFIEDS 
communicate  with  the 
World's  Largest 
Newspaper  Audience! 

Call  (212)  752-7050 


ADVERTISING  DIRECTOR.  San  Diego,  Califor¬ 
nia  suburban  twice-weekly  newspaper  group 


Co-Op  advertising  sales  experience.  Reply  to 
Judy  Shipman,  The  New  York  Times  Regional 
Newspapers  Group,  Box  408,  Lakeland  FL 
33802. 

THE  NEW  YORK  TIMES  COMPANY 
An  Equal  Opportunity  Employer 
_ WF _ 

DISPUY  ADVERTISING  MANAGER 
We  are  Western  New  York's  leading  daily  and 
Sunday  newspaper.  the21st  largest  daily  in  the 
nation  and  one  of  the  fastest  growing  Sunday 
papers  in  the  United  States.  We  are  seeking  a 
proven  professional  to  take  full  responsibility 
for  directing  our  retail  and  general  depart¬ 
ments.  We  are  number  one  in  the  big  renaiss¬ 
ance  Buffalo  market  and  need  an  experienced 
leader  to  motivate  a  dedicated  sales  force. 
Must  be  strong  in  sales  management,  problem 
solving,  training  and  heavily  people  oriented. 
You  will  be  joining  a  dedicated  team  of  profes¬ 
sionals  at  one  of  the  nation's  fine  newspapers 
Excellent  pay.  benefit  plan.  MBO  incentives, 
and  working  conditions.  Western  New  York  is  a 


Wl  54701. 

UW-Eau  Claire  is  an  equal  opportunity,  affirma¬ 
tive  action  employer. 


n  '  <^“''3^1®  place  to  live  With  Surprising  economic 

tive  market  Efcdmg  challenge  forh^d:  '  ad_vantages.  All  replies  treated  as 


4000  NEW  YORK  weekly,  all  VDT,  seeks  gener¬ 
al  assignment  reporter  with  experience  in  in- 


confidential.  Send  resume  to  Clyde  Pinson, 


THE  WILLIAM  ALLEN  WHITE  SCHOOL  OF  ,  depth  pieces  on  controversial  subjects.  Be- 
JOURNALISM  seeks  an  assistant  professor  in  ®®'''5  ownership  potential.  Box  5448, 

the  news-editorial  sequence.  This  is  a  tenure  j  editor  &  Publisher. 

track  position.  Duties:  teach  professional  skills  i  /-rpcrnM  DuPiicuiMr  - .  .  — ; — 


coursS  the  OREGON  PUBLISHING  firm  which  has  two  i  mid-United  States  daily.  Excellent  opportunity  Publisher 

I  dailies,  a  weekiv.  shoooers  and  lob  orintine  ,  for  present  second  man  to  move  up.  Staff  of  - 


workmg  creative  newspaper  professional  with  Advertising  Director,  Buffalo  Nevi4.  Box  lOo! 
exceptional  sales  leadership  management  and  Qne  News  Plaza  Buffalo  NY  14240 

marketing  skills.  Reply  to  R.L.H.,  TO  Box878,  ^o®  r-iaza,  Bunaio  nr  14Z4U. _ 

Encinitas  CA  92024.  I  NEW  JERSEY-ADVERTISING  DIRECTOR 

_  I  Well  established  twice  weekly  TMC  newspaper. 

ADVERTISING  MANAGER  1 1,000  circulation  !  needs  strong  manager  "to  run  the  show  '  Write 
mid-United  States  daily.  Excellent  opportunity  '  Publisher,  TO  Box  1.  Leonia  NJ  07605. 


levels,  courses  will  be  selected  from  reporting, 
copy  editing  and  production.  Duties  would  in- 


dailies,  a  weekly,  shoppers  and  job  printing 
needs  to  fill  position  of  general  manager  of  the 


'  four.  Salary  in  low  20s.  Benefits  include  profit  !  ,  q  rt, 

sharing.  Bix  5433,  Editor  &  Publisher.  9.  Are  you  a  heavy  weight  in  the  pub- 

!  ^ _  lishing/advertising  business?  Shopper  expert- 

ADVERTISING  MANAGER-immediate  opening  ,  '■OOl'ing  fo'  a  challenge?  Media  con- 

tor  shirt-sleeved  sales-oriented  manager  in  ex  co'T'P®nsation  jack- 

panding  weekly  group.  Call  BarrySchiro;  (201) 

,  696-3TO0  or  ind  resume  to;  Today  Nevrspap- 

I  ers,  1661  Rt  23,  Wayne  NJ  07470.  01^13^  *  7906  Jamieson  Ave,  Reseda 

'  ASSISTANT  ADVERTISING  MANAGER  |  RETAIL  ADVERTISING  MANAGER-  Due  to 
Must  have  had  successful  major  account  re-  i  advancement,  THE  FORUM,  an  upper  Midwest 
'  sponsibility,  be  a  good  closer  and  now  want  the  ^  independent  Daily  and  Sunday  of  over  60,000 
I  opportunity  to  exercise  leadership  by  helping  circulation  has  an  opening  for  a  proven  sales 
j  others  to  achieve  success.  Competitive  market  I  oriented  retail  manager.  This  person  will  admi- 
experience  helpful.  Excellent  compensation  I  nister  all  office  functions,  tram,  motivate,  and 
and  opportunity  for  advancement  with  the  supervise  our  sales  staff  .  Send  resume  and  sal- 
,  largest  suburban  weekly  group  in  Kansas  City  ary  requirements  in  confidence  to:  Advertising 
'  M(J.  Call  Paul  Stanton,  Ad  Director,  Townsend  Director,  The  Forum,  Box  2020,  Fargo  NO 
Communications:  (816)  454-9660.  i  58107. 


elude  competence  in  specialized  courses  such  ,  bigger  daily  and  corporate  general  manager, 
as:  journalism  history,  management,  news-  ;  Mu^  have  experience  in  both  revenue  produc- 
room  technology,  ethics.  Research  and  |  ijgdo^rtmentsand  news.  Box  5410,  Editors, 
academic  services  also  are  included  in  duties.  ;  Publisher. 


Professional  newspaprer  experience  and  a  mas¬ 
ter's  degree  are  required.  Preferred  qualifica- 


PUBLISHER  for  New  York  weekly  newspaper 


tions:  teaching  experience,  PhD  or  equivalent  1  with  possibihhes  of  ownership.  Send  resume  to 
degree,  newsroom  supervisory  experience.  Box  044/,  Editor  &  Publisher. 

Send  resume,  three  to  five  published  writing  -..cc  ..ama/'cp  Ann  cvrA-nT.i.r 
samples  and  the  names  of  three  references  to;  ,  SALES  MANAGER  AND  EXECUTIVE 
Rick  Musser,  Chair  of  Search  Committee,  Flint  °  "bCTOR 

Hall,  University  of  Kansas,  Lawrence  KS  i  GROUP  BUYING  DIVISION 

66045.  Application  deadline:  April  8,  1983.  -  ,  .  ^  j 

Starting  date:  August  16,  1983.  An  equal  1  Manap  group  buying  and  sales  division  of  re- 


opportunity/atfirmative  action  employer. 

ADMINISTRATIVE 


GENERAL  MANAGER/SALES  DIRECTOR 


gional  newspaper  association  which  provides 
graphic  arts  supplies  and  printing  equipment 
for  community  newspapers  throughout  New 
England.  Duties  include  management  plan¬ 
ning,  purchase  and  sales,  sales  promotion  and 
development,  supervision  of  three  persons  who 


Weekly  newspaper  in  Delray  Beach,  Florida  is  i  perform  warehousing,  office  and  accounting  | 
looking  for  an  aggressive  general  manager  with  duties.  Applicant  should  have  contacts  with  i 
strong  advertising  sales  and  circulation  experi-  ;  graphic  arts  and  printing  equipment  suppliers  ! 
ence.  The  News  Journal  isan  established  news-  and  manufacturers  including  the  manufacture  i 
paper  in  a  rapidly  growing  area  with  strong  com-  of  chemicals,  film,  ink,  paper  and  related  pro-  i 
petition.  If  you  are  looking  for  a  challenge.  |  duction  equipment.  Candidate  must  have  cus- 
opportunity,  lots  of  work  and  also  to  live  in  a  ,  tomer  contacts  with  publishers  of  daily  and  j 
highly  desirable  location,  send  your  resume  ^  weekly  newspapers  including  production  su-  ' 
and  salary  requirements  to:  Palm  Beach  News-  pervisors  and  purchasing  representatives.  | 
papers  Inc,  Personnel  Department.  TO  Drawer  i  Candidate  should  have  three  years  graphic  arts/ 

T,  West  Palm  Beach  FL  33402.  newspaper  production  training  and  five  years 

- - -  experience  in  group  buying  and  sales  for  com- 

IDAHO  STATE  UNIVERSITY  invites  nomina-  -  munity  newspapers.  Hours  8-5  40  hour  basic  | 
tions  and  applications  for  an  energetic  and  workweek.  Travel  required.  Car  furnished.  Sal-  , 
creative  individual  to  serve  as  the  Director  of  !  ary  $24,750.  Qualified  candidates  should 
the  Office  of  Information  Services.  Familiarity  ,  send  resume  to;  G.  Finch,  PO  Box  1588, 
with  and  expertise  in  the  areas  of  print  and  j  Brockton  MA  02403;  Case  3246. 


CIRCULATION 


CIRCULATION 


electronic  media,  video  and  slide  presenta¬ 
tions,  public  relations,  photography  and  print¬ 
ing  are  desirable  traits.  The  (jirector  is  ex- 


VICE  PRESIDENT 
MARKETING  &  SALES 


pected  to  take  an  active  role  in  the  development  ,  One  of  the  country's  largest  and  most  technolo- 
of  all  office  projects.  The  individual  must  de-  gically  advanced  suburban  newspaper  groups 
monstrate  evidence  of  planning  and  organiza-  (Zone  5)  seeks  a  vice  president  of  marketing 
tional  skills.  and  sales  to  join  its  corporate  staff. 

The  salary  Is  based  upon  qualifications  (mini-  Qualified  applicants  must  have  5  years  of 
mumof bachelor'sdegree inarelatedfield)and  marketing  experience  acquired  in  a  competi- 
experience.  Prior  experience  of  five  years  is  five  market,  with  a  degree  in  marketing  or  a 
considered  essential.  Interested  persons  closely  related  field  (advanced  degree  a  plus), 
should  send  a  letter  of  application;  a  current  Supervisory  experience  and  a  working  know- 
curriculum  vitae;  and  the  names,  addresses  ledge  of  the  newspaper  industry  are  preferred, 
and  telephone  numbers  of  five  references,  by  Excellent  oral  and  written  communication 


March  28.  1983  to: 


Dr.  Clifford  M.  Trump 
Vice  President  for  Administration 

Campus  Box  8044  petitiveness  and  imagination,  this  position 

Idaho  State  University  offers  a  challenging  and  rewarding  experience 

Pocatello  ID  83209  on  the  cutting  edge  of  media,  technology  and 

marketing.  Please  send  a  detailed  resume  and 
AN  EQUAL  OPTORTUNITY/AFFIRMATIVE  AC-  salary  history  in  confidence  to  Box  5457,  Edi- 


skllls  are  essential  as  the  individual  chosen  . 
must  interact  with  all  organizational  levels  and 
operating  units  of  the  corporation.  ‘ 

For  a  person  of  entrepreneurial  instincts,  com- 


<  CIRCULATION  SALES  AND  > 
MARKETING  MANAGER 

The  Hartford  Courant,  a  Times-Mirror  Newspaper  and 
one  of  the  nation's  most  respected  communications 
companies,  is  searching  for  a  bright  and  innovative 
executive  to  head  it's  Circulation  Sales  and  Marketing 
departments. 

The  individual  we  seek  must  have  a  solid  sales,  tele¬ 
marketing,  and  promotion  background;  must  possess 
strong  communications  skills;  and  must  be  able  to 
plan  and  implement  creative  consumer-oriented 
marketing  programs.  This  position  is  responsible  for  a 
large  budget  and  staff,  and  is  a  key  part  of  a  progres¬ 
sive  circulation  management  team, 
we  offer  a  very  competitive  compensation  package, 
along  with  the  opportunity  for  professional  career 
advancement  in  both  the  newspaper  and  com¬ 
munications  business.  Send  resume  and  cover  letter. 
In  strict  confidence  to: 

Mike  DIMaria,  Circulation  Manager 
The  Harford  Courant 
285  Broad  St,  Hartford  CT  06115 

An  Equal  Opportunity  Employer  ^ 


EDITOR  &  PUBLISHER  for  March  12,  1983 


HELP  WANTED 

HELP  WANTED 

ADVERTISING  I 

EDITORIAL 

SALES  MANAGER 

We  are  presently  seeking  an  aggressive,  dyna-  1 
mic,  professional  sales  manager.  The  success-  j 
ful  candidate  will  possess  proven  sales  and 
management  ability  with  a  minimum  of  5  years  I 
experience  in  advertising  management.  This  is 
an  exciting  key  growth  opportunity  with  reward¬ 
ing  high  salary  for  the  professional  who  has 
what  it  takes.  Must  be  promotable  to  general 
management  within  two  years.  Submit  resume 
including  salary  history  to:  R  E,  The  Naples 
Star,  848  7  Av  North,  Naples  FL  33940. 

WEST  COAST  GENERAL  MANAGER.  Well  j 
established  shopper.  Large  circulation.  Excel-  | 
lent  name  recognition.  Needs  strong  manager  ' 
to  "run  the  show."  Please  call  Dennis  Fearing,  ] 
(213)  344-7177  or  send  resume  to  Multi- 
Media  Enterprises,  7616  Lindley  Avenue,  Ste.  | 
9,  Reseda  CA  91335.  1 

AUTO  WRITER-The  Detroit  Free  Press  is  look- 1 
ing  for  a  reporter  to  cover  autos,  one  of  Amer- 1 
ica's  bimest  industries  in  a  critical  year.  We'd  1 
like  to  hear  from  you  if  you  have  some  back- ; 
ground  in  business  reporting,  care  about  the  i 
auto  industry,  and  if  you  are  a  self-starter  who 
can  handle  a  heavy  load  of  breaking  news  as  i 
well  as  analysis,  profiles  and  enterprise  stories. 
Send  clips  and  resume  to:  Kathy  Warbelow,  i 
Detroit  Free  Press,  321  W  Lafayette,  Detroit  Ml 
48231. 

ASSISTANT  METRO  EDITOR 

Metro  daily  in  Zone  1 .  seeks  editor  to  run  large 
local  reporting  and  editing  staff.  Candidates  j 
should  be  top  local  editors  on  high  quality  j 
dailies.  Must  have  several  years  experience  and 
proven  skills  with  people  and  news.  Reply  to 
Box  5296,  Editor  &  Publisher.  [ 

ART/GRAPHICS 

ART  DIRECTOR 

230,000  West  Coast  daily  seeks  person  with 
newspaper  and  supervisorial  experience  to  run  j 
10-person  editorial  art  department. 

Must  understand  the  deadline  and  peculiarities 
of  a  newsroom;  be  able  to  work  effectively  with 
editors;  and  following  through  with  ideas.  Pre¬ 
fer  strength  in  design  and  layout  as  well  as  the 
use  of  color. 

An  Equal  Opportunity  Employer. 

Please  send  resume  and  salary  history  to  Box 
5446,  Editor  &  Publisher. 

DEADLINE 

CHANGE 

Due  to  the  Easter  Holi¬ 
days  the  Classified  ad  ; 
deadline  for  the  April  2,  ; 
1983  issue  is:  i 

Monday 

March  28 

at  12  noon  EST  i 

E&P  CLASSIFIEDS 
(212)  752-7050  | 

CIRCULATION 

CIRCULATION  DIRECTOR  for  26,000  Sub¬ 
urban  Daily,  30,000  Sunday.  75,000  TMC 
product  in  competitive  metro  market.  Experi¬ 
ence  necessary  in  all  areas.  Send  resume  and 
salary  requirements  in  confidence  to:  Box 
5429,  Editor  &  Publisher. 

BUSINESS  WRITER  for  Southern  California 

CIRCULATION  MANAGER  for  12,500  daily 
and  tvKO  weekly  Shoppers.  Must  have  strong 
promotional,  people,  and  organizational  skills, 
^nd  resume  with  salan  requirements  to:  Pub¬ 
lisher,  Texas  City  Sun,  Box  2249,  Texas  City  TX 
77590. 

daily.  Four  or  five  year's  experience  to  join  a 
six-person-and-growing  business  department 
of  250,000  circulation  daily.  Emphasis  on 
aggressive  reporting,  ability  to  develop  and 
maintain  a  beat,  and  analytical  writing  style. 
No  place  for  beginners.  Salary  commensurate 
with  experience.  The  Register,  PO  Box  11626, 
Santa  Ana  CA  92711. 

ENTRY-LEVEL  circulation  manager  for  small 
daily  in  nice  Zone  5  community.  Salary  and 
incentive  bonuses.  Our  job  involves  carriers 
and  motor  route  supervision  and  related  book- 
work.  Reply  to  Box  5458,  Editor  &  Publisher. 

BUSINESS  WRITER 

Business  writer  for  Southern  (California  daily. 
Four  or  five  years  experience  to  join  a  six-person 
and  growing  business  department  of  250,000 
circulation  daily.  Emphasis  on  aggressive  re¬ 
porting,  ability  to  develop  and  maintain  a  beat, 
and  analytical  writing  style.  No  place  for  begin¬ 
ners.  Salary  commensurate  with  experience. 
The  Register,  PO  Box  1 1626,  Santa  Ana  CA 
92711. 

IMMEDIATE  OPENING 

Circulation  manager-7000  daily,  hands  on 
manager  with  solid  circulation  background.  Re¬ 
ply  to:  Box  5423,  Editor  &  Publisher. 

PHONE  ROOM  MANAGERS  expansion  in 
Zones  4  and  5  has  created  five  new  positions  for 
topcanidates.  Must  be  strong  in  trainingand  all 
other  phases  of  producing  orders.  Please  send 
resumes  with  references  to  Box  5388,  Editor  & 
Publisher. 

BUSINESS  WRITER/PUBLISIST  with  7-8 
years  experience  to  fill  an  important  com¬ 
munications  post  in  the  national  headquarters 
of  a  major  professional  service  organization. 
Must  have  good  people  skills  and  be  willing  to 
relocate  to  Cleveland.  Excellant  salary  and  be¬ 
nefits.  Send  resumes  to:  Harold  Wolfson, 
Rubenstein,  Wolfson  &  Co,  Inc,  220  E  42  St. 

,  New  York  NY  10017. 

SEMI-RETIRED  circulation  manager  for  Zone  5 
daily.  30  carriers  and  5  motor  route  drivers  to 
supervise  plus  related  bookwork.  Ideal  spot  for 
pro  who  is  ready  to  slow  down.  Reply  to  Box 
5459,  Editor  &  Publisher. 

CITY  EDITOR 

For  25,000,  6-day  PM  offset  daily  in  south- 
.  eastern  city.  Local  news  is  our  bread  and  butter 
;  but  candidates  must  possess  ability  to  relate 
j  and  explain  state,  national  and  international 
events  to  our  readers.  Candidates  have  demon- 
'  strated  aggressive  but  tactful  supervision  and 

1  strong  technical  skills  in  current  job.  Send  re- 
i  sume  to  Box  5332,  Editor  &  Publisher. 

DATA  PROCESSING 

PROGRAMMER/ANALYST 

Software  company  selling  turnkey  business 
systems  to  the  newspaper  industry  is  seeking 
an  experienced  programmer/analyst  to  join  our 
group  of  professionals.  Cobalt  or  Databus  ex¬ 
perience  preferred.  Please  send  resume  and 
salary  requirements  to:  Whalen  Computer  Ser¬ 
vices,  PO  Box  347,  Millbrook  NY  l5545. 

I  CITY  EDITOR.  Progressive  middle  Georgia  dai- 
1  ly,  winner  of  50  state  and  national  awards  in 

1  past  6  years,  seeks  newsroom  manager.  Emph- 
,  asis  on  writing  skills,  layout,  and  personnel 

1  management.  3  years  newsroom  experience 
and  journalism  degree  preferred.  Resume  and 
i  clips  to  Doug  Hall,  The  Courier  Herald,  Drawer 

1  B,  Dublin  GA  31021. 

To  onswer  box  number  ods  in 

EDITOR  &  PUBLISHER 

Address  your  reply  to  the  box  number 
given  in  the  od,  do  Editor  &  Publisher, 
575  Lexington  Av,  New  York,  NY  10022. 
Pleose  be  selective  in  the  number  of  clips 
submitted  in  response  to  on  od.  Include 
only  material  vrhich  con  be  forwarded  in 

0  large  monillo  envelope.  Editor  &  Pub¬ 
lisher  is  not  responsible  for  the  return  of 
ony  material  submitted  to  its  advertisers. 

'  CITY  EDITOR;  If  you're  No.  2  on  the  city  desk 

1  and  stymied,  this  may  be  your  chance  to  be  No. 

‘  1,  to  mold  on  eager  young  staff,  to  shape  the 
papers  dedicated  local  coverage.  Immediate 
opening  on  suburban  daily  (45,000  and  grow¬ 
ing)  in  what  many  call  the  best  market  in  the 
country.  Must  have  3-5  years  on  the  city  desk  of 
a  metropolitan  daily,  a  sense  of  graphicsas  well 

1  as  words,  a  desire  to  teach  writing  and  report¬ 
ing.  Send  resume  and  letter  telling  us  what 
you've  done  and  why  you're  the  one  Tor  us.  We 
offer  excellent  benefits  and  a  fine  location.  Re¬ 
ply  to  Box  5436,  Editor  &  Publisher. 

EDITORIAL 

AGRIBUSINESS  WRITER  for  top  state  paper]? 
a  top  farming  state.  Send  resume,  clips  anc 
references  to:  Dick  Dilsaver,  Business/Farm 
Editor.  Wichita  Eagle-Beacon,  Box  820,  Wichi 
UKS  67201. 

1  EXPERIENCED  copy-rim  editor  for  night  desk. 

1  Strong  in  layout,  head  writing,  editing.  Sports 
background  a  plus.  Send  resume,  clips  to  J.  W. 

;  McQuaid,  The  Union  Leader.  PO  Box  780, 

1  Manchester  NH  03105. 

HELP  WANTED 


EDITORIAL 


COPY  EDITOR — Experienced  rinn  editor 
needed  for  number  2  copy  desk  position  on 
award-winning  afternoon  daily  in  the  heart  of 
the  Rockies.  Requires  strong  language  skills, 
speed,  news  judgment.  Send  confidential  re¬ 
sume,  salary  goal  and  recent  references  to:  Box 
5444,  Editor  &  Publisher. 


CITY  EDITOR 

Here's  a  chance  to  join  one  of  the  best  news¬ 
papers  of  its  size  in  the  country.  I'm  looking  for 
a  strong  city  editor  to  be  my  second  in  com¬ 
mand  at  the  Kingsport  Times-News,  a  45,000 
circulation,  award  winning  trendsetter  in  upper 
east  Tennessee.  If  you  have  the  skills,  manage¬ 
ment  experience,  news  judgment,  drive  and 
determination  to  lead  our  excellent  reporting 
staff,  you'd  better  move  quickly.  The  success¬ 
ful  candidate  will  be  joining  a  newspaper  com¬ 
mitted  to  editorial  excellence  and  settling  for 
nothing  less  than  meeting  that  commitment. 
Send  resume,  work  samples,  salary  expecta-  i 
tions  to  Dennis  D.  Dible,  Managing  Editor,  | 
Kingsport  Times-News,  PO  Box  497,  Kingsport  \ 
TN  37662. 


EDITOR  SOUGHT  for  growingTennessee  week¬ 
ly  paid  circulation  newspaper.  Must  be  confi¬ 
dent  and  skilled  at  meeting  the  public,  writing, 
managing  copy  flow,  managing  people,  layout  { 
and  all  aspects  of  honest  community  journal¬ 
ism.  Send  resume,  references,  clips,  salary  re-  i 
quirements  to  Box  5384,  Editor  &  Publisher. 


EDITOR  OF  THE  EDITORIAL  PAGE 
Fast-growing  mid-size  suburban  daily  in  attrac¬ 
tive  New  England  metro  market  seeks  an  ex¬ 
perienced  editor  for  its  editorial  page.  Respon¬ 
sibilities  include  writing  local  editorials,  page 
layout,  meeting  community  leaders  and  sche¬ 
duling  visitors  to  our  editorial  board.  Reports  to 
publisher.  Send  resume,  clips  and  salary  re¬ 
quirements  to;  Box  5413,  Editor  &  Publisher. 


EDITORS,  here's  a  job  with  a  chance  to  own 
your  own  weekly  newspaper.  (914)  439-4601 
or  PO  Box  R,  Livingston  Manor  NY  12758. 


FEATURE  WRITER— Photographer,  3  years  ex¬ 
perience,  MA,  seeks  work  on  paper  in  South. 
Great  clips,  likes  controversy.  (312)  276- 
6098. 


GENERAL  assignment  reporter  for  5-day  daily 
in  small  city  of  18,000  located  35  miles  east  of 
San  Antonio.  Experience  preferred  but  will  con¬ 
sider  recent  journalism  graduate.  Send  resume 
and  clips  tO:  Bob  Thaxton,  Managing  Editor, 
The  Seguin  Gazette-Enterprise,  PO  Box  1200, 
SeguinTX  78155. 


"HOW  TO  GET  HIRED  IN  JOURNALISM"  i 
For  information,  write:  Northwest  Marketing  Li-  ! 
mited.  Box  3658-J,  Lacey  WA  98503.  j 

IF  YOU  ARE  interested  in  a  career  with  a  grow-  I 
ing  mid-sized  daily,  have  news  judgment  and 
editing  skill  and  have  newsroom  management 
experience,  you  could  be  the  person  we  are  i 
looking  for  as  our  city  editor.  Would  supervise 
staff  of  8.  Seven-day  PM  publication.  We  are  ' 
looking  for  someone  who  will  help  us  move  from  j 
being  a  good  newspaper  to  an  excellent  one. 
Resume,  references  to  Jim  Sevatius,  Editor, 
Reporter-Telegram,  PO  Box  1650,  Midland  TX 
79702.  No  phone  calls  please. 


INVESTIGATIVE  REPORTER  I 

Aggressive,  fair-minded  journalist  with  3-5  | 
years  of  solid  print  and/or  broadcast  news  ex-  i 
perience.  A  dedicated  professional  who  wades 
into  a  project  with  gusto.  Clock-watchers  need 
not  apply.  No  phone  calls.  Send  resume,  ' 
videotapes  and/or  clips  and  sales  requirements  1 
tO:  Scott  Parks,  Managing  editor,  WIS-TV, 
1111  Bull  St,  Columbia  SC  29202. 


I  MANAGING  EDITOR  j 

Are  you  an  experienced  pro  who  would  like  the 
I  opportunity  to  lead  a  news  staff  of  6?  Can  you 
!  "spot"  a  good  story?  Are  you  the  best  copy 
1  editor  you've  ever  met?  Do  you  consider  a  good 
j  headline  a  work  of  art?  If  you  answered  "yes"  to 
'  those  questions,  you're  the  person  we  need, 
j  We're  Worcester  Magazine,  a  7  year  old  weekly 
with  a  circulation  of  45,000.  We  believe  in  1 
I  good  writing  and  investigative  reporting.  Tell  us  I 
why  you're  right  for  the  job.  Send  letter,  clips,  j 
I  resume  and  salary  history  to:  Dan  Kaplan,  I 
I  Worcester  Magazine,  Box  1000,  Worcester  MA  \ 
01614. 


MAJOR  WESTERN  Metro  daily  seeks  experi- 
^  enced,  ambitious,  creative  promotion-public 
I  service  editor.  Career  opportunity  for  right  per- 
j  son.  Box  5405,  Editor  &  Publisher. 


MANAGING  EDITOR— Zone  3  Monday  to  I 
Saturday  AM  of  46,000  circulation,  staff  of  50. 
Only  creative,  experienced  newspersons  with  I 
managerial  background  need  apply.  Send  re-  | 
sume  and  salary  requirements  to  Box  5412,  i 
Editor  &  Publisher.  I 


HELP  WANTED 


EDITORIAL 


MANAGING  EDITOR  for  California  daily. 
Energetic,  creative  manager.  Must  have  experi¬ 
ence.  Ideal  living  environment.  Replies  to  Box 
5438.  Editor  i  Publisher. 
managing  editor  for  small  New  England 
daily.  Local  news  the  imperative.  Shirt  sleeve 
job.  Long  hours.  Demanding  editor.  Inadequ¬ 
ate  compensation.  Send  resume  and  copy  clips 
tO;Ted  Holmberg,  Pawtuxat  Valley  Daily  Times, 
1353  Main  St,  West  Warwick  Rl  02893. 


MANAGING  EDITOR —  Rapidly  expanding 
national  financial  newspaper  dealing  in  the 
low-priced  OTC  stockmarket  needs  a  top- 
notched  organized  person  experienced  in  all 
phases  of  newspaper  production.  Knowledge  of 
this  specialiazed  area  of  the  stock  market  (in¬ 
cluding  financial  contacts)  A  MUST!  Send  re¬ 
sume,  clips  and  salary  requirements  tO:  Gener¬ 
al  Manager,  OTC  Stock  Exchange,  Box  22043, 
Denver  CO. 


NEWSPAPER  business  manager  and/or  retail 
ad  manager  for  a  new  high-quality  weekly  with 
great  potential.  Experience  and  track  record 
required.  Salary  and  participation  negotiable. 
Sene  response  tO;  Newspaper,  PO  Box  66  Up¬ 
town,  Hoboken  NJ  07030. 


REPORTER  with  two  years  general  experience 
for  daily  near  Washington.  Advancement 
opportunity.  Reply  to  Box  5435,  Editor  &  Pub¬ 
lisher. 


REPORTER/EDITOR  needed.  We  publish  3 
weeklies.  Mayhill  Publications  Inc.  PO  Box 
142,  Knightstown  IN  46148. 


SPORTS  EDITOR-PHOTOGRAPHER  for  dyna¬ 
mic  weekly  in  Bowie,  Maryland,  18  miles  from 
Washington,  IX.  Must  know  layout  and  photo¬ 
graphy.  Ideal  for  former  sports  editor  of  college 
paper.  Write:  Edward  D.  Casey,  The  Capital, 
Box  911,  Annapolis,  Maryland  21401. 

SOUTHERN  medium  sized  daily  newspaper 
needs  experienced  editorial  writer.  Prefer  tradi¬ 
tional  and  conservative  orientation.  Send  full 
resume  and  clips  to  Box  5443,  Editor  &  Pub¬ 
lisher. 


SPORTS  COPY  EDITOR 
If  your  layouts  and  headlines  turn  on  the  sports 
fans,  and  your  editing  skills  are  aimed  at  the 
readers  rather  than  the  writers,  we'd  like  to  talk 
to  you  about  joining  our  award-winning  sports 
department.  Experience  is  a  must.  Show  us 
what  yoii've  done  and  what  you  want  to  do  with 
an  AM  sports  section.  Send  non-returnable 
clips,  resume,  list  of  references  and  current 
salary  in  first  letter  tO:  Warren  Rogers,  Sports 
Editor,  The  Billings  Gazette,  PO  Box  2507, 
Billings  MT  59103.  EOE  M/F. 


SPORTS  EDITOR  for  southeast  daily.  Candi¬ 
date  must  have  proven  leadership,  writing,  and 
layout  skills.  This  individual  will  be  expected  to 
coach  and  motivate  an  award-winning  sports 
staff  to  even  greater  heights.  Send  resume, 
clips,  references  and  salary  requirements  to 
Box  5456,  Editor  &  Publisher. 


THE  EUGENE  REGISTER-GUARD,  a  70,000- 
circulation  newspaper,  is  accepting  applica¬ 
tions  for  two  full-time  reporter  positions  on  the 
city  desk  staff,  to  be  filled  by  May  1,  1983, 
Applicants  must  have  a  minimum  of  a  4-year 
college  degree  and  should  have  a  minimum  of  5 
years  of  reporting  experience  on  a  daily  news¬ 
paper.  We  are  looking  for  team  players,  creative 
beat  reporters  who  can  make  the  most  of  daily 
routine  and  develop  a  coverage  area  but  who 
also  have  a  proven  ability  to  handle  and  gener¬ 
ate  feature  and  enterprise  assignments  with 
imagination,  speed  and  skill.  Possible  assign¬ 
ments  include  coverage  of  energy  and  environ¬ 
mental  concern  and  local  government. 

Salary  is  based  on  experience.  Top  minimum  (5 
years  experience)  is  $600. 75/week. 

Send  us  a  letter  that  tells  a  lot  about  you,  your 
goals  and  what  you  have  accomplished  so  far. 
We  also  want  a  resume,  including  references 
and  at  least  6  examples  of  your  best  work  (will 
not  be  returned).  Address  letters  to:  Reporter, 
Personnel  Department,  Eugene  Register- 
Guard,  PO  8ox  10188,  Eugene  OR  97440. 
Application  deadline  is  March  31,  1983.  No 
telephone  inquiries  please.  All  applicants  will 
be  notified  by  April  29,  1983. 

The  Register-Guard  is  an  Equal  Opportunity 
Employer. 


THE  TAMPA  TRIBUNE  IS  looking  tor  an  energe¬ 
tic  news  professional  to  direct  the  newsgather¬ 
ing  of  about  15  reporters  and  photographers 
and  4  news  bureaus.  Management  experience 
is  preferred,  but  not  necessary  for  a  talented, 
proven  reporter.  Send  resume,  clips  to:  Bill 
Handy,  State  Editor,  PO  Box  191,  Tampa  FL 
33601. 


WANTED:  Freelance  articles  sought  on  pock- 
etknife collection,  collectors,  lore.  Photosalso. 
Write  Box  5375,  Editor  &  Publisher. 


EDITOR  &  PUBLISHER  for  March  12,  1983 
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HELP  WANTED  ' 

HELP  WANTED 

POSITIONS  WANTED 

POSITIONS  WANTED 

EDITORIAL 

SALES 

DATA  PROCESSING  \ 

EDITORIAL 

WE  HAVE  OPENING  tor  VDT-experienced 
sports  desk  person  who  will  package  content 
selected  from  AP,  DPI,  New  York  Times  wires 
and  local  stories,  design  pages,  write  headlines 
and  crop  photographs.  Hours  are  4pm-lam 
Tuesday  through  Saturday.  40.000  circula¬ 
tion,  new  facilities  in  central  Louisiana.  Harris 
Pagination  System.  Salary  range  360-450. 
Write  Nelder  Dawson,  Personnel  Director,  Alex¬ 
andria  Daily  Town  Talk,  PO  Box  7558,  Alexan- 
driaU  71306. _ 

WANTED:  Small  newspaper  in  English- 
speaking  Carribbean  seeks  experienced,  take 
charge  male  or  female  reporter.  Send  resume 
and  salary  requirements  to  Box  5450,  Editor  & 
Publisher. 


_ FREELANCE _ ! 

EDITOR  TO  DO  abstracts  and  summaries.  Must 
be  familiar  with  micro  computers,  and  be  lo¬ 
cated  in  Zone  9.  J.D.  Press,  Box  1047,  Ashland 
OR  97520. 

_ JOB  LEADS _ 

PR/EDITORIAL  jobs  nationally.  Twice-a-month  | 
subscription  rates.  M  Sternman,  68-38  Yellow-  1 
stone.  Forest  NY  11375.  ! 

MARKETING  RESEARCH 

RESEARCH  PROJECT  DIRECTOR 
Prominent  Zone  2  research  company.  Special¬ 
ists  in  media  research.  At  least  2  years  research 
experience  a  must/newspaper  experience  pre¬ 
ferred.  Contact  Box  5391,  Editor  &  Publisher. 

_ PRODUCTION _ [ 

MID-SIZE  TEXAS  AM  daily  needs  production 
manager  with  front-end  s^tem  technical  ex¬ 
perience.  Must  be  able  to  motivate  people  and 
meet  deadlines.  Ideal  for  number  2  or  3  person 
who  is  "boxed-in"  in  present  position.  Excel¬ 
lent  benefits;  right  salary  for  right  person.  Box 
5422,  Editor  &  Publisher. 

NEWSPRINT  MANAGER 
The  Denver  Post  is  looking  for  an  experienced 
newsprint  manager.  Major  areas  of  responsibil¬ 
ity  will  include  interfacing  with  suppliers  and 
newsprint  carriers  on  all  phases  of  newsprint 
operations,  supervision  of  the  warehouse  facili¬ 
ties  and  the  newsprint  handling  department, 
maintenance  of  a  complete  newsprint  reporting 
system  for  tracking  of  all  operational  processes, 
and  management  of  newspaper  waste  systems. 
The  successful  candidate  will  possess  such 
qualifications  as  a  degree  in  business,  printing 
management,  warehouse  management  or 
equivalent  experience  in  related  field;  a  mini¬ 
mum  of  four  years'  experience  in  warehouse 
management,  newsprint  control,  and  transpor¬ 
tation;  and  a  good  managerial  record  in  the 
supervision  of  personnel,  budgeting,  record 
maintenance,  and  the  establishment  of  effec¬ 
tive  working  relationships.  A  thorough  know¬ 
ledge  of  the  methods,  procedures  and  equip¬ 
ment  used  in  the  warehousing  and  transporting 
of  newsprint  is  essential. 

The  Denver  Post  offers  a  comprehensive  be¬ 
nefits  package;  salary  range  mid-30's.  In¬ 
terested  candidates  should  submit  a  resume 
including  salary  history  to  Mr.  Peter  Pitz,  Op¬ 
erations  Manager,  The  Denver  Post,  650  15th 
St..  Denver  CO  80202. 

Quality  Control/Research  &  Development 
Opportunity  for  a  superior  manager  to  locate  in 
the  heart  of  the  Southwest  sun  belt.  You  will  be 
responsible  for  the  printed  quality  of  large 
newspaper  from  origin  to  publication  and  for 
multicolor  quality  from  selection  of  subject 
matter  to  processing  through  high  speed  pro¬ 
duction  printing  on  offset  and  letterpress. 
Assist  and  advise  the  production  administra¬ 
tion  staff  in  the  evaluation  and  justification  of 
new  equipment/technologies. 

Ten  years  electro/mechanical  experience  in 
newspaper  and/or  commercial  printing  produc¬ 
tion  with  a  working  knowledge  of  quality  control 
procedures/equipment.  Attractive  salary,  pen¬ 
sion  plan  and  excellent  benefits  program. 
Interested  candidates  should  submit  a  resume 
including  salary  history  and  complete  informa¬ 
tion  tO: 

John  Phillips 
Production  Director 
120  East  Van  Buren 
Phoenix.  Arizona  85004 


OHIO  SHOPPER  needs  experienced  shopper 
salesman  ready  to  step  into  management,  ^nd 
complete  information  on  your  track  record.  Ex¬ 
cellent  salary,  commission,  chance  for  equity. 

Box  5396,  Editor  &  Publi^er. _ 

RETAIL  SALES  MANAGER  for  leading  news¬ 
paper  sales  firm,  headquartered  in  New  York. 
Newspaper  ad  director  or  chain  store  ad  direc¬ 
tor  might  be  perfect.  Must  understand  news¬ 
papers:  their  problems/opportunities/thinking. 
Ditto  chain  stores.  Will  head  nationwide  staff 
calling  on  chain  retailers  at  all  levels.  Must  be 
good  communicator  with  sales/organizational/ 
motivational  skills.  Send  resume  of  education 
and  business  exposure  to  Box  5449,  Editor  & 

Publisher. _ 

WESTERN  SYNDICATE  seeks  regional,  experi¬ 
enced  freelance  sales  representatives.  Straight 
commission.  Replies  to  Box  5358,  Editor  & 


CIRCULATION  professional  tired  of  nerves  war. 
Can  put  circulation  expertise  to  best  use  as  ! 
consultant  or  programmer  for  developing  cir-  i 
culation  computer  systems.  Have  compute-  j 
rized  circulation  and  programming  experience.  . 
Box  5430,  Editor  and  Publisher.  ; 


E&P  CLASSIFIEDS 
PRODUCE  JOBS 
FOR  NEWSPAPER  PEOPLE 


PUBUC  RELATIONS 


HARDWORKING  EDITOR  on  major  metro  seeks 
corporate  communications  position.  MA  jour- 
nalsim,  excellent  editing,  writing,  layout. 
Fluent  Japanese,  Korean.  Box  5400,  Editor  & 
Publisher. 


EDITOR  &  PUBLISHER  for  March  12,  1983 


POSITIONS 

WANTED 

I 

ADMINISTRATIVE 

CABLE  TV — Getting  into  it  or  need  someone  to  i 
run  your  existing  operation?  Seven  years  cable  i 
news  experience.  Research  &  development, 
text,  video,  etc.  Larry;  (404)  971-2083. 

NEWSPAPER  executive  with  20  years  plus  ex-  | 
perience  in  Circulation,  Marketing.  General 
Management,  Publishing  of  Dailies,  Weeklies 
and  Special  8usiness  Publications  seeking  new 
opportunity^.  Family  man  with  no  relocation 
problems.  Please  Reply  to  Box  5421,  Editor  & 
Publisher. 

PUBLISHER-EDITOR,  44,  with  25  years  ex- 
perience  in  all  phases  of  daily-weekly  opera¬ 
tions.  Moody  Hamrick  (615)  433-6899. 

PUBLISHER/GENERAL  MANAGER 
Veteran  hard  worker,  top  credentials,  seeks  j 
leadership  roll  on  dally,  top  weekly  group  or  I 
shopper.  Solid  company  a  must.  Will  provide 
personnel  training,  leadership,  advertising, 
marketing,  cost  oontrol,  real  professional  with 
bottom  line.  Write  Box  5425,  Editor  &  Pub¬ 
lisher. 

SOLID  PROFESSIONAL  with  a  BSJ  and  a  busi- 
ness  degree  seeks  position  on  management 
team.  I  have  spent  the  past  20  years  in  the 
newsroom  and  now  feel  that  it  is  time  to  move 
out  of  middle  management  into  a  high  adminis¬ 
trative  post  as  publisher  or  general  manager  of  a 
weekly,  daily  or  shopper.  I  have  experience  in 
production,  circulation  and  advertising.  Phone 
(919)  5^-0122  or  write  Box  5417,  Editor  & 
Publisher. 

_ ADVERTISING _ 

AD  MANAGER  for  daily  or  campus  newspaper. 
Will  trade  lots  and  lots  of  experience,  intelli¬ 
gence  and  ability  for  lots  and  lots  of  sun  and 
money.  Box  5418,  Editor  &  Publisher. 

DEGREED,  experienced  in  management,  train¬ 
ing,  sales,  designing  and  selling  programs. 
Want  retail  or  ad  director  position  in  college 
town  or  interesting  community.  Employed  and 
own  business  but  can  relocate  quickly.  (307) 
864-9481  evenings. 

CIRCULATION 

I 

CIRCULATION  MANAGER— 12  years  experi- 
I  ence  seeking  management  position.  Strong  in 
I  sales  promotion  and  training.  (914)  692- 
!  5865. 

I  CIRCULATION  MANGER; 

I  18  years  experience  with  small  and  medium 
I  AM,  PM  dailies  and  weeklies,  shoppers.  TMC, 
boy  crews  and  phone  rooms.  Seeking  to  relo- 
'  cate  as  manager,  assistant  or  ?  Box  5426,  Edi¬ 
tor  &  Publisher. 


CIRCULATION  MANAGER,  small  daily,  one 
man  department,  25  years  experience.  Avail-  I 
able.  Box  5440,  Editor  &  Publisher. 

PROFESSIONAL  circulation  manager  avail-  I 
able,  all  Zones  considered.  Salary  negotiable  |  > 

with  challenge.  Box  5445,  Editor  &  Publisher,  j 


AWARD-WINNING  sports  writer  with  layout,  i 
editing  skills  seeks  position  at  daily  in  50,000-  ! 
250,000  range.  Have  covered  prep,  collegiate 
and  professional  sports.  Always  on  lookout  for 
creative  features.  Box  5427,  Editor  &  Pub-  I 
Usher.  | 

A-1  WRITER/EDITOR  with  3  years  combined  ] 
major  daily  newspaper  and  national  magazine  | 
I  experience,  seeks  opportunity  to  fill  your  pages  | 
with  hard  edged  reporting  and  sharp  wit.  New  > 
!  York  area  or  Zone  2.  Deb  Di  Gregorio,  130  ; 
I  Union  Street,  Ridgewood  NJ  07450;  (201)  ' 
445-2293.  | 

!  BUSINESS  SECTION  EDITOR  OF  A  MAJOR  ! 
I  NATIONAL  MAGAZINE  is  curious  about  the  ; 
!  market  for  someone  who  also  has  a  law  degree 
I  and  experience  at  a  top  20  paper.  Box  5441, 

I  Editor  &  Publisher. 

CREATIVE  sports/feature  writer-magazine- 
newspaper.  Work  approved  locally/nationally. 
Relocate.  Hal  Pritzker,  3830  Park,  St.  Louis 
MO.  (314)  773-1568. 

COPY  EDITOR — mid-size  Zone  6  daily  seeks 
I  same  position  on  quality  daily  Zone  1  or  2. 
j  Looking  for  chance  to  grow.  VDT  experience. 

I  Box  5442,  Editor  &  Publisher. 

I  EDITOR  OF  3  WEEKLIES  in  New  England 
!  seeks  job  in  Virginia.  Crackerjack  writing,  edit- 
j  ing  skills.  Salary,  benefits  not  as  important  as 
location.  My  5  years  experience  translate  well 
to  weekly,  daily.  Box  5358,  Editor  &  Publisher. 


I  You  May  Take  One  Giant  Step... 

toward  a  better  job 
by  placing  your  ad  in  E&P's 
Positions  Wanted  section! 

ORGANIZED  AND  AMBITIOUS  WRITER: 
Background  includes  publishing  my  own  week¬ 
ly  entertainment-educational  guide  with 
10,(X)0  circulation;  medical  center  staff  writer 
and  life  styles  editor  for  suburban  Pittsburgh 
daily.  Most  innovative  writing  centered  on  life 
[  styles,  entertainment  and  historical  areas.  Will 
I  relocate  to  any  zone  with  growing  company. 
Summary  portfolio  on  request.  B  .A.  Mass  Com¬ 
munications,  St.  Bonaventure  University 
1978.  Phone  (412)  423-6585  or  write... 
Roger  Marsh 
Box  347,  R.D.  1 

_ Latrobe  PA  15650 _ 

PRIZE  WINNING  newsman  with  15  years  ex¬ 
perience  seeks  new  challenge  in  publishing 
field.  Am  well-acquainted  with  all  phases  of 
newspaper  and  magazine  publishing,  including 
administration.  Western  States  preferred.  Box 
5415,  Editor  &  Publisher. 

PRINCIPLED,  but  not  inflexibly  dogmatic  or 
{  doctrinaire  editorial  editor-writer  can  add 
meaning,  credibility,  impact,  spice  to  your 
opinion  page.  Polished  writer  with  innovative 
layout-makeup  expertise.  Box  5407,  Editor  & 
I  Publisher. 


EDITOR— Energetic  and  creative  writer,  cur¬ 
rent  editor  of  small  town  weekly  seeks  position 
within  3  hours  of  Chicago.  Reports  all  news, 
sports;  photography,  darkroom.  BA  and  JD  de- 
grees-call  (312)  948-7389. 

HARD-HITTING,  outspoken  sports  columnist 
with  explosive  readership  numbers  and  great 
sense  for  news  who  refuses  to  pull  punches  is 
seeking  newspaper — or  magazine— with  se¬ 
rious  commitment  to  journalism.  Sorry  about 
that,  I  do  make  waves.  Box  5367,  Editor  & 
Publisher. 

INCISIVE  general  assignment  reporter- 
photographer  seeks  news  or  sports  spot  on  mid¬ 
sized  daily,  any  Zone.  Completing  year  on  small 
Kansas  daily.  Reed  Parsell,  507  E.  13th,  Apt. 

6,  Goodland  KS  67735. 

1  LIKE  PEOPLE,  but  I  love  writing  about  them 

2  years  experience,  humor  my  specialty.  Look¬ 
ing  to  relocate  to  any  city  that  can  be  round  in 
an  atlas.  Clips  and  resume.  Mail  responses  to: 
PO  Box  42.  Glendale  Springs  NC  28629. 

MAY  1981  J-School  Grad  seeks  reporter/writer/ 
editorial  position  with  newspaper/magazine. 
Freelance  writer  experienced  in  production/ 

.  VDT/photography.  Will  relocate.  Call  Frank  8e- 
;  nassi;  (212)  324-4450. 

i  MALE,  38,  wants  general  or  sports  spot  on  a 
I  Florida  West  Coast  AM  or  weekly.  3  years  daily, 

I  2  years  weekly.  Also  8  years  correspondent  for 
I  Variety.  8ob  Shallue,  Box  874,  Gibsonton  FL. 

1  - 

'  NEWSROOM  PROFESSIONAL 

'  Dedicated  newsman  with  more  than  1 5  years 
,  experience  seeks  leadership  position  on  quality 
:  paper,  or  one  that  wants  to  be.  Great  track 
'  record  working  with  words,  graphics,  pages  and 
I  people.  Available  in  June.  PO  Box  2486,  Salt 
I  UkeCity  UT  84110. 

!  REPORTER/EDITOR  is  interested  in  working 
for  you!  3  years  of  heavy  news  experience  with 
,  editing.  Will  work  anywhere  in  the  country.  Call 
I  (318)  981-3180  or  (318)  826-7744,  or  vrrite 
I  Dot,  PO  Box  168,  Opelousas  LA  70570. 

I  _ 

!  REPORTER-EDITOR-PERFECTIONIST 
I  4  years'  service,  including  New  York's  Capitol. 

I  Looking  for  a  top  paper,  crack  editors.  Write 
j  Box  5439,  Editor  &  Publisher. 

I  SPORTS  WRITER— J-Grad  with  2VU  years  ex- 
j  perience  seeks  sports  reporting  lOb.  Presently 
I  working  on  sports  rewrite  desk  of  suburban  New 
j  York  daily.  I've  covered  college  and  high  school 
I  sports.  VDT  and  deadline  work.  Anxious  to 
move  to  new  challenge  in  any  Zone.  M.  Hurl- 
j  man,  (914)  337-8564. 

I  SPORTSWRITER,  10  years  on  daily  covering 
I  high  school  and  college.  Also  extensive  desk 
I  experience.  Anxious  to  join  hard-working  sports 
{  staff  on  medium  or  large  daily  in  Zone  1.2  or  4. 
j  Box  5452,  Editor  &  Publisher. 

I  _ PRODUCTION _ 

j  ASSISTANT  Pressman  seeks  position  as  Press- 
\  man  or  Production  Assistant.  Experience  on 
1  Community  SSC  4-high,  4-color  and  Harris  V- 
25.  Machinist  background  and  experience  as 
Computer  Programmer/Tech  in  Newspapers 
and  lob  shops.  Write  iK)  Box  437,  Austell  GA 
30001. 


\ 


E&P  Employment  Zone  Chart 


Shop  Talk  at  Thirty. 


Amazing  grace  on  the  editorial  pages 


The  state  of  the  art  of  newspaper 
editorial  writing  in  this  country  is  good. 

I  am  impressed  with  the  quality  of 
writing  found  on  many  editorial  pages, 
with  the  breadth  of  the  material  pub¬ 
lished  daily  and  with  the  research  and 
backgrounding  that  is  involved. 

Obviously,  I  don’t  regularly  read  the 
editorial  pages  of  all  1 ,747  newspapers 
that  are  published  daily  in  the  United 
States.  I  don’t  even  read  all  of  them  on 
an  irregular  basis. 

But  1  do  sample  some  of  them  from 
time  to  time.  And  just  this  past  week  1 
spent  two  days,  along  with  two  col¬ 
leagues,  reading  131  entries  from 
America’s  newspapers,  large  and 
small,  in  an  editorial  writing  competi¬ 
tion  sponsored  by  Scripps-Howard 
Foundation. 

They  were  not  single  entries.  The 
competition  rules  require  that  each  en¬ 
try  include  a  minimum  of  seven  edito¬ 
rials.  Since  there  is  a  maximum  lid  of 
15,  the  entries  averaged  10  articles. 

So,  three  judges  read  nearly  1,000 
editorials  before  selecting  the  two  win¬ 
ners. 

It  was  an  exhausting  experience  that 
took  a  day  and  a  half.  The  first  day 
involved  reading  some  45  separate  en¬ 
tries,  sorting  them  into  “reject,” 
“possible”  and  “contender”  piles. 
Day  two  involved  further  culling  and 
then  discussion  and  voting. 

But  we  judges,  John  Emmerich,  Jr., 
editor  and  publisher  of  the  Greenwood 
(Miss.)  Commonwealth]  A1  Romm, 
director  of  news  and  quality  training  of 
the  Ottaway  newspapers,  and  I  arrived 
at  some  other  areas  of  agreements: 

1.  Good  writing  is  not  a  lost  art.  Many 
editors  obviously  care  about  their  writ¬ 
ing.  They  strive  for  clarity  without  writ¬ 
ing  down  to  their  readers.  They  are  not 
afraid  to  use  simple  declarative  sent¬ 
ences.  They  search  for  the  proper 
word.  Many  editorial  writers  use  the 
language  with  an  amazing  grace  and 
style.  That,  frankly,  was  a  pleasant  sur¬ 
prise. 

2.  The  scope  of  editorial  content  is 

broad.  Small  newspapers  are  not  afraid 
to  tackle  major  state  or  national  issues 
as  well  as  subjects  close  to  the  pub¬ 
lisher’s  home.  You  expect  the  New 
York  Times  to  do  the  intensive  research 
necessary  to  produce  an  excellent 
series  on  the  Mideast  crisis  but  do  not 
expect  the  same  exhaustive  treatment 
of  that  subject  in  a  small  midwestern 
daily.  Yet,  it  happens. _ 

(Finnegan  is  vicepresident/editor  of 
the  St.  Paul  Pioneer  Press  and  Dispatch. 
This  is  reprinted  from  his  Editor’s  Note¬ 
book  for  February  20.) 
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We  were  delighted  and  encouraged 
by  the  courage  shown  by  some  news¬ 
papers  in  attacking  extremely  con¬ 
troversial  local  issues.  It  takes  some 
guts  for  a  small  daily  in  the  northwest  to 
attack  a  piece  of  legislation  that  favor¬ 
ably  affects  the  local  timber  industry. 

And,  a  newspaper  in  Biloxi,  Miss., 
did  a  masterful  research  job  on  a  vital 
and  complex  statewide  educational 
issue.  The  newspaper’s  intent  is  to  sup¬ 
port  programs  designed  to  reduce  illi¬ 
teracy  throughout  Mississippi. 

3.  Newspapers  are  not  afraid  to  speak 
their  minds.  There  was  anger  over  rac¬ 
ism  in  Detroit  and  Tucson;  concern  for 
the  elderly,  abused  children  and  unem¬ 
ployed  in  a  wide  variety  of  newspapers 
along  with  obvious  frustration  with  a 
declining  economy.  San  Diego  focused 
on  the  “undocumented  worker”  prob¬ 
lem  and  the  Philadelphia  Daily  News 
slugs  at  the  Pennsylvania  governor 
with  a  mailed  fist. 

Timidity  is  not  characteristic  of  the 
editorials  I  read.  Strong,  forceful  argu¬ 
mentation  was. 

Not  all  is  good. 

There  is  too  little  humor  evident  in 
editorial  columns. 

Editorialists  do  take  their  subjects 
and  themselves  a  bit  too  seriously. 

Some  editorials  tend  to  be  too  strident, 
too  wordy,  too  confusing  and  just 
too  dull.  Editorialists  do  concentrate 
overly  much  on  governmental  affairs 
and  too  little  on  social  issues  in  their 
communities.  There  still  appears  to  be 
a  great  deal  more  negativism  on  edito¬ 
rial  pages  than  is  warranted.  Criticism 
and  commentary  should  be  positive  as 
well. 

But  I  was  pleased  and  surprised  at 
the  general  quality  of  the  offerings.  The 
individual  who  takes  home  the  $2,0(X) 
first  prize  in  the  Walker  Stone  editorial 
writing  competition  was  in  very,  very 
good  company. 

And  that  is  good  news  for  the  na¬ 
tion’s  newspaper  readers. 

TvB  says  politicians 
to  use  more  tv  in  ’84 

Use  of  television  advertising  by  poli¬ 
tical  candidates  will  continue  to  in¬ 
crease  and  revenues  will  reach  $180 
million  during  1984,”  according  to  Ro¬ 
ger  Rice,  president  of  the  Television 
Bureau  of  Advertising. 

Rice  said  of  that  $180  million  total, 
$40  million  will  be  spent  on  network 
television  for  the  national  presidential 
campaigns. 

Rice  said  political  advertising  dollars 
spent  on  tv  in  1982  totaled  $1 17  million. 


Five  publishers  of  newspapers  in¬ 
volved  in  joint  operating  agreements 
are  studying  whether  the  Newspaper 
Preservation  Act  needs  to  be  amended 
to  allow  them  to  enter  electronic  pub¬ 
lishing  ventures. 

The  1970  law  permitting  two  dailies 
to  merge  their  operations  when  one  of 
them  is  considered  to  be  a  “failing” 
business  defines  newspapers  as  pub¬ 
lications  “produced  on  newsprint.” 

Thurston  Twigg-Smith,  publisher  of 
Honolulu  Advertiser,  said  in  the  view  of 
some  publishers  and  their  attorneys, 
the  problem  with  the  Newspaper  Pre¬ 
servation  Act  lies  in  that  definition. 

“The  law  is  specific  about  what  can 
be  produced,”  Twigg-Smith  said.  “If  the 
definition  didn’t  have  that  word  ‘news¬ 
print’  in  it,  there  wouldn’t  be  a  problem. 
It’s  silly  technicality.” 

He  added  that  under  the  act  as  pre¬ 
sently  written,  “We  feel  it’s  difficult  to 
do  electronic  publishing  without  some 
questioning.  The  work  product  of  the 
agency  is  what’s  in  question.” 

Twigg-Smith  said  if  his  group  seeks  a 
change  in  the  law,  it  could  press  for 
action  through  a  separate  Congression¬ 
al  bill  or  through  a  rider  to  another  bill. 

Twigg-Smith  said  there  is  a  “division 
in  the  viewpoints”  of  JOA  publishers 
about  the  need  for  amending  the  Pre¬ 
servation  Act. 

He  noted  that  Knight-Ridder  News¬ 
papers  is  among  those  publishers  who 
believe  an  amendment  is  not  needed. 
KRN’s  Miami  Herald  has  a  JOA  agree¬ 
ment  with  Cox  Newspapers’  Miami 
News.  The  Herald  is  one  of  the  main 
suppliers  of  news  and  information  to 
Knight-Ridder’s  Viewtron,  a  videotex 
system  scheduled  for  commercial  in¬ 
troduction  in  the  fall. 

Twigg-Smith  said  discussions  among 
the  five  publishers  have  taken  place 
over  the  course  of  a  year  and  that  their 
lawyers  have  also  held  meetings  on  the 
amendment  subject. 

He  said  the  group  hopes  to  meet  one 
more  time  before  the  American  News¬ 
paper  Publishers  Association’s  annual 
convention  in  late  April  in  New  York. 


LEE  DIRKS 
&  ASSOCIATES 

Professional  Assistance 
To  Newspaper  Owners 
On  Appraisals  and  Sales 

Suite  3870/400  Renaissance  Center 
Detroit,  Michigan  48243 
313-259-0080 
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GRAPHIC  SYSTEMS,  INC 


Chromagraph  399 
Color  Scanner 


Simple  operation  yields  superb  quality  color  separations  yet  the  399 
is  capable  of  the  most  sophisticated  color  correction — all  at  a  price 
that  beats  every  machine  of  its  kind  on  the  market. 


Determine  pre-programmed  gradation  for  light,  nor¬ 
mal  or  dark  original  (all  four  colors  simultaneously). 


Press  highlight  button.  This  simultaneously  sets 
pre-set  highlight  from  the  built-in  grey  scale  in  all 
four  colors  simultaneously. 


Select  scale  percentage,  operating  mode,  pic¬ 
ture  size,  lamp  on,  from  microprocessor  keyboard, 
and  start  the  scanner!  Everything  else  is  auto¬ 
matic.  The  scanner  will  produce  a  superb  quality 
set  of  separations  from  virtually  any  original.  It  also 
yields  excellent  results  from  sub-normal  originals 
that  need  additional  color  correction  and  color  cast 
neutralizing. 


Chromagraph  399  features:  •  Microprocessor  control  of  all  machine  functions  • 
Microprocessor  flags  operators  errors,  keeps  operator  productive  •  Eight  push¬ 
button  selected  gradation  curves  suit  various  printing  conditions  •  Extensive  color 
correction,  standardized  and  operator  selective  •  Automatic  undercolor  removal  • 
Two,  four  color  simultaneous  laser  exposure  with  contact  screen  •  Step  and  repeat 
feature  automatically  produces  multiple  sets  and  repeat  images  •  High  level  shadow 
and  highlight  separation  •  20"  x  25.6"  input  and  output  format  •  20-2,000% 
reproduction  ratio  •  Speed:  4"  per  min. 


Call  the  HCM  Branch  Office  nearest  you  for  complete  sales  and  service: 

New  York  (51 6)  466-071 0  Chicago  (31 2)  595-6560  Los  Angeles  (21 3)  603-8703 
Atlanta  (404)  696-8100  Dallas  (214)  241-9421  Toronto  (416)  743-8844 


Corporate  Office:  300  Rabro  Dr.  East,  Hauppauge,  NY  11788  (516)  582-6520 


1983  HCM  Graphic  Systems,  Inc. 


Football  gontqf 
hovo  no  thamo 


IN  DENVER.  DREW  LITTON  IS 
ONE-OF-A-KIND 
...a  sports  editorial  cartoonist 
whose  pen  jabs,  strokes,  deflates  and 
delights.  His  graphic  comments  and 
the  pithy  opinions  of  writers  Bob 
Collins,  John  Meyer,  Dick  Connor  and 
B.  G.  Brooks  make  the  News’  daily 
sports  editorial  page,  THE  FORUM, 
“must”  reading  for  all  sports  buffs. 
THE  FORUM — another  graphic 
reason  the  News  is  #1  in  Colorado. 


Denver's  Extraordinary  Morning  Newspaper 

Rocky  Mountain  News 

A  Scnpps  Howard  Newspaper  Represented  nationally  by  Story  &  Kelly  Smith.  Inc 
ATLANTA  •  NEW  YORK  •  BOSTON  •  SAN  FRANCISCO  •  CHICAGO  •  DALLAS  •  LOS  ANGELES  •  PHILADELPHIA  •  DETROIT 
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